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What  mjikes 
a  newspaper  great? 


Coretta  Scott  King 
President, 

The  Martin  Luther  King,  Jr. 
Center  for  Social  Change 


Although  the  level  of  coverage  of  most  American  newspapers  is 
generally  high,  I  frequently  hear  a  litany  of  complaints  about  the 
deteriorating  quality  of  many  daily  papers.  These  include  an  emphasis 
on  violent  crime,  underrepresentation  of  minority  columnists  and 
editors,  the  lack  of  a  “fair  shake”  for  trade  unions  and  not  enough 
advocacy  articles. 

I  believe  that  sensationalist  reporting  of  violent  crime  has  a 
numbing  effect  on  the  general  public.  If  editors  would  allot  a  portion  of 
this  space  to  reporting  on  youth  achievement  and  nonviolent  conflict 
resolution,  it  could  result  in  a  healthy  readjustment  of  public  attitudes. 

The  other  criticisms  could  be  addressed  by  providing  more 
scholarships  and  training  programs  for  minorities  and  women,  more 
space  for  guest  editorials  and  changing  the  “business”  section  to 
“business  and  labor.” 

It  is  estimated  that  75  percent  of  newspaper  revenues  come  from 
advertisers,  a  reality  which  may  lead  to  a  “tilt”  toward  affluent  suburban 
readers.  But,  if  America  is  to  have  better  newspapers  for  the  1980’s,  the 
major  dailies  should  begin  to  develop  other  sources  of  basic  financial 
support.  One  alternative  might  be  to  increase  street  sales  and 
subscription  revenues  by  providing  more  in-depth  localized  coverage  and 
public  service  advertisements. 

The  increasing  number  of  young  people  who  are  entering  the 
journalism  field  can  revitalize  our  newspapers  if  the  industry  will  meet 
the  challenge  of  a  socially  responsible  press  for  the  80’s. 


One  of  a  series  of  comments  written  by  prominent 
Americans  on  newspapers  and  published  by 

The  Minneapolis  Star/  Minneapolb  Tribune 


media  ciuiz= 


1*  What  ABC  daily  paper  in  Los  Angeles 
County  has  been  second  in  total  adver¬ 
tising  lineage  every  year  since  1975? 

2.  What  newspaper  in  Los  Angeles  County 
ranks  31st  in  the  nation  in  total  clas¬ 
sified  advertising  lineage? 


Answers  to  questions  1  through  4: 


3.  What  newspaper  in  Los  Angeles  County 
serves  an  exclusive  market  area  where 
the  median  income  exceeds  the  county 
average  by  20%  ? 


4.  What  newspaper  in  Los  Angeles  Coun¬ 
ty’s  circulation  has  increased  for  30 
consecutive  years? 


“The  Fastest  Growing  Newspaper  In  Los  Angeles  County” 

SURPRISED,  HUH? 


REPRESENTED  NATIONALLY  BY  SAWYER-FERGUSON- WALKER 


Sources:  Editor  &  Publisher  Annual  Lineage  Reports, 
ABC  1950-1979,  Sales  &  Marketing  Management  1979 


Newspapers:  Beacon  for  business  in  New  England 

. . .  VACATIONLAND,  U.S.A. 

when  it  comes  to  vacations.  New  England  has  something  for  everyone:  Sun- 
warmed  beaches  or  cool  moxmtaintops,  peace  and  quiet  for  older  folks,  crowds 
and  excitement  for  swingers— and  accommodations  to  fit  every  taste  and  pocket- 
book,  ranging  from  luxury  hotels  with  French  chefs,  to  well-maintained  public 
camp  sites,  and,  of  course,  thousands  of  modern,  comfortable  motels  that  dot  the 
region’s  fine  highways.  Vacation  pastimes  are  as  varied  as  the  accommodations, 
too:  Art  classes  and  fishing  derbies,  sailing  and  symphony  concerts,  Shakespeare, 
rock  music,  golf,  fireworks  and  food  festivals,  hiking  trails  and  front  porch  rock¬ 
ers.  No  wonder  more  people  every  year  spend  vacations  in  New  England. 

-  And  do  they  spend!  Visitors  come  and  go,  but  they  leave  behind  them  millions 
of  dollars,  filling  the  pockets  of  thousands  of  New  Englanders  who  cater  to  their 

—  needs  for  shelter,  food  and  entertainment— the  folks  who  buy  the  products  adver- 
tised  in  the  nation’s  best-read  advertising  medium— the  New  England  local  daily 
newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 


Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpeller  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (b) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Coming  up  for  newspaper  features! 

Editor  &  Publisher  1980 


SYNDICATE 

DIRECTORY 


.  . .  used  the  year  around  by 
close  to  100%  ot  teature-buying 
intiuences— the  only  complete 
source  ot  listings  ot  newspaper 
syndicated  features 


The  many  newspaper  executives  who 
have  a  voice  in  the  selection  of  syndi¬ 
cated  features  rely  on  the  SYNDICATE 
DIRECTORY  as  their. basic  source  of  in¬ 
formation  in  this  field.  That’s  why  ad¬ 
vertising  in  this  issue  may  be  the  most 
effective  and  economical  sales  effort  you 
can  make  all  year.  Why  not  make  space 
resen/ations  now  for  prime  advertising 
positions  near  your  feature  listings? 


Deadline  for  advertising  copy 


July  11 


ADVERTISING  RATES 


Page,  $1475;  two-thirds,  $1150;  half-page,  $870; 
third-page,  $620;  sixth-page,  $390;  twelfth-page 
$250--or  your  regular  E&P  contract  rates  apply. 

Editor  &  Publisher 
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JUNE 


29-July  2 — International  Circulation  Managers  Association,  Crown  Center 
Hotel,  Kansas  City,  Mo. 

29-July  3 — National  Press  Photographers  Association,  Genesee  Plaza 

Holiday  Inn,  Rochester,  N.Y.  ^ 


JULY 

10-12— PNPA  weeklies  conference,  Allenberry-on-the-Yellow  Breeches, 
Boiling  Springs,  Pa. 

10-12 — Tennessee  Press  Association,  Opryland  Hotel,  Nashville,  Tenn. 

13-16— International  Newspaper  Advertising  Executives,  Sheraton  Bos¬ 
ton,  Boston. 

22-23— Contemporary  Newsp^er  Design  Workshop,  sponsored  by  the 
Northwestern  University’s  MediP  School  of  Journalism  and  the 
Inland  Daily  Press  Association’s  Foundation,  Northwestern  Uni¬ 
versity,  Evanston,  III. 

20-25— Inland  Daily  Press  Association,  Circulation  Managers’  School, 
Marriott  O’Hare,  Chicago. 


AUGUST 

3-7— Landon  Summer  Seminar  “Strategic  Planning",  The  Homestead,  f 

Hot  Springs,  Va. 

24-26— New  York  State  Publishers  Association  59th  annual  convention,  ; 

Gideon  Putnam,  Saratoga  Springs,  N.Y. 

30-SepL  2 — Texas  Daily  Newspaper  Association,  Del  Monte  Hyatt  House, 
Monterey,  Calif. 

SEPTEMBER 

5-7— Maine  Press  Association,  Prout’s  Neck,  Me. 

6— Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In-  , 

dianapolis.  j 

,9-10 — Inland  Daily  Press  Association,  Group  Newspaper  Seminar,  ' 

O’Hare  Hyatt,  Chicago. 

11-13 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 

Me. 

11- 13— PNPA  annual  classified  clinic,  Stouffer’s  Valley  Forge  Hotel,  King 

of  Prussia,  Pa. 

12- 14— National  Wire  Watch,  Capitol  Hilton,  Washington,  D.C. 

14- 16— Central  States  Circulation  Managers  Association  Conference, 

Hyatt  Regency,  Milwaukee,  Wise. 

15- 16— 6th  annual  Editors’  Seminar  at  the  United  Nations,  sponsored  by 

the  UN  Association  of  the  U.S.A. 

15-16— Allied  Fall  Publishers'  meeting,  Baranof  Hotel,  Juneau,  Alaska. 

15-19— Inland  Daily  Press  Foundation,  Annual  Aspen  Institute  Meeting, 

Aspen  Colo. 

17- 19 — Suburban  Newspapers  of  America’s  ad  conference,  Netherlands 

Hilton,  Qncinnati. 

18- 21 — New  England  AP  News  Executives  Association,  Sebasco  Estates, 

Maine. 

19- 21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wauke¬ 

gan,  III. 

23- 26 — National  Conference  of  Editorial  Writers,  Huntington,  W.  Va. 

24- 26 — PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 28 — Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club,  Miami. 

25- 28 — New  York  Press  Association,  Montauk  Yacht  Club,  Star  Island, 

Montauk,  L.I.,  N.Y. 

26- 26— New  York  State  Newspaper  Production  Conference,  Kutscher’s 

Country  Club,  Monticello,  N.Y. 

28-Oct.  1 — Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor,  Colorado  Springs,  Colo. 

OCTOBER 

2-5— New  England  Newspaper  Production  Conference,  Dunfey’s  Re¬ 
sort  Hotel,  Hyannis,  Mass. 

9-10 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

19-21 — Inland  Dally  Press  Association’s  annual  meeting,  Drake  Hotel, 
Chicago. 

23-25 — National  Council  of  College  Publications  Advisors/Associated  Col¬ 
legiate  Press,  Hyatt  Regency,  Chicago. 


Vol.  113,  No.  26.  June  28.  1980;  Editor  &  Publisher,  The  Fourth  Estate  (ISSN:  0013- 
094X)  is  pubiished  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  575  Lexington  Ave.,  New  York.  N.Y.  10022.  Cabie  address  "Edpub.  New 
York,"  Second  class  postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices. 
Printed  at  Hughes  Printing  Co.,  East  Stroudsburg.  Pa.  18301.  Titles  patented  and 
Registered  and  contents  copyrighted  ©  1979  by  Editor  &  Publisher  Co..  Inc.  All  rights 
reserved.  Annual  subscription  $25.00  in  United  States  and  possessions,  and  in 
Canada.  All  other  $40.00. 

Postmaster:  if  undelivered,  piease  send  form  3579  to  Editor  &  Publisher  Co.,  575 
Lexington  Ave.,  New  York,  N.Y,  10022. 

EDITOR  &  PUBLISHER  for  June  28.  1980 


2 


don’t  have  any  dead-end  jobs. 


We  believe  a  job  at  Harte-Hanks  should  be  a  challenging  path  that  leads  to  personal  success.  That’s 
why  it’s  important  to  have  talented  people  with  high  potential.  And  to  create  a  climate  that 
encourages  maximum  opportunity  and  growth. 

Within  this  climate,  Harte-Hanks  employes  can  focus  on  their  long-term  career  goals.  That  doesn’t 
mean  they  hop  from  job  to  job  with  no  sense  of  direction.  It’s  a  team  effort  where  supervisors  and 
peers  offer  help  and  encouragement.  And  each  person  is  given  a  chance  to  grow,  to  make  mistakes 
and  gain  the  experience  needed  for  job  satisfaction. 

The  continued  success  of  our  newspapers  depends  on  the  dedication,  ability  and  enthusiasm  of  our 
people.  If  you’re  interested  in  exploring  career  opportunities  with  us,  contact  Barry  Box,  Corporate 
Employment  Manager,  at  the  address  below. 

HARTE’HANks 

iinV^  CoMMUNicATioNS,  Inc. 

Becoming  Community  Information  Centers 

P.O.  Box  269,  San  Antonio,  Texas  78291 


Media  winners 
announced  in 
iRE  contest 

Four  medallion  winners  were  selected 
by  the  awards  committee  of  Investigative 
Reporters  &  Editors  national  conference 
June  6  and  7  in  Kansas  City. 

Chosen  from  the  first  round  of  13  win¬ 
ners  that  were  announced  earlier  in  the 
year  were: 

John  Hanchette,  William  F.  Schmick 
and  Carlton  Sherwood  of  Gannett  News 
Service  for  their  expose  examining  the 
American  Order  of  St.  Paul  the  First 
Hermit’s  improper  use  of  financial  as¬ 
sets,  in  the  category  of  75,000  or  more 
circulation. 

The  1 8-part  series  took  the  GN  S  report¬ 
ers  nine  months  to  research.  It  details 
the  desperate  struggle  by  Vatican  offi¬ 
cials  to  conceal  the  Pauline  Father’s 
questionable  lifestyle  and  squandering  of 
nearly  $20  million  in  assets.  The  series 
sparked  an  investigation  by  the  Se¬ 
curities  and  Exchange  Commission,  and 
a  public  announcement  by  church  officials 
to  speed  up  back-payments  to  hundreds 
of  Catholics  who  had  put  their  savings 
into  Pauline  bonds. 

The  judges  said  the  series  was  super¬ 
bly  documented,  well-written  and  pre¬ 
sented  with  laudable  fairness  to  all  sides. 
GNS  also  was  commended  for  its  cour¬ 
age  in  presenting  the  story  and  publish¬ 
ing  it  so  extensively. 

Mike  Masterson  of  the  Hot  Springs 
(Ark.)  Sentinel-Record  and  Clay  Bailey 
of  the  Little  Rock  Arkansas  Democrat  in 
the  under  75,000  circulation  category  for 
an  investigation  running  in  both  papers 
revolving  around  a  series  of  murders  and 
the  state  medical  examiners.  The  series 
was  a  penetrating  exposure  of  shoddy 
practices  in  the  office  of  the  Arkansas 
state  medical  examiner  and  spurred  re¬ 
vised  decisions  on  the  causes  of  death  in 
at  least  two  cases,  opening  the  possibility 
of  murder  in  each.  Their  stories  led  to  a 
sweeping  reform  of  that  state  office. 

The  judges  were  impressed  with  the 
reporters’  enterprise  in  making  this  a 
cooperative  investigation  between  two 
newspapers. 

In  television.  Jack  Cloherty  and  Lea 
Thompson  of  WRC-tv,  Washington, 
D.C.,  were  awarded  medals  for  a  highly 
original  piece  of  investigative  work  in 
which  they  discovered  that  any  popular 
brand  of  hand-held  hairdryers  emits  po¬ 
tentially  dangerous  filaments  of  asbes¬ 
tos.  Their  work  was  carefully 
documented,  skillfully  filmed  and  super¬ 
bly  edited,  said  the  judges.  Particularly 
impressive  was  the  reporters’  consis¬ 
tently  pertinent  and  informative  follow 
stories. 

In  books,  the  medalist  was  John 
Marks,  author  of  The  Search  for  the 
Manchurian  Candidate:  The  CIA  and 


Mind  Control.  The  book  tells  how  the 
CIA  waged  a  careful  and  systematic  as¬ 
sault  on  the  human  psyche  through  ex¬ 
perimentation  with  drugs,  hypnosis  and  a 
host  of  other  behavior  modification 
techniques  to  control  human  behavior. 

Marks  documents  a  bizarre  series  of 
tests  administered  to  unwitting  drug  sub¬ 
jects  picked  up  by  the  Agency  and  paid 
prostitutes  whose  own  working  behavior 
was  studied  as  part  of  the  development  of 
the  technology  of  sexual  entrapment. 

The  medals  were  announced  and  pre¬ 
sented  at  the  Friday  night  banquet.  More 
than  450  journalists  from  the  United 
States  and  Canada  participated  in  the  24 
workshops. 

Elected  to  the  board  of  directors  of 
IRE  at  its  general  membership  meeting 
were  Dick  Krantz,  an  investigative  re¬ 
porter  with  WHAS-tv  in  Louisville  and 
formerly  with  the  Louisville  Times  and 

Newsbriefs 


St.  Louis  Globe-Democrat;  Bruce  Sel- 
craig,  reporter  for  the  Dallas  Morning 
News;  and  Jack  Taylor,  investigative  re¬ 
porter  for  the  Daily  Oklahoman  and 
Times. 

Elected  as  officers  by  the  board  of  di¬ 
rectors  are  Jerry  Uhrhammer,  president, 
from  the  Eugene  Register-Guard;  Mary 
Neiswender,  vicepresident,  from  the 
Long  Beach  Independent  Press-Tele¬ 
gram;  Myrta  Pulliam,  treasurer,  from  the 
Indianapolis  Star;  Ed  Delaney,  secre¬ 
tary,  attorney  from  Indianapolis. 

The  13  winners  of  the  first  round — rep¬ 
resenting  the  most  distinguished  work  in 
investigative  reporting  in  1979 — were 
guests  and  speakers  at  the  conference. 
The  medal  winners  represent  the  very 
investigative  reporting  efforts  in  1979. 

Cost  of  the  awards  program  is  under¬ 
written  by  a  $5,000  grant  from  the  Frank 
E.  Gannett  Newspaper  Foundation,  Inc. 


Multimedia  awarded  CATV  franchise 

Multimedia  Cablevision  Company,  a  subsidiary  of  Multimedia,  Inc., 
was  awarded  the  cable  television  franchise  for  Oak  Lawn,  Illinois. 

Oak  Lawn,  a  major  suburb  of  Chicago  with  a  population  of  70,000,  is 
believed  to  be  the  largest  city  in  southern  Cook  County  to  award  a 
competitive  cable  television  franchise. 

Wilson  C.  Wearn,  president  of  Multimedia,  Inc.,  said  that  the  new 
system  will  pass  approximately  25,000  housing  units  with  200  miles  of 
plant.  Construction  is  scheduled  to  begin  within  six  months,  and  should 
be  completed  by  mid-1982. 

In  addition  to  the  new  Oak  Lawn  franchise.  Multimedia  Cablevision 
Company  owns  cable  television  systems  serving  19  communities  in 
Kansas  and  Oklahoma.  Those  systems  combined  will  pass  in  excess  of 
200,000  homes  with  2,500  miles  of  plant,  and  will  provide  service  to 
approximately  105,000  homes.  Three  additional  active  and  up  to  15 
other  franchise  applications  are  now  pending  in  the  suburban  Chicago 
area.  Seven  other  cable  franchise  applications  are  pending  in  suburbs  of 
Dallas-Fort  Worth. 

Multimedia,  Inc.  also  owns  and  operates  13  daily  newspapers,  22 
non-daily  newspapers,  5  VHF  and  one  UHF  television  stations,  and  12 
radio  stations.  Multimedia  Program  Productions,  Inc.  syndicates 
“Donahue,”  the  “Bob  Braun  Show”  and  Young  People’s  Specials. 
Multimedia  now  has  operations  in  17  states,  predominantly  in  the 
southeast. 

New  Canadian  photo  service 

Canapress  Photo  Service,  a  new  division  of  Press  News  Ltd.,  has 
assumed  responsibility  for  Canadian  Press  picture  sales  and  for 
Canadian  sales  of  Wide  World  Photos  Inc.  of  New  York,  the 
commercial  photo  division  of  the  Associated  Press. 

In  addition,  Canapress  will  shoot  photo  assignments  for  anyone 
requiring  these  services — magazines,  national  or  regional  organizations, 
government  departments,  agencies  or  public  relations  firms. 

The  new  operation  is  headed  by  picture  editor  Stan  Mulcahy,  49,  who 
was  recently  transferred  to  head  office  at  Toronto  after  18Vi  years  as 
photo  editor  of  CP’s  Ottawa  bureau. 

Mulcahy  said  the  new  service,  fashioned  after  the  Wide  World 
operation,  should  fill  a  need  in  Canada  for  a  fast  national  photo  service. 

It  becomes  possible  because  of  CP’s  association  with  photo-journalists 
in  every  part  of  the  country. 

“Though  our  association  with  Wide  World,  we  can  also  have 
assignments  shot  on  location  for  clients  almost  anywhere  in  the  United 
States  or  overseas,”  he  said.  Wirephoto  or  radiophoto  transmission  of 
photos  or  copy  can  also  be  handled  for  clients  with  urgent  deadlines. 
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experience  with  a  l2-unit  Goss 
Community  SC,  which  is  installed  in 
Beaver  Dam  and  used  primarily  for 
publication  work. 

The  4-high’s  performance?  Bob 
Fisher,  production  manager  at  Beaver 
Dam  said,  “We  are  very  pleased  with 
the  work  the  Goss  Community  is 
delivering.  Key  advantages  of  the 
4-high  configuration  are  the  shorter 
web  leads,  better  register,  good  ink 
and  water  balance  and  shorter  4-color 
makeready.” 

Wally  Krahl,  production  manager 
at  New  Hope,  agreed.  “The  shorter 
unit-to-unit  distance  on  the  4-high 
arrangement  is  a  definite  advantage, 
and  it’s  as  easy  to  operate  as 
floor-mounted  units.  We  have  also 
found  that  this  configuration 
produces  quality  which  exceeds  that- 
of  some  in-lino 

iimiijijtiw<itilll![,"  Mini  II  work.” 


How  does  a  publishing  company 
expand  its  non-heatset  commercial 
printing  capabilities  —  primarily 
4-color  work  —  in  limited  floor 
space? 

Citizen  Publishing  Company’s 
answer:  Buy  an  8-unit  Goss 
Community®  with  two  SSC  folders  — 
and  configure  half  the  press  units  into 
the  world’s  first  4-high  Community 
SSC  installation. 

Citizen  Publishing  not  only  made 
this  decision  for  their  plant  at  Beaver 
Dam,  VWsconsin,  but  again,  two 
months  later,  for  their  new  plant  in 
New  Hope,  Minnesota.  At  the  latter 
location,  however,  they  also  installed 
seven  floor-mounted  Community 
units  plus  one  Universal  3-color  unit 
and  three  SSC  folders. 

One  of  the  reasons  the  company 
decided  to  pioneer  the  4-high 
Community  was  their  good  prior 


Greg  Thomas,  pressroom 
superintendent  at  Beaver  Dam 
added:  “We’ve  had  fewer  web 
breaks,  and  our  4-high  is  very  stable, 
with  very  little  vibration,  despite  the 
fact  that  we  seldom  run  the  press 
slower  than  25,000  iph.” 

For  more  information, 
contact  Goss  Newspaper  Printing 
Products,  Graphic  Systems  Division. 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


RockMfelf' 

Internatfonal 
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Who  owns  city  hall? 

Mayors  of  cities  large  and  small  have  had  their  disa¬ 
greements  with  local  newspapers  and  sometimes  have  re¬ 
fused  to  talk  to  reporters.  Occasionally,  they  try  to  declare 
the  newspaper  and  its  personnel  “persona  non  grata”  and 
banish  them  from  the  hallowed  precincts  of  City  Hall.  The 
latest  skirmish  of  this  kind  is  in  Chicago  where  Mayor  Byrne 
last  week  ordered  the  Chicago  Tribune  to  remove  its  desk 
from  the  City  Hall  press  room. 

A  week  later  the  desk  is  still  there  and  the  Chicago 
Tribune  reporter  is  also.  Mayor  Byrne  made  her  point  in  the 
disagreement  with  the  Tribune  and  squeezed  the  greatest 
propaganda  value  out  of  it. 

Beyond  that,  however,  it  raises  the  deeper  question  of  who 
owns  City  Hall?  Mayors  will  try  to  wave  their  scepters  and 
dictate  who  shall  be  admitted  or  banned  when,  in  truth,  it  is 
not  within  their  power  to  do  so,  and  they  all  know  it.  A  City 
Hall  is  not  a  private  sanction  of  any  elected  official. 

IRS  and  First  Amendment 

We  do  not  believe  the  framers  of  the  Bill  of  Rights  had  in 
mind  that  the  First  Amendment — “Congress  shall  make  no 
law  .  .  .  abridging  the  freedom  of  speech  or  of  the  press” — 
should  be  qualified  by  the  tax  status  of  the  person  or  the 
press  exercising  that  freedom. 

Nor  do  we  believe  that  the  current  Supreme  Court  of  the 
United  States  would  think  so. 

Having  ignored  for  two  years  its  own  policy  respecting 
tax-exempt  organization,  the  Internal  Revenue  Service  now 
threatens  to  revoke  that  status  for  an  Archdiocese  newspa¬ 
per  in  San  Antonio  which  dared  to  express  political  prefer¬ 
ences  for  candidates  and  issues. 

This  is  one  of  those  cases  in  which  a  government  depart¬ 
ment  has  tried  to  do  what  Congress  has  been  forbidden  to  do. 
IRS  should  confine  itself  to  tax  matters  and  leave  the  First 
Amendment  alone. 

Revived  competition 

Who  said  competition  in  the  newspaper  business  is  dead? 

New  York  City’s  existing  dailies — whether  you  confine  the 
list  to  the  News,  Times  and  Post,  or  include  the  Wall  Street 
Journal,  the  News  World  and  some  of  the  suburban 
dailies — have  never  conceded  an  edge  to  each  other  but  have 
competed  vigorously. 

Now,  the  competitive  struggle  increases.  The  News  has 
announced  an  expensive  expansion  program  with  an  edition 
in  the  evening  field.  The  Wall  Street  Journal  has  beefed  up 
its  news  coverage,  expanded  it  by  10%  and  divided  the  paper 
into  two  sections.  The  Post  threatens  to  counter-attack  the 
News  in  the  morning  field. 

The  readers  and  advertisers  will  come  out  ahead  with 
improved  service  for  both. 
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Newspaper 
needs  to  be 
good  citizen 

More  than  most  other  organizations, 
newspapers  need  to  be  good  community 
citizens,  the  president  of  the  Fort  Worth 
Star-Telegram  told  a  group  of  newspaper 
executives  (June  15)  at  the  University  of 
Texas. 

Phillip  J.  Meek  addressed  the  opening 
session  of  a  week-long  management  de¬ 
velopment  program  for  newspaper 
executives  being  sponsored  by  the  UT 
Graduate  School  of  Business  and  College 
of  Communication,  in  cooperation  with 
the  Texas  Daily  Newspaper  Association. 

A  newspaper,  he  said,  is  “totally  de¬ 
pendent”  on  the  health  and  well-being  of 
the  community  it  serves.  Meek  said. 

“I  am  not  talking  about  the  news  col¬ 
umns  mimicking  every  Chamber  of 
Commerce  line  that  comes  along,”  he 
said,  ‘‘or  filling  the  paper  up  with 
narrow-interest  organizational  news  to 
the  exclusion  of  broad-interest  news  and 
information  pieces  that  help  people  un¬ 
derstand  and  cope  in  a  complicated  soci¬ 
ety.  .  . 

“What  I  am  talking  about  is  a  newspa¬ 
per  that  interests  its  people  in  helping  the 
community  it  serves,  through  their  time 
and  pocketbook,  as  well  as  committing 
its  own  resources.” 

Meek  observed  that,  “after  all,  we  are 
just  about  the  only  business  with  a  man¬ 
ufactured  component  in  any  of  our  towns 
or  cities  that  doesn’t  export  a  single  thing 
we  make.” 

He  called  it  “ironic”  that  smaller 
newspapers  often  do  a  better  job  of  defin¬ 
ing  and  understanding  their  markets  than 
larger  papers  do. 

“A  publisher  in  a  smaller  town  knows 
where  his  merchants’  customers  come 
from  and  sets  a  circulation  territory  ac¬ 
cordingly,”  the  Fort  Worth  executive 
said.  “He  has  coffee  with  citizens  from 
all  walks  of  life  at  the  local  hangout  once 
or  twice  a  day  and  can  take  a  pulse  of  the 
community  on  an  ongoing  basis.” 

Meek  said  he  found  it  to  be  a  “startling 
statistic”  that  “on  any  given  day,  40%  of 
the  Texas  adults  don’t  believe  they  need 
us  (newspapers)  enough,  collectively,  to 
pick  us  up.”  That  statistic,  he  said, 
should  force  newspapers  to  look  anew  at 
their  operations  and  what  it  would  cost  to 
reach  satisfactory  circulation  levels. 

“Instead,”  he  noted,  “all  too  often  we 
decide  to  keep  our  costs  and  the  way  we 
do  business  relatively  constant  and  then 
rationalize  away  a  declining  presence  in 
the  market.” 

As  any  firm  must  constantly  reassess 
what  business  it  is  in,  Mr.  Meek  said 
newspapers  also  should  be  asking; 

“Are  we  in  the  newspaper  business  or 
the  news  and  consumer  information  bus¬ 
iness?” 
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“If  we  are  in  the  newspaper  business,” 
he  said,  “we  will  tend  to  stay  away  from 
shoppers,  pennysavers  and  other  non¬ 
subscriber  distribution  except  as  a  reluc¬ 
tant  defensive  measure.  We  will  view  the 
possible  new  frontier  of  cable  television 
and  home  information  retrieval  as  an  in¬ 
teresting  passing  fancy. 

“If,  however,  we  take  the  broader 
view,  then  we  must  always  be  looking  at 
the  best  means  to  communicate  news  and 
information  within  any  particular  given 
market,  including  the  possible  future  use 
of  some  sort  of  supplementary  electronic 
processes,”  he  added. 

Meek  observed  that  while  newspapers 


have  some  similarities  to  other  business¬ 
es,  “newspapering”  is  different  in  a 
number  of  ways,  one  of  them  being  in  the 
product  cycle. 

“It  is  often  a  wonderment  that  we  can 
assemble  all  the  material  from  around  the 
world  and  locally  and  fit  it  into  the  pre¬ 
scribed  space,  print  it  and  distribute  it 
once  or  twice  a  day.  Most  businesses 
plan  a  product  for  months  or  even  years. 

“No  one  else  delivers  a  product  from 
seven  to  12  times  a  week,”  the  speaker 
said.  “The  Post  Office  comes  closest, 
and  they  are  now  talking  about  reducing 
delivery  to  five  days.  We  have  to  do  it 
every  12  to  24  hours.” 


Black  press 
praised  by 
Al  Neuharth 


The  country’s  black  newspapers  have 
a  solid  record  of  service  to  their  com¬ 
munities,  Gannett  chairman  and  presi¬ 
dent  Allen  H.  Neuharth  told  the  40th  an¬ 
niversary  convention  of  the  National 
Newspaper  Publishers  Association. 

Citing  a  recent  survey  of  NNPA  news¬ 
papers  that  shows  high  reader  interest 
and  loyalty,  Neuharth  said  “If  you  con¬ 
tinue  to  provide  this  service  surely  the 
black  press  in  American  can  survive  and 
thrive.” 

At  the  same  time,  Neuharth  said  in  his 
prepared  remarks,  it  is  important  for  the 
general  media  to  continue  to  cover  every 
segment  of  the  community  and  to  recruit, 
hire  and  promote  minorities. 

“At  Gannett  we  have  tried  very  hard 
in  the  last  few  years  to  begin  to  build 
newsroom  staffs  which  truly  reflect  the 
composition  of  the  communities  we 
serve,”  he  said.  “We  have  also  tried  to 
develop  a  leadership  of  our  newspapers 
which  truly  reflects  their  readership.  We 
have  done  this  not  only  because  it  is  the 
right  thing  to  do  but  because  it  is  the 
smart  thing  to  do  as  well.” 

Neuharth  said  Gannett  has  made  some 


progress  by  appointing  one  black  pub¬ 
lisher  and  one  black  managing  editor, 
and  the  only  black  to  direct  editorial  op¬ 
erations  at  a  major  metropolitan  newspa¬ 
per,  the  editor  of  the  Oakland  Tribune, 
Bob  Maynard. 

ITU  members  re-elect 
executive  council 

The  membership  of  the  International 
Typographical  Union  has  returned  its  in¬ 
cumbent  Executive  Council  members  to 
office  for  a  three  year  term. 

Incumbent  ITU  president  Joseph 
Bingel,  of  the  New  York  local,  who  ran 
unopposed,  received  34,598  votes.  In  a 
contested  race  for  first  vicepresident,  in¬ 
cumbent  Bob  McMichen  of  the  Atlanta 
ITU  local,  defeated  Frank  Mercer  of  the 
Erie  (Pa.)  local  by  23,215  to  17,557. 

In  the  race  for  second  vicepresident. 
Bob  Wartinger  of  Northwest  Typo¬ 
graphical  Union  99  received  22,798  votes 
to  defeat  Thomas  Fogle  of  the  Baltimore 
local  who  received  17,7%. 

Al  Heritage  of  the  Toronto  Mailers 
Union  (the  Mailers  previously  merged 
with  ITU)  defeated  Herbert  McTaggart 
of  the  Cleveland  Mailers  Union,  23,316 
to  17,520  for  the  third  vicepresidency. 

Thomas  Kopeck  of  the  New  York 
local  was  re-elected  secretary-treasurer 
over  Beatrice  Pennington  of  E)etroit  by  a 
vote  of  26,903  to  14,660. 


INFLUENCE 


When  decisions  are  made  in  Washington, 
to  know  who  has  been  influential,  and  how, 
requires  reporters  who  combine  intimate 
knowledge  with  detached  judgment. 
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THE  PLAIN  DEALER 
INTRODUCES... 


IT'S  A  WRAP  FOR  PREPRINTS. 
IT  LOOKS  A  LOT  LIKE  SUNDAY 
BUT  IT  DOES  A  LOT  ON 
THURSDAY  FOR  YOU!  1 

until  now,  Sunday  was  the  one  great  \l 
day  of  the  week  for  running  your  \m 
advertising  inserts.  But  here  comes  \  m 
Thurs.,  a  new  Plain  Dealer  four-color  \  1 
section  that  makes  Thursday  another  \\  "^ 
great  preprint  day.  Here's  why:  \  1 

•  Thurs.  has  four-color  comics  featuring  \\  f 

"Annie;*  a  real  attention-getter!  \  i 

•  Thurs.  reaches  your  customers  before  \ i 
the  weekend— on  the  day  when  they  \ 
start  their  food  shopping  and  prepare  \ 
for  general  weekend  spending. 


•  Thurs.  is  uncluttered,  so  your  inserts 
will  be  noticed— and  read! 


•  Thurs.  preprints  run  at  low  weekday 
rates  for  double-barreled  impact— 
the  high-visibility  of  a  four-color 
"Sunday-look"  wrap  at  a  budget- 


ADD  IT  UP.  THE  PLAIN  DEALER'S 
NEW  THURS.  IS  A  SUPER  WRAP  FOR 
YOU.  FOR  ALL  THE  DETAILS  RAP 
WITH  YOUR  PD  REPRESENTATIVE 


stretching  daily  cost. 


TODAY  OR  CALL  (216)344-4300. 


The  Plain  Dealer  is  represented  nationally  by  Newhouse  Newspapers  with  offices  in  principal  cities. 


The  Plain  Dealer.  Your  No.l  Contact  with 
Cleveland-Northeast  Ohio. 
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Every  Saturday  since  1884 

Business  people  in  many  fields 
counsel  newspaper  corporations 


Only  a  few  days  after  Cyrus  R.  Vance  had  resigned  as 
Secretary  of  State  in  the  Carter  Cabinet,  a  stockholder  at  the 
annual  New  York  Times  Company  meeting  nominated  him 
for  membership  on  the  board  of  directors. 

The  gesture  was  somewhat  belated,  because  the  proxy 
ballots  already  cast  precluded  substitution  on  the 
management  slate,  but  it  drew  a  gracious  comment  from 
chairman  Arthur  Ochs  Sulzberger.  He  said  he  would 
welcome  Vance’s  return  to  the  Times  board  at  some  future 
time.  (On  June  19,  Vance,  back  in  law  practice  with 
Simpson,  Thacher  &  Barlett  less  than  a  week,  renewed  his 
corporate  ties  with  the  Times  by  rejoining  the  board.) 

This  incident  is  cited  merely  to  indicate  that  the  counsel  of 
men  and  women  with  prestigious  credentials  is  not  an 
undesirable  novelty  among  the  people  who  “run”  the 
American  press.  Many  of  the  “outsiders”  on  the  boards  of 
directors  of  newspaper  publishing  companies  have  had  broad 
experience  in  commercial  and  societal  pursuits. 

Journalism  professionals,  of  course,  dominate  the 
top-level  administration  of  17  publishing  companies  in  the 
United  States  whose  stock  is  readily  available  for  public 
investment.  Their  profit-and-loss  records,  as  well  as  their 
public  service  performance,  are  an  open  book. 

Almost  half  (98)  of  the  205  directors  of  these  corporations 
represent  “outside”  interests.  One  interesting  observation 
after  an  examination  of  the  companies’  rosters  and  a 
double-check  in  Who’s  Who  and  in  Standard  &  Poor’s 
Directory  of  Directors  is  that  nine  board  members  come 
from  Academia. 

Women — 14  in  all — are  active  on  the  boards  of  nine 
companies. 

Time  Inc.,  publisher  of  the  Washington  Star  and  other 
newspapers,  has  three  distinguished  educators  on  its  board. 
They  are:  Matina  S.  Horner,  president  of  Radcliffe  College; 
Alexander  Heard,  president  of  Vanderbilt  University;  and 
Louis  Banks,  a  professor  of  management  at  Massachusetts 
Institute  of  Technology. 

Other  teachers  who  hold  advisory  posts  with  newspaper 
companies  include: 

LaMarr  J.  Jackson,  instructor  at  Cornell  University — Post 
Corporation  (Wisconsin). 

Dr.  Eugene  Meyer  III,  professor  at  Johns  Hopkins 
Hospital — Washington  Post  Company. 

Aijay  Miller,  former  dean  of  the  (Graduate  School  of 
Business,  Stanford  University — Washington  Post  Company. 

Myles  L.  Mace,  former  professor  in  the  School  of 
Business  Administration  at  Harvard  University — Harte- 
Hanks  Communications  Inc.  (A  professional  director,  he 
also  serves  Litton  Industries  and  Squibb  &  Co.) 

Davis  W.  Gregg,  president  of  American  College — Dow 
Jones  &  Co. 

Also  on  the  DJ  board  now  is  Vermont  Royster,  retired 
editor  who  is  a  professor  of  Journalism  at  the  University  of 
North  Carolina. 

Sig  Mickelson,  former  president  of  CBS  News  and  now 
executive  director  of  the  (Tenter  for  Communications  at  San 
Diego  State  University,  serves  on  the  board  of  Stauffer 
Communications. 

In  several  instances  the  women  board  members  are 
owners.  The  Dow  Jones  group  includes  two  heirs  of  the 
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founder — Mrs.  Jane  B.  Cook  and  Mrs.  Jessie  B.  Cox,  while 

the  New  York  Times  board  has  three  Sulzberger 

kin — Marian  S.  Heiskell,  Ruth  S.  Holmberg  and  Judith  S. 

Levinson. 

Katharine  Graham,  chairman  of  the  board  of  Washington 
Post  Co.,  is  the  most  famous  on  the  distaff  side.  She  also 
serves  on  the  boards  of  Allied  Chemical  Corp.  and  Bowaters 
Mersey  Paper  Co. 

Other  women  on  newspaper  company  boards  are: 

Dolores  D.  Wharton,  a  member  of  the  National  Council  of 
the  Arts — Gannett  Company. 

Barbara  Barnes  Hauptfuhrer,  Knight-Ridder  Newspapers. 
(Also  J.  Walter  Thompson  Co,  General  Public  Utilities 
Corp.,  Great  A&P  Tea  Co.,  Philadelphia  Savings  Fund). 

Phyllis  Shapiro  Sewell,  senior  vicepresident  of  Federated 
Department  Stores — Lee  Enterprises. 

Lucile  D.  McKee,  real  estate  entrepreneur — Panax  Corp. 

Mary  M.  Walter,  vicepresident — Post  Corp. 

Matina  S.  Horner,  educator — ^Time  Inc. 

Joan  D.  Manley,  chairman  of  Times-Life  Books — ^Time 
Inc. 

Dorothy  S.  Lyddon,  Ruth  G.Fink  and  Betty  S. 

Collinson — Stauffer  Communications.  Mrs.  Fink  is  a 
director  of  C-G-F  Grain  Co. 

Gwendolyn  Garland  Babcock,  realty  developer — Times 
Mirror  Company. 

Jewel  S.  Lafontant — Harte-Hanks  Communications  Inc. 
(Also  Continental  Illinois  Co.,  Equitable  Life  Assurance 
Society,  Food  Fair  Inc.,  Foote,  (Tone  &  Belding,  Trans 
World  Corp.,  Bendix  Corp.) 

The  legal  profession  has  extensive  representation  in  the 
publishing  councils,  chiefly  because  company  attorneys 
invariably  sit  on  the  boards  of  directors.  There  are  also 
lawyers  among  the  other  directors  whose  experience  ranges 
over  fields  of  banking,  insurance,  retailing,  market  research 
and  merchandising. 

Eight  of  the  directors  fall  into  the  government  class  (public 
officials).  Time  Inc.’s  president,  James  R.  Shepley,  is  one  of 
President  Carter’s  special  advisers.  Others  in  newspaper 
company  directorates  are: 

Clark  Clifford,  former  Secretary  of  Defense  and 
presidential  confidante — Knight-Ridder. 

Nicholas  deB.  Katzenbach,  former  Attorney  General  and 
now  general  counsel  for  IBM — Washington  Post  Co. 

Frank  Pace  Jr,  former  Secretary  of  the  Army  and  member 
of  several  White  House  commissions — ^Time  Inc.  He  is  a 
director  of  International  Executive  Service  Corps  and  has 
connections  with  General  Dynamics  Co.,  Colgate  Palmolive 
Co.  and  Continental  Oil  Co. 

William  W.  Scranton,  former  Governor  of  Pennsylvania 
and  Ambassador  to  the  United  Nations — New  York  Times 
Co.  Also  a  director  of  IBM,  Sun  Oil  Co.  and  Scott  Paper  Co. 

Gordon  Gray,  a  former  Secretary  of  the  Army — Media 
General.  (Also  Summit  Communications,  R.J.  Reynolds 
Tobacco  Co.,  American  Security  &  Trust  Co.) 

J.  William  Middendorf,  former  Secretary  of  the  Navy  and 
Ambassador  to  The  Netherlands — Panax  Corp.  Also  a 
director  of  Financial  Bankshares  Inc. 

(Continued  on  page  19) 
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Chicago  Mayor  backs 
down  on  reporter  ouster 


By  Celeste  Huenergard 

It  was  all  lights,  cameras  and  little  ac¬ 
tion  as  Chicago  Tribune  reporter  Robert 
Davis  strode  into  city  hall’s  press  room 
on  Monday  morning  in  defiance  of 
Mayor  Jane  Byrne’s  weekend  order  that 
his  desk  be  removed. 

Eight  camera  crews  and  a  battalion  of 
reporters  awaited  his  arrival,  ready  to 
record  any  impending  First  Amendment 
abuses.  But  the  only  headlines  the  unas¬ 
suming  and  mild  mannered  reporter  pro¬ 
vided  his  colleagues  with  that  day 
heralded  Byrne’s  apparent  back  down 
from  her  earlier  threat. 

“We’re  not  going  to  carry  him  out  pig¬ 
gyback,’’  Jay  McMullen,  Byrne’s  press 
aide,  husband,  and  a  reporter  on  leave  of 
absence  from  the  Chicago  Sun-Times, 
said  later  during  a  press  conference. 
“He’s  not  going  to  be  evicted  forcibly. 
The  order  stands,  and  we  consider  him  a 
rent  free  squatter.’’ 

Byrne’s  controversial  eviction  notice 
followed  a  few  hours  after  the  Tribune 
ran  a  banner  story  in  Sunday’s  edition 
claiming  she  had  ignored  a  study  she 
commissioned  about  widespread  waste 
and  incompetence  in  previous  city  ad¬ 
ministrations.  The  Sun-Times,  scooped 
by  its  rival’s  first  edition,  ran  a  similar 
story  in  its  later  papers. 

Byrne  called  the  story  the  latest  in  a 
long  series  of  unfair  attacks  by  the 
Tribune  on  her  administration,  and  an¬ 
nounced  Saturday  she  was  throwing  the 
daily  out  of  the  pressroom  and  ordering 
city  workers  not  to  speak  with  their  re¬ 
porters  or  give  them  access  to  city  rec¬ 
ords.  She  accused  the  paper  of  “engag¬ 
ing  in  innuendos,  lies,  smears,  character 
assassinations  and  male  chauvinistic  tac¬ 
tics”  during  her  14-month  administra¬ 
tion.  She  also  said  that  the  Trib’s  “ven¬ 
detta”  against  her  stemmed  partly  from 
her  refusal  to  approve  quickly  a  multimil- 
lion-dollar  land  development  package 
that  she  said  would  involve  Tribune  Co. 
holdings. 

Tribune  executives  denied  the 
charges. 

“The  (Tribune)  company  is  not  in¬ 
volved  in  any  development  and  has 
never  asked  fpr  anything  in  connection 
with  such  a  development,”  Stanton  R. 
Cook,  president  and  chief  executive  of¬ 
ficer  of  Tribune  Co.,  said.  “To  say 
otherwise  is  absurd.” 

Tribune  managing  editor  William 
Jones  declared,  “There  is  no  vendetta 
and  the  mayor  knows  it.  The  Tribune  will 
continue  to  publish  the  news  without  first 
seeking  approval  from  the  city  adminis¬ 
tration.  The  issue  is  not  a  free  desk  at 
city  hall.  The  issue  is  freedom  of  the 
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press.” 

Local  chapters  of  the  Newspaper 
Guild,  Sigma  Delta  Chi,  the  ACLU  and 
other  organizations  issued  similar  state¬ 
ments  condemning  the  mayor’s  action 
against  press  freedom. 

Even  the  Chicago  Sun  Times,  which 
just  two  months  ago  editorially  labeled 
the  Tribune  “yammering  fools”  for  its 
coverage  of  a  city  scandal,  briefly  sided 
with  its  competitor.  In  a  statement  re¬ 
leased  Saturday  night,  Sun-Times  pub¬ 
lisher  James  Hoge  said:  “The  mayor’s 
contemplated  action  would  be  indefensi¬ 
ble  and  would  be  resisted.  Citizens  have 
a  right  to  uncensored  news  and  their  pub¬ 
lic  officials.” 

And  a  resolution  was  introduced  in  the 
Illinois  Senate,  Tuesday,  deploring  the 
mayor’s  attempt  to  .  .  .  “undermine  one 
of  the  preeminent  freedoms  of  our  na¬ 
tion.” 

When  asked  to  comment  on  the  sup¬ 
port  the  Tribune  has  received  from  other 
organizations  in  its  fight  to  defend  a  free 
press,  McMullen  told  a  reporter:  “The 
first  thing  a  hoodlum  does  when  he  is 
called  before  the  grand  jury  is  reach  for 
the  Fifth  Amendment.  The  first  thing  a 
newspaper  does  to  cover  its  crimes  is 
reach  for  the  1st  Amendment.” 

According  to  Jack  Landau,  director  of 
the  Reporters  Committee  for  Freedom  of 
the  Press,  two  Federal  courts  have  ruled 
in  favor  of  equal  access  to  public  press¬ 
rooms.  During  the  Nixon  years.  Bob 
Sherrill,  a  reporter  for  The  Nation,  was 
banned  from  a  White  House  press  facil¬ 
ity.  Sherrill  subsequently  sued  for  equal 
admittance  and  won  his  case.  Two  years 
ago  another  Federal  court  ruled  against 
the  mayor  of  Rochester,  N.Y.  in  his 
battle  to  exclude  Times  Union  reporters 
from  the  city’s  pressroom  and  public 
press  conferences. 

As  of  Wednesday,  Davis  was  still  be¬ 
hind  his  desk  and  said  the  only  interrup¬ 
tions  from  his  regular  routine  were  con¬ 
tinuous  requests  for  interviews  from 
newspapers  and  radio  stations  through¬ 
out  the  country. 

Ironically,  the  Sun-Times  had  first 
crack  at  the  story  which  sparked  the 
mayor’s  furor. 

Robert  Warden,  editor  of  Chicago 
Lawyer  and  a  former  Daily  News  report¬ 
er,  sued  to  have  the  study  outlined  in  the 
article  released  to  the  public.  His  plans 
were  to  publish  the  study  in  his  own 
magazine,  giving  the  Sun-Times  an  “ex¬ 
clusive”  story  on  it  the  day  after  it  ap¬ 
peared. 

Over  drinks  Friday  night.  Warden 
learned  from  a  Sun-Times  source  that  the 
daily  apparently  was  going  to  go  with  the 
report  ahead  of  time.  Miffed,  Warden 
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spotted  a  Tribune  editor  in  the  bar  and 
the  two  of  them  walked  across  the  street 
to  the  Tribune’s  newsroom  and  worked 
through  the  wee  hours  of  the  night  to 
get  the  story  in  the  paper’s  next  edition. 

Byrne’s  move  to  oust  Tribune  report¬ 
ers  from  city  hall  culminated  months  of 
antagonism  between  the  mayor  and  the 
newspaper. 

Just  last  April,  Tribune  columnist  Bob 
Wiedrich  broke  the  allegations  of  three 
police  officials  who  after  being  demoted, 
claimed  there  were  mob  links  in  the 
police  department. 

Byrne  emphatically  denied  any  in¬ 
volvement.  The  state’s  attorney,  up  for 
re-election  this  year,  immediately  called 
a  Grand  Jury  hearing  into  the  matter, 
while  Sun-Times  columnists  (siding  with 
the  mayor)  and  Tribune  columnists  (op¬ 
posing  her)  argued  back  and  forth  in  print 
over  whether  or  not  there  really  was  a 
scandal. 

The  announcement  of  the  alleged 
scandal  came  several  weeks  after  Byrne 
declared  she  was  disenchanted  with  the 
Tribune’s  coverage  of  her  administration 
and  city  hall  exclusives  started  appearing 
with  more  regularity  in  the  Sun-Times. 

Complicating  the  whole  picture  is 
Byrne’s  outspoken  press  secretary, 
McMullen,  who  is  on  leave  of  absence 
from  his  Sun-Times  assignment  as  a  real 
estate  writer. 

At  one  point  during  the  police  con¬ 
troversy,  McMullen  suggested  that 
Wiedrich’ s  notes  be  subpoenaed,  while 
most  recently  he  mused  that  perhaps  all 
reporters  should  be  banned  from  the  city 
hall  press  office. 

Some  observers  also  feel  McMuUen’s 
status  with  the  Sun-Times  has  jeopar¬ 
dized  the  paper’s  credibility,  especially 
during  the  recent  police  controversy 
when  the  daily’s  columnists  defended  the 
mayor. 

But  the  Sun-Times  executive  editor 
Ralph  Otwell  denied  that  the  paper’s 
credibility  has  been  affected  and  said  its 
hands  were  tied  by  a  current  Guild  con¬ 
tract. 

“It  would  be  worse  if  McMullen  were 
still  working  for  us,”  the  editor  said. 


Reagan  hires  adman 

John  C.  Savage,  former  president  of 
Norman,  Craig  and  Kummel,  has  agreed 
to  run  the  ad  agency  set  up  to  promote 
Ronald  Reagan’s  Republican  bid  for  the 
presidency. 

Called  “Campaign  ’80,”  the  special 
agency  is  scheduled  to  open  in  New  York 
in  about  a  week.  Savage  will  hold  the  title 
of  executive  vicepresident/general  man¬ 
ager.  Peter  Dailey,  president  of  Dailey  & 
Associates  of  Los  Angeles,  is  chairman 
of  the  Reagan  agency,  and  Phil  Journou, 
executive  vicepresident  at  Dailey  &  As¬ 
sociates,  will  serve  as  the  agency’s  pres¬ 
ident. 
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Judges  adopt 
rule  sealing 
court  records 

In  the  guise  of  cost-cutting,  the  U.S. 
Judicial  Conference  headed  by  U.S. 
Chief  Justice  Warren  E.  Burger  has 
adopted  a  rule  that  would  make  secret  a 
wide  range  of  documents  in  civil  lawsuits 
that  now  are  part  of  public  record. 

Unless  Congress  passes  rejecting  legis¬ 
lation  before  August  1,  the  material  kept 
from  reporters  will  include  such  docu¬ 
ments  as  pretrial  testimony  by  witnesses, 
answers  to  written  questions  posed  by 
opposing  lawyers  in  a  lawsuit  and  other 
pretrial  material  gathered  by  attorneys  in 
the  stage  of  civil  lawsuits  known  as  the 
“discovery  process”. 

News  organizations  as  well  as  other 
public  interest  groups  are  making  a 
last-minute  effort  to  block  or  change  the 
rule. 

The  material  concerned  in  the  past  has 
been  filed  in  the  courthouse  as  a  lawsuit 
develops  and  has  been  available  to  any¬ 
one  who  has  asked  to  see  it.  Only  rarely 
have  attorneys  convinced  judges  that  the 
material  on  file  has  been  sensitive 
enough  to  be  kept  secret. 

The  material  has  often  been  a  source 
for  major  news  stories,  television  presen¬ 
tations  and  research  projects.  For  in¬ 
stance,  many  Watergate  revelations  were 
first  made  public  in  the  process  of  a  civil 
lawsuit  growing  out  of  the  original 
Watergate  break-in. 

In  informing  Congress  of  the  rule 
change,  the  Judicial  Conference  said  it 
was  necessary  “because  of  the  cost  and 
inconvenience  of  providing  storage  for 
documents  that  were  rarely  used.”  It 
went  on  to  say  that  four  U.S.  judicial 
districts  have  put  some  version  of  the 
rule  into  effect  with  substantial  budget 
cuts. 

On  the  other  hand,  the  Reporters 
Committee  for  Freedom  of  the  Press  has 
written  Chairman  Robert  Drinan  of  a 
House  Judiciary  Subcommittee  to  say 
that  the  excuse  offered  is  “a  weak  one”. 

After  noting  that  the  material  involved 
has  been  stored  by  the  court  for  years, 
the  press  group  suggested  numerous 
changes  that  could  be  made  in  court  pro¬ 
cedure  short  of  the  “extreme  remedy  of 
broad  secrecy  and  destruction  of  public 
records”  it  contends  is  allowed  by  the 
new  rule.  For  instance,  it  recommended 
that  the  court  could  keep  the  material  for 
five  years  and  then  return  it  to  attorneys 
to  keep  for  another  10  years. 

The  Reporters  Committee  also  pro¬ 
posed  that  a  summary  of  pretrial  materials 
available  be  placed  on  the  public  record, 
even  if  the  materials  themselves  are  not 
made  public. 

Writing  also  to  Representative  Drinan, 
Ralph  Nader’s  Public  Citizen  Litigation 
Group  and  the  American  Civil  Liberties 
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Union  said  they  are  concerned  that  the 
judges  could  use  the  new  rule  to  keep  all 
records  from  public  view  as  a  matter  of 
course. 

The  new  rule  says  that  the  material 
concerned  shall  be  filed  with  the  court 
unless  a  judge,  either  on  his  own  or  by 
requests  of  one  party  to  the  lawsuit,  says 
the  filing  requirement  can  be  ignored. 

To  block  the  rule,  both  houses  of  Con¬ 
gress  would  have  to  vote  against  it  and 
the  President  would  then  have  to  sign  the 
rejecting  legislation,  something  unheard 
of  regarding  a  procedural  rule  change  re¬ 
quested  by  the  Judicial  Conference. 

Church  paper  editor 
defies  IRS  ruiing 

A  May  2  editorial  in  Today’s  Catholic, 
the  official  weekly  paper  for  the  Arch¬ 
diocese  of  San  Antonio,  may  serve  to 
test  the  First  Amendment  right  to  free 
expression. 

The  paper’s  editor.  Rev.  Brian  Wal¬ 
lace,  wrote  an  editorial  supporting 
Ronald  Reagan’s  position  on  abortion, 
and  in  so  doing  broke  the  Internal  Rev¬ 
enue  Service’s  two-year-old  policy  that 
prohibits  tax-exempt  organizations,  such 
as  churches,  from  taking  positions  on 
political  questions. 

Father  Wallace  said  the  paper,  which 
has  taken  strong  stands  for  years  on 
major  issues,  would  fight  the  IRS  in  court 
should  the  tax  agency  decide  to  revoke 
the  paper’s  tax-exempt  status. 

11  found  guilty 
of  coupon  fraud 

Eleven  New  Jersey  merchants  were 
fined  in  U.S.  District  Court  on  June  23  in 
connection  with  a  joint  Federal  Bureau 
of  Investigation  and  U.S.  Postal  Service 
probe  into  coupon  misredemption  in  the 
New  York  metropolitan  area. 

The  fines,  which  ranged  from  $250  to 
$1,000,  were  levied  on  merchants  who 
pleaded  guilty  to  charges  that  they  clipped 
and  attempted  to  redeem  roughly 
$400,000  in  manufacturers’  cents-off 
coupons  for  Breen  Detergent,  a  non- 
existant  product,  which  were  carried  in 
the  New  York  News,  Long  Island’s 
Newsday  and  the  Newark  (N.J.)  Star- 
Ledger. 

U.S.  District  Court  Judge  Curtis 
Meanor  imposed  other  penalties  on  the 
defendants,  including  a  year’s  probation 
and,  for  10  of  the  merchants,  orders  to 
contribute  40  hours  of  unpaid  service  to  a 
public,  non-profit  organization. 

Said  Meanor,  “I  am  somewhat  frus¬ 
trated  by  the  small  fine  available  to  me  to 
invoke — the  statute  was  enacted  a  long 
time  ago,  when  $1,000  was  real  money.” 

The  Breen  caper  has  led  to  charges 
against  some  100  persons  and  corpora¬ 
tions  in  New  York. 


Austerity  plan 
announced  at 
Phila.  Bulletin 

The  Philadelphia  Bulletin  plans  to 
layoff  100  to  125  employees  over  the  next 
two  weeks  in  its  effort  to  cut  costs  and 
increase  revenues. 

The  Bulletin  lost  $7.5  million  in  1979 
and  is  losing  money  at  a  faster  rate  in 
1980  than  it  had  last  year. 

Bulletin  publisher  N.S.  “Buddy” 
Hayden  said  employee  wages  will  be  fro¬ 
zen  until  July  1,  1981  under  the  new  aus¬ 
terity  measures. 

“Based  on  performance  evaluations, 
employees  will  get  raises  up  to  3%” 
when  the  freeze  is  lifted,  Hayden  ex¬ 
plained.  “Everybody  who  gets  1%  or 
more  (in  July  1981)  will  get  a  5%  deferred 
raise  which  will  go  into  an  interest  bear¬ 
ing  account.  The  account  will  pay  a 
minimum  of  6%.” 

Hayden  stated  the  layoffs  will  come 
from  non-union  departments  “except  for 
about  15  people  in  the  pressroom.” 

He  added  the  Bulletin’s  editorial  and 
advertising  sales  departments  “will  be 
lightly  affected”  by  planned  layoffs. 

“We  have  asked  those  who  want  early 
retirement  or  those  who  would  like  to  get 
laid  off  for  some  reason  to  come  for¬ 
ward,”  Hayden  continued.  “We  will  try 
to  accommodate  them,  at  our  option.” 

Hayden  declined  to  put  a  dollar 
amount  on  how  much  the  Bulletin  ex¬ 
pected  to  save  with  its  cost  cutting  mea¬ 
sures. 

Hayden  stated  the  Bulletin,  an  after¬ 
noon  paper,  had  initiated  talks  in  May 
with  Philadelphia  Newspapers  Inc.  about 
setting  up  a  joint  operating  agency.  PNI, 
a  Knight-Ridder  Newspapers  subsidiary, 
publishes  the  morning  Inquirer  and  the 
afternoon  tabloid  Daily  News. 

“We  held  talks  and  decided  to  go 
alone.  We’re  not  talking  anymore.” 
Hayden  commented,  reiterating  a  posi¬ 
tion  he  had  told  Editor  &  Publisher  in  an 
earlier  interview  (E&P,  June  7). 

The  publisher  explained  his  paper’s 
upcoming  layoffs  were  part  of  its  “efforts 
to  make  it  on  our  own.” 

The  Bulletin  was  purchased  from  the 
McLean  family  by  Charter  Media  on 
April  30,  1980  for  $2  million  in  cash  and 
approximately  $29  million  in  promissory 
notes,  according  to  the  proxy  statement. 
Charter  Media  is  a  newly  formed  private 
company  owned  equally  by  The  Charter 
Company,  a  Jacksonville,  Florida  oil, 
energy,  and  insurance  conglommerate, 
and  Karl  Eller,  former  president  of 
Commbined  Communications  Corp. 

Charter  Co.  and  Eller  each  contributed 
$4  million  in  cash  for  50%  of  the  common 
stock  of  Charter  Media.  In  addition, 
Eller  gave  Charter  Media  his  right  to  ac¬ 
quire  KIOl  FM  in  San  Francisco  for  $12 
million. 
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SUPPORT — Secretary  of  State  Edmund  AAuskie  met  with  top  media  executives 
June  10  in  response  to  requests  by  the  World  Press  Freedom  Committee.  Start¬ 
ing  at  the  bottom  of  the  left  side  of  the  table,  the  participants  were  as  follows: 
Arthur  Sulzberger,  New  York  Times;  Katharine  Graham,  Washington  Post;  AAus¬ 
kie;  Tina  Hills,  £/  Mundo;  Allen  Neuharth,  Gannett  Co.;  George  Beebe,  Miami 
Herald;  jerry  Friedheim,  ■  ANPA;  Philip  Powers,  Livonia  (Mich.)  Observer; 
Leonard  AAarks,  former  director  of  USIA;  Rod  Beaton,  UPl;  Bill  Leonard,  CBS 
News;  and  Harold  Andersen,  Omaha  World-Herald. 


ANPA  seeks 
delay  on 
information  act 

American  Newspaper  Publishers  As¬ 
sociation  has  asked  both  houses  of  Con¬ 
gress  to  delay  legislative  action  on  two 
bills  which  could  authorize  the  American 
Telephone  and  Telegraph  Company  to 
select,  edit  and  deliver  news  to  subscrib¬ 
ers  via  its  communications  system  which 
reaches  more  than  85%  of  the  American 
public. 

The  bills  involved  are  S  2827  and  HR 
6121.  The  Senate  Commerce  Committee 
chaired  by  Howard  W.  Cannon  has 
scheduled  a  mark-up  on  its  bill  June  24; 
the  House  Commerce  Committee  plans 
to  work  on  its  bill  July  2.  Lionel  Van 
Deerlin  is  chairman  of  this  subcommit¬ 
tee. 

In  letters  to  the  members  of  the  Senate 
and  House  committees,  ANPA  execu¬ 
tive  vicepresident  and  general  manager 
Jerry  W.  Friedheim  noted  that  several 
key,  newly-added  sections  on  the  two 
bills  never  have  been  subject  to  public 
hearings  and  that  legislation  which  may 
structure  the  society’s  communications 
for  decades  to  come  should  not  be  de¬ 
veloped  on  “any  arbitrary,  hasty  timeta¬ 
ble.” 

ANPA  has  worked  with  the  two  com¬ 
mittees  for  many  months  on  earlier  ver¬ 
sions  of  the  two  bills,  Friedheim  noted, 
saying  “the  issues  before  the  committees 
are  of  extreme  importance  and  involve 
sufficiently  fundamental  policy  questions 
as  to  require  the  fullest  and  fairest  com¬ 
ment  and  review  process  possible.” 

Examples  of  the  policy  questions 
raised  the  current  form  of  the  bills,  he 
said,  is: 

“Should  the  nation’s  largest  company, 
AT&T,  which  has  grown  and  operated 
under  specially  granted  monopoly 
privileges,  be  permitted  on  any  scale  to 
involve  itself  actively  not  just  in  the 
common-carrier  transmission  of  informa¬ 
tion  but  also  in  the  selection,  editing  and 
vending  of  that  information  to  the  public 
in  a  mass-media  or  data-retrieval  sort  of 
structure  which  in  the  United  States 
raises  the  most  basic  sorts  of  social,  con¬ 
stitutional  and  anti-trust  concerns.” 

“Any  Congressional  action  which 
would  permit  AT&T  to  enter  the  infor¬ 
mation  market  of  the  future  with  advan¬ 
tages  not  shared  by  others  could  under¬ 
mine  American  and  congressional  dedi¬ 
cation  to  free  and  fair  marketplace  com¬ 
petition.  AT&T  holds  a  govemmentally 
issued  monopoly  over  the  provision  of 
certain  basic  telecommunications  ser¬ 
vices  in  the  U.S.  and  will  be  likely  to 
hold  a  continuing  monopoly  in  many 
areas  for  years  to  come. 

“Congress  should  move  with  great 
care  on  any  efforts  to  permit  that 
(Continued  on  page  30) 


Muskie  pledges 
press  freedom 
at  UNESCO. 

In  response  to  requests  by  the  World 
Press  Freedom  Committee,  Secretary  of 
State  Edmund  Muskie  (June  10)  told  top 
media  executives  that  the  administration 
will  actively  support  press  freedom  at  the 
UNESCO  conference  this  September  in 
Belgrade. 

Harold  W.  Andersen,  WPFC  chairman 
and  publisher  of  the  Omaha  World-Her¬ 
ald,  said  afterward  the  committee  had 
asked  that  the  administration  give  high 
priority  to  communication  issues,  espe¬ 
cially  those  concerning  UNESCO. 

After  the  hour-long  conference,  An¬ 
dersen  said  that  Muskie’s  response  was 
very  positive. 

Andersen  went  on  to  say  the  WPFC 
told  Muskie  that  members  wanted  to  help 
undeveloped  nations  use  their  communi¬ 
cation  capabilities,  get  needed  press 
equipment  and  train  their  personnel,  but 
only  in  a  way  consistent  with  a  policy  of 
free  flow  of  information. 

Andersen  said  concern  had  been  ex¬ 
pressed  about  a  UNESCO  tendency  to 
“tilt  toward  the  use  of  media  to  serve 
interests  of  governments.”  If  the  media 
are  used  to  serve  social,  political  and 
economic  goals  of  any  country,  he  said, 
the  WPFC  is  very  concerned. 

The  meeting  with  Muskie  was  de¬ 
scribed  as  cordial  and  relaxed  by 
Roderick  Beaton,  president  of  United 
Press  International.  Beaton  said,  “The 
important  thing  is  that,  in  terms  of  our 
agenda,  Muskie  said  he  felt  everything 
ought  to  be  within  reach  before  Bel¬ 
grade.” 

He  went  on  to  say  Muskie  had  been 
asked  to  make  certain  a  press  person  is 
included  in  the  U.S.  delegation,  possibly 
Elie  Abel,  former  Columbia  University 


journalism  dean,  and  that  the  chairman 
of  the  U.S.  delegation  be  familar  with 
broad  informational  policy  and  be  some¬ 
one  experienced  in  international  confer¬ 
ences. 

Ordinarily  UNESCO  devotes  most  of 
its  attention  to  academic  and  cultural 
subjects  but  it  is  expected  the  Belgrade 
conference  will  have  media  topics  high 
on  its  agenda. 

Muskie  was  reminded  that  the  United 
States  pays  25  per  cent  of  the  UNESCO 
budget,  but  no  American  has  been  ap¬ 
pointed  assistant  director  general  of 
UNESCO  or  even  head  of  a  division. 

The  group  meeting  with  Muskie  in¬ 
cluded  Katherine  Graham,  chairman  and 
president  of  the  American  Newspaper 
Publishers  Association;  publisher  Henry 
Grunwald  of  Time,  Inc.;  Arch  Madsen, 
head  of  the  Bonneville  International 
Corp.  and  chairman  of  the  UPl  Advisory 
Broadcast  Board;  George  Beebe,  presi¬ 
dent  of  the  lAPA;  Allen  H.  Neuharth, 
president  of  the  Gannett  Co.;  Keith  Ful¬ 
ler,  general  manager  of  the  Associated 
Press;  Phil  Power,  publisher  of  the  Ob¬ 
server  Newspapers  of  Livonia,  Mich.; 
Tina  Hills,  also  of  lAPA;  Jerry  W. 
Friedheim,  ANPA  general  manager;  and 
Leonard  Marks,  former  director  of  the 
U.S.  Information  Agency. 

Tv  program  list 
put  on  back  page 

The  television  program  schedules  in 
the  Des  Moines  Register  were  moved  to 
a  more  convenient  and  permanent  loca¬ 
tion  on  the  inside  of  the  back  page.  In 
addition.  Register  tv  Editor  Mark  Hainey 
is  expanding  the  coverage  by  providing 
tips  on  the  evening’s  best  viewing  and 
behind-the-scenes  tv  news.  Administra¬ 
tive  sports  editor  Harold  Yeglin  will  pre¬ 
view  the  best  in  weekend  sports  broad¬ 
casts. 
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SCENE  in  the  studio  where  the  show  originates 


Juvenile  hearings 
in  Oregon  are 
open  for  press 

Juvenile  court  hearings  must  be  open 
to  the  news  media  and  the  general  public; 
the  Oregon  Supreme  Court  ruled. 

In  a  five-to-one  ruling,  the  court  struck 
down  a  state  law  allowing  judges  to  close 
juvenile  hearings.  The  panel  said  the  sta¬ 
tute  violates  a  provision  in  the  Oregon 
Constitution  prohibiting  secret  courts. 

The  suit  was  brought  by  the  Portland 
Oregonian,  a  daily  newspaper  which 
sought  access  to  a  hearing  involving 
Michelle  Gates,  a  13-year-old  Portland 
girl  accused  of  killing  a  four-year-old 
Portland  girl  last  January. 

Lawyers  for  Gates  and  the  state 
attorney-general’s  office  argued  that 
closed  juvenile  hearings  sometimes  are 
necessary  to  protect  children  and  pro¬ 
mote  their  rehabilitation. 

The  Supreme  Court  ordered  Mult¬ 
nomah  County  Circuit  Judge  Mercedes 
Deiz  to  admit  reporters  to  the  hearings. 

The  court  said  that  while  its  order 
technically  deals  only  with  the  press,  the 
public  also  has  a  right  to  attend. 

The  justices  said  their  decision  doesn't 
mean  all  judicial  proceedings  such  as 
jury  sessions  must  be  open.  And  the  high 
court  said  trial  judges  still  can  control 
access  to  courtrooms  to  maintain  order. 

But  the  court  said  judges  cannot 
routinely  exclude  the  press  and  public 
from  juvenile  hearings. 

J.  Richard  Nokes,  editor  of  the  Orego¬ 
nian,  said  his  paper  believes  all  courts, 
juvenile  and  otherwise,  should  be  open 
to  public  inspection — not  to  report  the 
sufferings  of  those  on  trial,  but  to  assure 
that  justice  is  openly  and  fairly  dis¬ 
pensed. 

The  decision  does  not  affect  other 
state  laws  that  permit  closed  courts  in 
cases  where  evidence  of  the  sexual 
character  of  a  rape  victim  is  given  or  to 
establish  paternity. 

Reuters’  American 
executive  dies 

Cyril  A.  Smith,  a  senior  Reuters 
executive  in  North  America,  collapsed 
and  died  June  12  in  London,  just  before 
he  was  to  attend  the  company’s  annual 
luncheon. 

Smith  joined  Reuters  in  London  nearly 
46  years  ago,  was  in  the  British  Army 
during  World  War  11,  and  returned  to 
Reuters  in  1946,  as  news  editor  of  the 
financial  and  commodity  services.  He 
played  a  leading  role  in  expansion  of 
Reuters’  operations  in  the  United  States 
and  Canada.  Smith  became  a  vicepresi¬ 
dent  of  Reuters’  subsidiary,  IDR  Inc.,  in 
Farmingdale,  Long  Island,  and  in  1978 
was  appointed  its  executive  vicepresi¬ 
dent. 
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Florida  daily 
produces  weekly 
cable  news  show 

A  weekly  wrap  up  of  Broward  County, 
Florida’s,  local  news  is  now  the  topic  of  a 
30-minute  cable  television  show  pro¬ 
duced  by  the  Fort  Lauderdale  News! 
Snn-Sentinel. 

“WRAP  UP”  is  an  every-Friday  show 
that  includes  an  overview  of  the  area’s 
top  local  stories,  plus  interviews  with 
some  of  the  papers’  reporters,  editors 
and  special  guests  on  issues  of  local  im¬ 
portance  and  interest.  The  three-camera 
show  is  hosted  by  Tom  Griffiths,  Fort 
Lauderdale  News/Sun-Sentinel  director 
of  marketing  and  public  relations,  and  is 
produced  at  Fort  Lauderdale’s  Selkirk 
Communications. 

WRAP  UP  begins  with  the  lead  stories 
of  the  week,  which  are  illustrated  by 
photos,  and  several  interview  segments 
follow.  Griffiths  and  his  guest  or  guests 
discuss  local  news  such  as  the  influx  of 
refugees  to  the  area,  or  analyze  a  local 
issue  such  as  Broward’s  housing  and 
economic  situation. 

Other  segments  have  included  an 
interview  with  a  News/Sun-Sentinel 
photographer  who  was  assaulted  while 
on  assignment  during  the  Miami  race 
riot,  and  interviews  with  reporters  who 
covered  a  proposed  tourist  tax  and  a  con¬ 
troversial  interstate  highway.  Also  on 
WRAP  UP,  the  sports  editor  has  can¬ 
didly  critiqued  the  local  professional 
soccer  team,  and  the  gardening  editor 
has  quizzed  the  county’s  agricultural  ex¬ 
tension  agent  about  summer  gardening 
tips. 

In  the  near  future,  WRAP  UPwill  have 
remote  broadcasts  on  local  news  and  fea¬ 


tures,  and  a  taping  from  the  Fort 
Lauderdale  News/Sun- Sentinel  offices, 
describing  how  a  newspaper  is  physically 
produced. 

The  show  is  taped  and  edited  at  Selkirk 
every  Friday  morning,  to  air  that  eve¬ 
ning.  Duplicate  tapes  are  distributed  to 
two  other  local  cable  stations,  American 
Video  and  Coral  Springs  Cable,  reaching 
a  total  of  42,000  homes. 

WRAP  UP  is  written  and  produced  by 
Cindy  Parman,  promotion  coordinator 
for  the  News/Sun-Sentinel.  Bill 
Crampton,  director  of  programming  for 
Selkirk  Communications,  is  the  cable 
company’s  executive  producer  of  WRAP 
UP,  and  Don  Thompson  is  technical  di¬ 
rector. 

$1.8  billion  antitrust 
suit  lost  by  AT  &  T 

A  Chicago  jury  award  MCI  Com- 
municaitons  Corporation  $1.8  billion  in 
damages  in  an  antitrust  suit  brought 
against  American  Telephone  &  Tele¬ 
graph  Co. 

The  suit  charged  that  from  1971  to 
1975  AT&T  engaged  in  monopolistic 
practices  when  it  refused  to  connect 
MCl’s  long  distance  microwave  com¬ 
munications  service  with  the  Bell  Sys¬ 
tem’s  intracity  phone  lines.  In  1971,  a 
Federal  Communications  Commission 
decision  enabled  MCI  to  become  a  com¬ 
petitor  of  AT&T  in  the  long  distance 
telephone  field. 

MCI  had  sought  $900  million  in  dam¬ 
ages  against  AT&T.  The  jury  found  for 
MCI  on  10  of  15  alleged  antitrust  viola¬ 
tions  and  awarded  the  company  $600  mil¬ 
lion.  Antitrust  law  automatically  trebles 
the  jury’s  award. 

MCI’s  court  victory  may  prompt  other 
companies  to  compete  more  vigorously 
with  AT&T  or  to  file  similar  antitrust 
actions. 
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N.Y.  News  announces 
afternoon  edition 


New  York  News  has  announced  it  will 
begin  publishing  an  afternoon  newspaper 
in  late  summer  or  early  fall.  The  News 
also  stated  it  will  add  several  new  sec¬ 
tions  to  its  regular  morning  paper  and 
expand  news  content. 

The  News  informed  readers  of  its 
plans  in  an  article  which  appeared  on 
page  2  of  its  Sunday,  June  22,  paper.  The 
story  featured  a  photo  of  News  president 
and  publisher  Robert  M.  Hunt  and 
quoted  him  as  calling  the  paper’s  plans 
“an  extraordinary  undertaking  intended 
to  make  a  great  newspaper  even 
greater.” 

The  story  said  the  New’s  afternoon 
paper  “will  be  a  regular  Daily  News  but 
modified  to  accommodate  business  news 
and  complete  stock  tables.  It  will  serve 
homebound  commuters  and  readers 
who  buy  the  Night  Owl  edition  of  the 
News.” 

The  Night  Owl,  or  Bulldog,  edition 
goes  to  press  at  7:50  P.M.  Henry  K. 
Wurzer,  News  vicepresident  of  sales  and 
a  management  spokesman,  said  the 
paper  has  no  plans  to  discontinue  its 
Night  Owl  edition  once  it  begins  publish¬ 
ing  the  afternoon  paper. 

The  announced  changes  are  part  of  the 
News’s  efforts  to  reverse  its  declining 
circulation.  The  paper’s  daily  circulation 
of  1,554,604  for  the  period  ended  March 
31  is  down  by  over  81,000  from  the  pre¬ 
vious  March  when  it  was  1,636,254.  Sun¬ 
day  circulation  fell  from  2,328,429  to 
2,202,601  during  the  same  period,  a  loss 
of  125,828. 

The  News  intends  to  have  the  first  edi¬ 
tion  of  its  afternoon  paper  go  to  press  at 
3:30  P.M.  It  will  carry  the  latest  stock 
prices  available  at  that  time.  Later  edi¬ 
tions  of  the  afternoon  paper  will  have  the 
final  stock  prices. 

The  afternoon  paper’ sj:30  P.M.  press 
start  will  come  a  full  hour  after  the  final 
press  run  of  the  New  York  Post,  the  city’s 
major  afternoon  daily  with  a  circula¬ 
tion  of  654,000.  The  Post’s  circulation 
has  increased  by  over  30,000  since 
March  1979. 

The  Post’s  management  had  stated 
earlier  it  would  publish  a  morning  paper 
if  the  News  entered  the  afternoon  field. 
Post  general  manager  Adam  Brydon 
countered  those  statements  when  he  said 
recently  a  morning  edition  of  his  paper 
was  “unlikely”  because  of  the  costs  in¬ 
volved. 

The  changes  in  the  News’s  regular 
morning  paper  include  the  addition  of 
four  lifestyle  sections,  a  weekly  sports 
magazine,  and  a  Manhattan  section.  The 
News  also  intends  to  expand  its  other 
regional  sections  and  will  add  16  to  23 


pages  of  news  and  features  to  its  morning 
paper. 

The  News  will  undergo  a  complete 
facelift  with  design  changes  and  moder¬ 
nized  typeface  and  graphics  to  accom¬ 
pany  its  editorial  expansion.  The  paper  is 
seeking  “a  new,  contemporary  look.” 

All  of  the  proposed  improvements  will 
cost  $15  million  to  $20  million  over  the 
next  two  years.  The  paper  will  hire  200  to 
400  new  employees  to  accommodate  the 
changes. 

Wall  Street  Journal 
adds  second  section 

With  its  June  23  edition,  the  Wall 
Street  Journal  expanded  into  a  two  sec¬ 
tion  newspaper  as  part  of  its  efforts  to 
provide  readers  with  more  business 
news. 

The  Journal  has  introduced  five  col¬ 
umns  which  will  appear  on  the  second 
section’s  front  page.  Monday’s  column 
will  be  on  small  business,  Tuesday’s  on 
regional  trends,  one  covering  real  estate 
on  Wednesday,  a  marketing  column  on 
Thursday,  and  a  science  and  technology 
column  on  Friday. 

The  second  section’s  front  page  will 
periodically  feature  polls  of  business 
executives’  planning  and  thinking  which 
will  be  jointly  conducted  by  the  Journal 
and  the  Gallup  Organization.  Profiles  of 
business,  people,  companies,  and  indus¬ 
tries  which  are  making  news  also  will  ap¬ 
pear  on  the  section’s  front  page. 

The  new  section’s  inside  pages  will 
have  additional  international  business 
news  and  stories  on  economic  develop¬ 
ments. 

The  Journal  has  increased  its  overall 
news  coverage  by  10%.  It  added  the  sec¬ 
ond  section  to  provide  more  space  for  its 
increased  content. 

In  a  letter  to  readers,  Warren  H.  Phil¬ 
lips,  chairman  of  Dow  Jones  &  Co.  which 
publishes  the  Journal,  stated  the  content 
changes  “are  part  of  the  continuing  ef¬ 
fort  over  the  years  to  strengthen  the 
Journal  in  an  evolutionary  way.  There  is 
no  thought  of  fundamentally  changing 
the  paper.” 

Phillips  told  readers  the  Journal’s 
editors  “plan  to  expand  the  op-ed  page 
from  twice  weekly  to  daily  at  the  start  of 
next  year.” 


Lost  at  sea 


Malcolm  Williams,  33,  reporter  for  the 
Orlando  (Fla.)  Sentinel  Star,  was  lost  at 
sea  June  16  when  he  fell  from  a  sailboat 
about  30  miles  southeast  of  Fort  Pierce, 
Florida. 


Judge  permits 
cameras  in 
Mass,  courtroom 

Newspaper  and  television  cameras 
were  allowed  in  a  Massachusettes  court¬ 
room  for  the  first  time  recently  despite 
the  objection  of  the  defendant  and  the 
victim’s  family  in  a  murder  case. 

Judge  Roger  J.  Donahue  of  the  Nor¬ 
folk  County  Superior  Court  in  Dedham 
permitted  photographers  from  the  Pa¬ 
triot  Ledger  in  Quincy  and  a  Boston  tele¬ 
vision  station  to  film  the  trial  under  ex¬ 
perimental  guidelines  set  forth  earlier  by 
the  Massachusetts  Supreme  Judicial 
Court. 

Attorneys  for  Bradford  W.  Prender- 
gast,  29,  of  Beverly,  Mass.,  protested  on 
the  ground  that  the  cameras  would  create 
confusion  and  violate  Prendergast’s 
rights  to  a  fair,  impartial  trial.  They 
asked  a  U.S.  District  Court  in  Boston  to 
step  in  and  halt  the  trial  or  order  the 
cameras  removed.  They  noted  that  the 
issue  of  cameras  in  the  courtroom  over 
the  objections  of  a  defendant  is  before  the 
U.S.  Supreme  Court. 

In  a  separate  protest,  the  family  of  the 
murder  victim,  Patricia  Gilmore,  24,  of 
Canton,  asked  Judge  Donahue  to  remove 
the  cameras  because  of  the  “circus-type 
atmosphere”  they  created  in  the  court¬ 
room. 

Prendergast  is  accused  of  the  De¬ 
cember  20,  1979  stabbing  death  of  Miss 
Gilmore,  his  former  girlfriend. 

Massachusetts  is  one  of  several  states 
to  experiment  with  filming  of  trials  and 
other  court  procedures.  The  purpose  is 
to  make  the  workings  of  the  court  more 
understandable  to  the  public. 

Judge  Donahue  set  up  a  system  in  the 
i  Prendergast  trial  whereby  The  Patriot 
Ledger  would  share  its  photographs  on  a 
pool  basis  with  other  newspapers.  The 
I  same  arrangement  was  made  with  the 
television  stations  for  film  footage, 
i  The  photographers  were  not  allowed  to 
use  flash,  could  make  no  noise  and  were 
stationed  unobtrusively  in  the  court. 

1  Judge  Donahue  said  he  thought  the 
t  coverage  went  smoothly  and  the  cameras 
created  no  problem.  FYosecutor  Robert 
5  Banks  also  said  he  was  not  aware  that  a 
i  camera  caught  his  every  move. 

I  But  chief  defense  attorney  Joseph  Bal- 
liro  disagreed. 

5  “I’m  conscious  at  this  very  moment 
;  that  a  camera  is  pointed  at  me,  your 
f  honor,”  he  told  the  judge.  “The  cameras 
are  on  the  opposite  side  of  the  room  from 
the  jurors  and  are  pointed  in  that  direc¬ 
tion.  They  could  very  well  interfere  with 
the  jury’s  ability  to  deliberate  the  case.” 

:  The  Massachusetts  experiment  on 

t  cameras  in  the  courtroom  will  last  one 
t  year.  A  committee  will  then  determine  if 
,  dignity  and  integrity  of  the  courtroom  is 
affected  or  not. 
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Mass,  newsboy 
sues  customer 
for  unpaid  $8.50  bill 

An  11-year-old  newspaper  carrier  for 
the  Berkshire  Eagle  in  Adams,  Mas¬ 
sachusetts  has  won  a  local  court  decision 
to  get  $8.50  owed  him  for  seven  weeks  of 
delivery. 

Carrier  Louis  Zelazo,  who  has  deliv¬ 
ered  the  Eagle  for  three  years,  sued  cus¬ 
tomer  Cheryl  Bugbee  for  back  payment. 

Magistrate  Mark  Trottier  ordered 
Bugbee  to  pay  the  bill  and  also  fined  her 
$4.50  court  costs. 

“Other  kids  have  enough  money  to  go 
to  McDonald’s  every  night  and  1  didn’t,” 
said  young  Zelazo.  “1  had  really  big 
problems  with  her.  1  took  her  to  court 
because  it  was  my  money  that  1  put  in  to 
cover  the  bill.  When  I  went  to  file,  the 
lady  thought  it  was  funny  because  no  one 
had  done  it  before.” 

Newsroom  fires 
plague  Pa.  daily 

A  pair  of  suspicious  newsroom  fires  at 
the  Allentown  (Pa.)  Call-Chronicle  in  re¬ 
cent  weeks  led  to  the  arrest  of  a  19- 
year-old  security  guard  employed  by  an 
outside  firm. 

David  C.  Dunnavant,  an  employee  of 
Globe  Security  Systems  Inc.,  has  been 
arrested  and  charged  with  deliberately 
setting  fire  to  a  newsroom  storage 
cabinet  on  June  19. 

The  early  morning  fire  was  doused  by 
the  newspaper’s  sprinkler  system,  but 
not  before  it  had  wiped  out  the  paper’s 
entire  stock  of  Newspaper  In  Education 
materials. 

Allentown  firemen  arrived  on  the 
scene  shortly  after  2:30  a.m.  and  extin¬ 
guished  the  small  blaze.  A  typewriter  and 
a  VDT  were  reportedly  damaged  by 
water  from  the  sprinkler  system. 

Dunnavant  has  been  arraigned  on 
charges  of  arson,  risking  a  catastrophe 
and  criminal  mischief.  He  was  released 
on  $10,000  bail  pending  trial. 

An  earlier  suspicious  fire,  this  one  on 
April  14,  scorched  the  paper’s  city  desk 
and  the  typewriters  and  telephones  it 
contained.  However,  Dunnavant  has  not 
been  charged  in  connection  with  that 
blaze. 

According  to  Allentown  Police  De¬ 
partment  Detective  William  Kerr,  Dun¬ 
navant  told  police  he  set  the  later  fire  on 
an  “impulse,”  and  not  for  any  specific 
reason. 

Although  both  fires  caused  considera¬ 
ble  anxiety  among  Call-Chronicle 
executives  and  employees,  neither 
caused  substantial  damage.  However,  on 
both  occasions,  the  Call-Chronicle  edito¬ 
rial  staff  was  forced  out  of  the  newsroom 
for  a  day. 
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Financial  and  non-stores  groups 
led  1st  quarter  retail  ad  gains 


Financial  institutions  and  other  non¬ 
stores  were  the  highest  gaining  categories 
of  retail  advertising  in  daily  newspapers 
in  the  first  quarter  of  1980  as  compared  to 
the  same  period  last  year,  according  to 
the  Newspaper  Advertising  Bureau,  Inc. 

The  financial  group  went  ahead  35.3% 
to  $87. 1  million  for  the  three  months.  Its 
two  largest  components  gained  as  fol¬ 
lows:  banks  and  trust  companies,  up 
36.9%  to  $37.1  million  and  savings  and 
loan  associations,  up  36.5%  to  $29.2  mil¬ 
lion. 

Other  non-stores  advertising  advanced 
31.3%  for  the  quarter  and  amounted  to 
$50.8  million.  Business,  professional  and 
home  services,  made  up  nearly  half  this 
total,  $24.1  million,  and  rose  37.7%. 

The  entertainment  and  hobbies  group¬ 
ing  increased  its  newspaper  advertising 
by  18.7%  for  the  quarter  to  $311.9  mil¬ 
lion.  Theatres,  the  largest  category,  ac- 
coun*  for$105.9  million,  up  15.4%.  Big 
percc  age  gainers  in  this  classification 
included:  health  clubs  and  equipment,  up 
52.7%  to  $14.2  million;  boating,  sporting 
goods  and  hobbies,  up  51.3%  to  $35.4 
million,  and  books,  stationery  and  print¬ 
ing,  up  37.8%  to  $12.4  million.  Eating 
and  drinking  places  gained  21.4%  to 
$35.8  million. 

Retail  advertising  in  the  housing  and 
decoration  classification  advanced 
15.1%  in  the  quarter  and  amounted  to 
$342.5  million.  Strong  gainers  in  this 
grouping  included:  real  estate  dealers,  up 
27.3%  to  $66.2  million;  building 
hardware  and  farm  equipment,  up  20.4% 
to  $75.5  million,  and  home  furnishings 
stores,  up  15.8%  to  $49.1  million. 

Food  and  drug  stores  increased  their 
newspapers  advertising  by  12.7%  in  the 
quarter  to  $217.4  million.  The  food  com¬ 
ponent  led  with  a  14.1%  gain  to  $176.6 
million  and  drug  stores  were  up  7.1%  to 
$40.8  million. 

In  general  merchandise  and  apparel, 
the  gains  averaged  8.7%  to  bring  news¬ 
paper  advertising  for  the  quarter  to 
$664.8  million.  Department  stores,  the 
largest  category  in  the  grouping,  raised 
their  newspaper  advertising  by  9.2%  to 
$376.5  million.  Smaller  general  mer¬ 
chandise  stores  showed  an  18.9%  in¬ 
crease  in  newspaper  advertising  for  the 
quarter  to  $74.2  million  as  compared  to  a 
5.4%  advance  for  major  general  mer¬ 
chandise  stores  to  $110.0  million. 

Tires,  auto  supply  stores  and  service 
stations  raised  their  newspaper  advertis¬ 
ing  by  6.5%  to  $49. 1  million.  Other  stores 
with  above  average  increases  for  the 
quarter  were:  jewelry,  up  33.9%  to  $22.1 
million  and  liquor,  up  28.1%  to  $7.3  mil¬ 
lion. 

Overall,  retail  advertising  in  daily 
newspapers  increased  by  14.3%  in  the 
first  quarter  of  1980  and  arnounted  to 


$1.8  billion. 

The  Bureau  bases  its  estimates  of  re¬ 
tail  advertising  expenditures  in  daily 
newspapers  on  measurements  by  Media 
Records,  Inc.  in  its  64  index  cities,  plus 
other  data. 

Special  section 
of  160  pages  is 
best  in  history 

“Discover  Knoxville”  was  one  of  the 
most  successful  special  sections  ever 
published  by  the  Knoxville  (Tenn.) 
News-Sentinel,  according  to  William  N. 
Burke,  advertising  director. 

The  160-page  tabloid  section  highlights 
the  1982  World’s  Fair  coming  up  in 
Knoxville,  and  many  more  interesting 
and  informative  facts  on  Knoxville  in¬ 
cluding  historical  data,  tourist  informa¬ 
tion,  area  resorts,  eating  places,  enter¬ 
tainment,  hotels  &  motels,  references  of 
city  &  county  agencies  and  elected  offi¬ 
cials,  men’s  &  women’s  clubs,  emer¬ 
gency  services  and  other  features. 

“Discover  Knoxville”  contained 
9,470Vi  inches  of  advertising,  80%  of 
which  was  plus  business.  The  section 
was  59  percent  advertising  and  41% 
editorial  matter.  It  was  sold  by  the  entire 
advertising  staff  in  a  period  of  23  days. 
The  editorial  matter  was  prepared  by  the 
editorial  department. 

14,500  extra  copies  of  the  section  were 
printed,  many  of  which  were  sold  to 
hotels,  motels,  real  estate  firms.  500 
copies  each  were  given  to  the  Knoxville 
Chamber  of  Commerce,  The  World’s 
Fair  ’82  committee,  and  Knoxvisit,  the 
tourist  and  convention  bureau.  Addi¬ 
tional  over-the-counter  sales  were  pro¬ 
moted  at  50  cents  each. 

“Discover  Knoxville”  is  to  be  re¬ 
peated  in  1981  and  1982,  leading  up  to  the 
World’s  Fair  and  Energy  Expo  in  Knox¬ 
ville  in  1982. 


Publisher  killed 
in  plane  crash 

Charles  H.  Smith  3d,  president  and 
publisher  of  the  Knoxville  (Tenn.)  Jour¬ 
nal,  was  killed  in  the  crash  of  his  World 
War  II  fighter  plane  June  18. 

The  plane,  a  Navy  Bearcat,  appar¬ 
ently  lost  part  of  its  tail  in  a  thunderstorm 
and  went  into  a  dive  over  a  northeast 
Georgia  farm  near  Commerce. 

Smith  had  left  Knoxville  in  the  early 
afternoon  flying  under  visual  flight  rules 
to  join  his  family  in  Daytona.  Florida. 
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Fort  Chaffee 
riot  breaks 
newsroom  quiet 

June  1  was  an  average  Arkansas  sum¬ 
mer  Sunday  in  Fort  Smith.  Kids  splash¬ 
ing  into  swimming  pools,  several 
thousand  spectators  at  the  last  perform¬ 
ance  of  the  Old  Fort  Days  Rodeo, 
fishermen  on  the  river,  people  mowing 
lawns  or  just  relaxing.  And  18,000-plus 
Cubans  quietly  milling  around  the  ref¬ 
ugee  compound  at  nearby  Fort  Chaffee. 

At  the  Southwest  Times  Record  the 
newsroom  was  empty.  The  lone  Sunday 
reporter,  Ray  Robinson,  was  at  the  fort 
looking  for  something  new  to  write  about 
the  Cubans.  No  one  really  expected 
trouble.  After  a  mass  escape  of  Cubans 
from  the  fort  on  Memorial  Day,  the  pub¬ 
lic  had  been  reassured  from  the  White 
House  that  it  could  not  happen  again. 

Shortly  after  1  p.m.,  a  wave  of  Cuban 
agitators  and  their  followers  surged 
through  the  gates  of  the  military  post 
past  military  police  who  did  not  attempt 
to  stop  them.  Between  them  and  a  town 
of  6,000  civilians  stood  the  Arkansas 
State  Police  and  local  sheriffs  deputies, 
who  forced  the  militant  Cubans  back  into 
the  fort.  Residents  of  Barling,  located  on 
the  edge  of  Fort  Chaffee,  and  others  who 
live  in  the  vicinity  of  the  72,000-acre 
military  base,  armed  themselves  as  word 
of  the  breakout  spread.  Robinson  wit¬ 
nessed  the  mini-riot  and  alerted  Sunday 
news  editor  Jane  Ramos.  The  stage  was 
set  for  a  potential  bloodbath. 

By  late  afternoon,  more  than  half  of 
the  Southwest  Times  Record’s  27-man 
news  staff  was  involved  in  covering  the 
story  that  would  generate  worldwide 
headlines  and  bring  more  than  500  jour¬ 
nalists  to  Fort  Smith. 

By  the  time  some  300  shrieking,  rock- 
hurling  Cubans  made  the  second  assault 
on  the  gates  of  Fort  Chaffee,  again  with¬ 
out  resistance  from  the  military.  Times 
Record  photographer  James  Groves  was 
positioned  20  yards  in  front  of  the  charg¬ 
ing  mob,  snapping  pictures  that  would  be 
played  on  front  pages  from  New  York  to 
Miami.  Reporter  Kevin  Laval  found 
himself  trapped  inside  the  fort’s  press 
information  center,  from  which  he  tele¬ 
phoned  out  reports  of  the  assault. 

Metropolitan  editor  Richard  Break 
made  staff  assignments  and  personalty 
went  to  the  scene  after  the  arrival  of  desk 
personnel  at  the  Southwest  Times  Rec¬ 
ord  newsroom.  Robinson  was  on  the 
scene  as  civilian  police  again  repelled  the 
Cubans,  this  time  with  gunfire,  and 
forced  them  back  into  the  fort,  where 
they  began  to  burn  buildings.  Break  con¬ 
centrated  on  the  non-rioting  Cubans  who 
helped  Americans  fight  the  fires  and 
identified  those  they  identified  as  “Cas¬ 
tro’s  agents.’’ 

Times  editor  Jack  Moseley  had  met 
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Arkansas  Gov.  Bill  Clinton  when  his 
helicopter  touched  down  in  Fort  Smith 
and  was  the  only  newsman  to  stay  with 
the  governor  throughout  the  night  during 
a  series  of  meetings  with  federal  officials, 
who  agreed  to  add  1,500  more  soldiers 
with  authority  to  use  force  to  maintain 
order  among  the  Cubans. 

In  the  newsroom,  managing  editor 
Leroy  Fry  ordered  the  Monday  edition 
of  the  Southwest  Times  Record  ex¬ 
panded  by  four  open  pages. 

“As  the  stories  and  pictures  poured  in, 
we  shared  everything  with  the  As¬ 
sociated  Press,  which  had  one  man  work¬ 
ing  out  of  our  office,’’  he  said.  “It  was 
obvious  very  early  that  everything  was 
falling  in  place  to  produce  a  once-in-a- 
lifetime  edition.  Our  small  and  inexperi¬ 
enced  staff  suddenly  had  turned  into 
pros.  I  do  not  know  of  a  single  factual 
error,  and  the  newspaper  these  people 
produced  gave  our  readers  and  the  whole 
country  a  comprehensive  understanding 
of  what  had  happened,  how  it  happened, 
why  it  happened.’’ 

Southwest  Times  Record  exclusive 
photos  were  sought  and  published  by 
news  magazines  in  this  country  and 
Europe. 

The  40,000-circulation  daily’s  cover¬ 
age  of  the  Cuban  relocation  program 
began  with  an  exclusive  that  Fort  Chaf¬ 
fee,  which  introduced  more  than  50,000 
Vietnamese  refugees  to  American  life  in 
1975,  would  be  activated  again  for  the 
“Freedom  Flotilla.”  It  has  included  na¬ 
tionally  circulated  interviews  with  Cuban 
refugees  on  their  experiences  under  Cas¬ 
tro’s  dictatorship,  photo  essays  and  a 
candid  editorial  stance  in  support  of 
genuine  victims  of  oppression  with  a  call 
for  deportation  of  criminals  and  com¬ 
munist  agents  and  agitators. 

“We  have  attempted  to  present  the 
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people  of  this  region  with  a  complete  and 
honest  picture  of  a  situation  they  did  not 
ask  for,”  said  editor  Moseley.  “1  think 
we’ve  done  that  and  been  a  stabilizing 
force  for  reason  in  the  process,  while 
co-operating  with  newspapers  and  wire 
services  throughout  the  country.  We’re 
not  a  big-city  newspaper,  but  I’ll  put  our 
staff  up  against  anybody’s.” 

Kesslinger  dies 

Joseph  M.  Kesslinger,  79,  former  desk- 
man  and  reporter,  at  several  newspa¬ 
pers  in  the  early  1900s,  before  founding 
J.M.  Kesslinger  &  Associates  in  1928, 
one  of  New  Jersey’s  oldest  ad  agencies, 
died  on  June  18. 
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Ad  industry  cleans  up  its  image 


by  Bill  Gloede 

It  is  probably  no  surprise  to  most 
people  that  the  advertising  industry  has 
an  image  problem.  Since  the  first  adver¬ 
tising  message  appeared  on  the  wall  of  a 
cave  some  time  before  Madison  Avenue 
was  etched  out  of  Manhattan  schist-rock, 
advertising  people  have  been  publicly 
perceived  as  huckster,  flim-flam  artists 
and  con  men. 

Now  that  the  industry,  through  its 
lobbying  efforts,  has  succeeded  in  per¬ 
suading  Congress  to  muzzle  the  Federal 
Trade  Commission,  it  can  turn  more  of 
its  attention  and  resources  to  cleaning  up 
its  image.  It  is  doing  just  that  through  its 
major  trade  organization,  the  American 
Association  of  Advertising  Agencies. 

Ironically,  before  the  4  A’s  can  con¬ 
centrate  on  its  relations  with  the  public 
and  the  press,  it  has  to  convince  many  of 
its  member  agencies’  own  employees 
that  they  are  indeed  professional 
marketers — highly  skilled  specialists 
who  produce  and  place  the  stuff  that 
makes  the  American  free-enterprise  sys¬ 
tem’  work.  As  4  A’s  Vicepresident/ 
advertising  division  Robert  Purcell 
points  out,  a  great  many  advertising 
copywriters,  when  questioned  about 
their  profession  at  a  cocktail  party,  will 
gladly  concede  that  they’re  “only  in  it 
for  the  bucks’’,  and  only  until  they’ve 
amassed  enough  bucks  to  lay  back  and 
write  their  respective  masterpieces.  The 
same  attitude  exists  elsewhere  in  the  ad 
agency  structure. 

Recently,  the  4  A’s  officially  kicked- 
off  its  image  building  drive  with  a 
luncheon  in  Manhattan’s  posh  Sheraton- 
St.  Regis  Hotel  for  public  relations 
people  from  its  member  agencies.  The 
goal:  to  teach  the  PR  people  about 
the  4  A’s  and  its  various  services  and 
functions  and  to  convince  them  to  go 
back  to  their  agencies  as  “ambassadors 
for  advertising.” 

Stuart  B.  Upson,  chairman  of  Dancer 
Fitzgerald  Sample,  Inc.,  recently  told  4 
A’s  members  at  the  organization’s  an¬ 
nual  meeting,  “In  the  long  run,  it  is  up  to 
each  of  us  to  work  at  correcting  an  unfair 
and  at  times  almost  libelous  image.”  Up¬ 
son,  quoting  from  an  advertising  trade 
press  article,  continued,  “Each  indi¬ 
vidual  in  an  advertising  agency  has  a  re¬ 
sponsibility  to  the  profession  to  perform 
his/her  job  with  integrity  and  commit¬ 
ment.  In  other  words,  friends,  would  you 
be  proud  to  sign  your  work  so  all  could 
see  it?  If  not,  are  you  really  serious  about 
improving  the  image  of  advertising?” 

Leonard  Matthews,  4  A’s  president, 
last  fall  told  his  colleagues,  “The  most 
important  thing  we  can  do  to  improve  our 
reputation  is  to  do  a  better  job,  a  more 
professional  job,  a  more  honest  job  and  a 
more  creative  job  developing  great  ad- 
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vertising  for  our  clients.”  He  continued, 
“Work  which  serves  both  seller  and 
buyer,  client  and  consumer;  advertising 
which  does  not  over-promise,  over-claim, 
mislead  or  confuse  is  one  of  the  best 
ways  to  improve  our  image.” 

Besides  recruiting  advertising  ambas¬ 
sadors  from  within  its  member  agencies’ 
ranks,  the  4  A’s  is  working  on  a  cam¬ 
paign  to  actually  advertise  advertising. 

The  organization  is  currently  produc¬ 
ing  three  films  which  will  first  be  shown 
throughout  the  ad  industry  and  then  pos¬ 
sibly  to  the  national  television  audience. 
The  three  films,  which  are  now  in  pro¬ 
duction,  will  highlight  the  role  of  adver¬ 
tising  in  the  economy;  the  history  and 
development  of  advertising  and  how  the 
industry  currently  regulates  itself;  and 
how  what  many  see  as  advertising  at  its 
best,  the  Advertising  Council  projects, 
address  public  policy  problems.  Isolated 
segments  from  the  films  shown  at  the  4 
A’s  annual  meeting  featured  an  ad 
agency  employee  talking  favorably  about 
his  job  while  jogging  and  clips  from  mem¬ 
orable  Advertising  Council  campaigns 
containing  images  like  the  classic  environ¬ 
mental  symbol,  the  crying  Indian. 

A  major  thrust  of  the  4  A’s  image 
building  drive  targets  improved  relations 
with  the  press.  It  is  a  sensitive  area,  as 
was  evidenced  last  year  when  some 
members  of  the  trade  press  perceived  a 
veiled  threat  in  a  statement  by  Matthews 
that  reminded  the  media  where  its  rev¬ 
enues  come  from.  Matthews  has  denied 
any  threat,  either  intended  or  implied. 

However,  improved  relations  with  the 
news  media,  especially  broadcast,  is  a 
primary  objective  of  the  campaign. 

In  his  1979  address  to  the  4  A’s  mem¬ 
bership,  Matthews  stated,  “We  don’t  be¬ 
lieve  we  are  paranoid  when  we  think  we 
perceive  a  growing  imbalance  in  the  way 
advertising  and  business  is  handled  in  the 
news.  The  ill-conceived  regulatory 
agency  charge,  the  emotional  consumer 
advocate  attack  too  often  gets  published 
or  broadcast  without  the  press  taking  the 
time  to  check  the  validity  of  the  charge 
or  taking  the  trouble  to  get  the  other  side 
of  the  story.” 

Matthews,  who  during  his  career  has 
served  both  as  president  of  the  Leo  Bur¬ 
nett  Company  and  as  assistant  secretary 
of  commerce  under  Elliott  Richardson, 
continued,  “There  are  no  more  dedi¬ 
cated  disciples  of  press  freedom  than 
those  of  us  in  advertising — but  with  this 
freedom  goes  the  responsibility  to  pre¬ 
sent  the  news  in  proper  balance,  and  too 
often  that’s  not  happening  when  it  comes 
to  the  criticism  of  advertising  and  busi¬ 
ness  and  their  real  and  imaginary  sins.” 

He  concluded,  “We  are  not  trying  to 
influence  editors  to  give  business  and 


advertising  favored  treatment,  we  are 
asking  for  fairness,  objectivity  and  bal¬ 
ance.” 

Matthews  and  the  4  A’s  board  of  direc¬ 
tors  had  originally  planned  on  dispatch¬ 
ing  carefully  chosen  advertising  execu¬ 
tives  to  media  editorial  offices  in  their 
areas  to  personally  state  the  industry’s 
case  to  editors,  publishers,  broadcast 
news  directors  and  network  executives. 
However,  the  logistics  and  coordination 
or  such  a  widespread  program  and  the 
difficulty  in  getting  everyone  involved  to 
present  the  same  view  forced  the  4  A’s  to 
abandon  the  plan  in  favor  of  a  centralized 
press  relations  system,  according  to  a  4 
A’s  spokesperson. 

Past  Week’s  Stock  Prices 


NEWSPAPERS 

One 

Year 

6/24  6/17  Ago 

Affiliated  Publications  (AMEX)  .  18%  19  21% 

Blue  Chip  Stamps  (OTC)  .  21%  20%  19% 

Capital  Cities  Comm.  (NYSE)  .  52%  53%  40 

Charter  Company  (NYSE)  .  24%  25  N/A 

Cowles  Comm.  (NYSE)  .  24  24V4  25% 

Dow  Jones  (NYSE)  .  44%  41%  33% 

Early  Calif.  Ind.  (OTC)  .  6%  6%  N/A 

Gannett  (NYSE)  .  45V4  45V4  43% 

Gray  Comm.  (OTC)  .  34%  35  26% 

Harte-Hanks  (NYSE)  .  22%  23%  20 

Jefferson  Pilot  (NYSE)  .  29  29%  33V4 

Knight-Ridder  (NYSE)  .  23  23%  21% 

Lee  Enterprises  (NYSE)  .  20  21  21% 

Media  General  (AMEX)  .  29  27%  22% 

Multimedia  (OTC)  .  23%  21%  27 

New  York  Times  (AMEX)  .  24%  24  25% 

Panax  (OTC)  .  4%  4%  6% 

Post  Corp.  (Wise.)  (AMEX)  .  16%  16%  19% 

Quebecor  (AMEX)  .  9%  9%  6% 

Seaboard  Oiastline  (NYSE)  .  37%  38  N/A 

Stauffer  Comm.  (OTC)  .  36  36  27% 

Thomson  Newspapers  (CE)  .  17%  17%  16 

Time,  Inc.  (NYSE)  .  47%  47  37% 

Times  Mirror  (NYSE)  .  34  34%  29V4 

Toronto  Sun  (CE)  .  18  I6V4  13% 

Torstar  (CE)  .  23  23  18% 

Washington  Post  (AMEX)  .  17%  17%  24 

SUPPLIERS 

Abitibi  (CE)  .  18%  19%  19 

Allied  Chemical  (NYSE)  .  50%  52%  N/A 

Altair  (OTC)  .  3%  3%  4% 

Am  Inti  (NYSE)  .  65%  64%  N/A 

Berkey  Photo  (NYSE)  .  4%  4%  5% 

Boise  Cascade  (NYSE)  .  36%  37%  32% 

CBS  (NYSE)  .  51  50  N/A 

Compugraphic  (NYSE)  .  18%  18%  37 

Compuscan  (OTC)  .  3%  3%  6% 

Consol.  Bath.  (CE)  .  14%  15  12% 

Crown  Zellerbach  (NYSE)  .  44%  44%  35% 

Digital  Equipment  (NYSE)  .  66%  67  55% 

Domtar(AMEX)  .  21%  20%  24 

Dow  Chemical  (NYSE)  .  34%  34%  27 

Eastman  Kodak  (NYSE)  .  57%  57%  56% 

Georgia  Pacific  (NYSE)  .  27 V4  28'/4  27% 

Grace,  W.R.  (NYSE)  .  37%  37%  27% 

Great  Lakes  Paper  (CE)  .  50  50  34% 

Great  Northern  Nekoosa  (NYSE)  ....  33%  34  32% 

Harris  Corp.  (NYSE)  .  36%  36%  28% 

Hunt  Chem.  (NYSE)  .  11%  10%  13% 

International  Paper  (NYSE)  .  37  36%  44% 

Itek  Corp.  (NYSE)  .  18%  18%  22% 

Kimberly  Clark  (NYSE)  .  46  45%  48% 

LogEtronics  (OTC)  .  I3V4  13%  IOV4 

Logicon  (AMEX)  .  20%  21%  13% 

MacMillan  Bloedel  (CE)  .  29%  26%  24V2 

Minnesota  Mining  &  Mfg  (NYSE)  ....  53%  55%  56% 

Raytheon  (NYSE)  .  73%  76%  48% 

Rockwell  Int'l  (NYSE)  .  26  27%  38% 

Signode  (NYSE)  .  35%  35%  N/A 

St.  Regis  (NYSE)  .  28%  29  31% 

Southwest  Forest  Inc.  (NYSE)  .  16  16%  17% 

Sun  Chemical  (NYSE)  .  24%  25V4  29% 

Visual  Graphics  Corp.  (AMEX)  .  6%  6%  5% 

Volt  Info.  (OTC)  .  22%  23%  I6V4 

White  Consolidated  (NYSE)  .  24%  23%  26% 


Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. _ 
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New  teletext  system 
test  this  fall 

The  Public  Broadcasting  System’s 
WETA-tv  in  Washington,  D.C.  plans  to 
begin  a  consumer  marketing  test  of  a 
teletext  data  retrieval  service  in  the  fall 
of  1980. 

The  test  will  use  teletext  technology 
called  Telidon  which  was  developed  by 
the  Canadian  government’s  Department 
of  Communications. 

Teletext  is  an  interactive  system  which 
transmits  information  via  broadcast  sig¬ 
nals  as  opposed  to  videodata  systems 
which  send  information  over  cable  tv  or 
phone  lines.  Teletext  users  can  call  up  a 
“video”  page  on  their  home  television 
sets  with  a  key  pad.  A  decoder  attached 
to  their  sets  selects  the  relevent  part  of 
the  broadcast  signal  for  screening. 

The  WETA  experiment  will  broadcast 
100  pages  of  information  including  news 
from  the  Washington  Post  and  the  Wash¬ 
ington  Star. 

By  comparison,  a  viewdata  system 
like  Knight-Ridder’s,  which  has  access 
to  central  data  bank,  can  provide  up  to 
half  a  million  pages  of  information  for 
retrieval.  (E&P,  April  12) 

WETA’s  teletext  system  will  broad- 

Deaths 

Jean  M.  Achorn,  58,  wife  of  Robert  C. 
Achom,  editor  and  vicepresident  of  the 
Worcester  (Mass.)  Evening  Gazette; 
June  11. 

*  *  * 

J.  C.  Rickman,  52,  business  manager  of 
the  Lubbock  (Texas)  Avalanche-Journal; 
May  22. 

♦  ♦  * 

Edwin  V.  O’Neel,  77,  a  Hoosier  jour¬ 
nalist  more  than  half  a  century;  editor 
and  publisher  of  the  Hagerstown  Expo¬ 
nent  38  years;  in  the  Indiana  Journalism 
Hall  of  Fame;  a  former  president  of  the 
Hoosier  State  Press  Association;  May 
31. 

♦  *  ♦ 

Eugene  R.  Clifford,  76,  former  report¬ 
er  for  the  Indianapolis  Star  and  retired 
publisher  of  the  Rib  Lake  (Wis.)  Herald; 
more  recently  a  writer  for  the  Medford 
(Wis.)  Star;  May  20. 

«  *  * 

Joseph  B.  Egelhof,  60,  New  York  cor¬ 
respondent  of  the  Cnicago  Tribune;  with 
the  Tribune  since  1949  and  earlier 
with  the  Chicago  Journal  of  Commerce; 
April  7. 

*  Hi  Us 

Arthur  F.  Sullivan,  67,  a  Boston 
newsman  since  1927;  joined  the  Boston 
Record  American  as  an  office  boy,  later 
becoming  a  sports/field  writer;  continued 
with  Hearst  Newspapers  when  the  Rec¬ 
ord  American  merged  with  the  Boston 
Herald  Traveler;  May  28. 
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cast  on  six  unused  lines  of  the  total  525 
electron  scan  lines  which  make  up  a  tele¬ 
vision  image.  Any  viewer  equipped  with 
a  decoder  who  is  tuned  in  to  WETA, 
Channel  26,  will  be  able  to  access  the 
teletext  information  which  will  take  up 
the  entire  screen. 

“Many  of  the  issues,  particularly  con¬ 
sumer,  design,  and  format  issues,  are 
generalizable  for  teletext  and  viewdata. 
You  needn’t  invest  $40  million  in  a  view¬ 
data  system  to  get  the  answers  when 
teletext  systems  don’t  cost  nearly  as 
much,”  explained  Martin  Nisenholtz, 
design  director  of  the  WETA  experi¬ 
ment.  Nisenholtz  works  for  New  York 
University’s  Alternate  Media  Center 
which  designed  and  is  managing  the  tele¬ 
text  experiment. 

He  said  the  Alternate  Media  Center 
selected  Telidon  for  the  test  because 
“they  can  deliver  the  equipment.  There 
were  no  U.S.  firms  that  could  make 
these  things  available.” 

The  National  Science  Foundation,  the 
Corporation  for  Public  Broadcasting,  the 
National  Telecommunications  and  In¬ 
formation  Administration,  and  the  De¬ 
partment  of  Education  are  sponsoring 
the  teletext  experiment. 

Consumers  involved  in  the  test  will  not 
incur  any  cost  for  their  participation. 

Robert  C.  Daley,  67,  former  editor  of 
the  McKees  Rocks  (Pa.)  Gazette,  a 
weekly,  and  retired  from  the  public  rela¬ 
tions  department  of  PPG  Industries, 
Pittsburgh;  May  11. 


LA.  Times  Fund 
awards  376  grants 

The  Los  Angeles  Times  Fund  has 
awarded  educational  grants-in-aid  total¬ 
ing  $188,000  to  376  high  school  students 
in  a  three-county  area  of  Southern 
California. 

The  $500  grants  were  presented  to 
graduating  seniors  during  honor  cere¬ 
monies  at  208  public  and  parochial 
schools  in  Los  Angeles,  Orange  and  San 
Diego  counties. 

Students  receiving  the  grants  were 
selected  by  teachers  and  counselors  on 
the  basis  of  merit,  not  necessarily  grade 
scores.  The  students  may  use  their 
awards  at  accredited  colleges,  trade  and 
technical  schools  or  business  schools  for 
any  costs  connected  with  the  school’s 
program. 

Since  the  grant-in-aid  program  was  es¬ 
tablished  in  1967,  the  Times  Fund  has 
awarded  $1,296,000  in  grants  to  3,998 
students. 

The  program  is  supported  by  proceeds 
from  the  Times  Charity  Football  Game, 
the  Times  Indoor  Games,  the  Times  500 
NASCAR  Stock  Car  Rate,  the  Times 
Grand  Prix  and  other  special  events 
sponsored  by  The  Times. 


N.J.  publisher  loses 
second  libel  verdict 

New  Jersey  weekly  newspaper  pub¬ 
lisher  Alexander  Bidnik  Jr.  was  found 
guilty  of  libel  for  the  second  time  in  two 
months  and  was  ordered  to  pay  a  coun- 
cilwoman  $30,000. 

Bidnik,  who  publishes  the  Indepen¬ 
dent  Prospector  in  Clifton,  was  found 
guilty  of  libeling  Clifton  Councilwoman 
Louise  Friedman  in  a  series  of  columns 
he  wrote  for  his  paper. 

In  one  column  Bidnik  referred  to  a 
“tempestuous  Van  Houten  Avenue  He¬ 
brew.”  Mrs.  Friedman  lives  on  Van 
Houten  Avenue. 

Mrs.  Freidman  also  testified  that  after 
Bidnik  alleged  in  a  column  that  she  was 
sexually  promiscuous,  she  received 
anonymous  telephone  calls  proposition¬ 
ing  her. 

In  many  of  the  Bidnik  columns,  Mrs. 
Friedman  was  not  mentioned  by  name, 
but  was  referred  to  as  “a  high  female 
official  in  local  government.” 

During  the  week  long  trial,  Bidnik  tes¬ 
tified  that  everything  he  wrote  about 
Mrs.  Friedman  was  true. 

Bidnik’s  attorney,  William  DeMarco 
argued  that  the  central  issue  was  whether 
Bidnik  as  a  newspaperman  had  the  right 
to  criticize  a  public  official. 

Mrs.  Friedman’s  attorney,  Marvin 
Stern,  said  Bidnik  never  produced  any 
proof  of  the  truth  and  told  the  jury  they 
could  not  afford  to  give  newspapers  the 
“right  to  write  deliberate  lies.” 

Bidnik  “demonstrated  all  the  courage 
of  a  man  who  knew  there  was  no  way  for 
her  to  answer  back  because  he  owned 
the  media,”  Stem  said. 

The  jury  awarded  Mrs.  Friedman 
$10,000  in  compensatory  damages  and 
$20,000  in  punitive  damages. 

Bidnik  was  found  guilty  of  libel  in 
another  case  on  April  3,  when  a  jury 
awarded  former  Clifton  High  School  ath¬ 
letic  director  William  Elias  $50,000. 
Among  other  things,  Bidnik  wrote  that 
Elias  was  a  “gutless  wonder.” 

School  mounts  drive 
for  $500,000  fund 

University  of  Regina  has  begun  a  na¬ 
tional  fund-raising  campaign  to  raise 
$500,000  for  its  new  school  of  journalism 
and  communications. 

The  fund,  named  in  honor  of  the  late 
James  M.  Minifie,  a  former  reporter  for 
theAcif  York  Herald-Tribune,  who  went 
to  work  with  the  CBS  after  WW  11,  has 
already  received  advance  gifts  and 
pledges  totalling  $107,250  from  the  busi¬ 
ness  community  and  news  media  organi¬ 
zations. 

Lt.  Gov.  Irwin  McIntosh,  a  weekly 
publisher,  is  serving  as  honorary  patron 
of  the  fund.  Dr.  Hugh  Keenleyside, 
former  Canadian  ambassador  to  the 
U.S. A.,  is  campaign  chairman. 
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Newspaper  directors 
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Jewel  S.  Lafontant,  former  deputy  Solicitor  General  of  the 
United  States  and  delegate  to  the  United 
Nations — Harte-Hanks.  Also  a  director  of  Continental 
Illinois  Corp.,  Equitable  Life  Assurance  Society,  Food  Fair 
Inc.,  Foote,  Cone  &  Belding  International,  Trans  World 
Corp.  and  Bendix  Corp. 

In  addition  to  those  already  mentioned,  the  list  of 
publishing  company  directors  and  their  connections  outside 
of  the  management  includes: 

Affiliated  Publications 

Roland  D.  Grimm:  Faneuil  Management  Corp.,  Northland 
Investment  Corp.,  Associated  Madison  Cos.,  and  Sontex 
Industries. 

Robert  A.  Lawrence:  State  Street  Research  and 
Management  Co. 

Blue  Chip  Stamps  (Buffalo  Evening  News) 

Warren  E.  Buffett:  Berkshire  Hathaway  Co.,  Pinkerton’s, 
Associated  Retail  Stores,  Illinois  National  Bank  and  Trust 
Co.,  Home  &  Auto  Insurance  Co.,  See’s  Candy  Shops, 
Omaha  National  Bank  and  National  Fire  &  Marine 
Insurance  Co. 

Andrew  J.  Wolf:  A&B  Supermarkets. 

Charles  T.  Munger:  New  American  Fund,  Wesco 
Financial,  and  Berkshire  Hathaway  Co. 

Capital  Communications  Inc. 

Thomas  S.  Murphy:  General  Housewares  Corp.,  Texaco 
Inc. 

Amon  G.  Carter  Jn  American  Airlines,  Stafford- Lowdon 
Inc.,  Great  Southern  Corp. 

William  S.  Lasdon:  Warner-Lambert  Co. 

John  H.  Muller  Jn  General  Housewares  Corp. 

Dow  Jones  &  Co. 

William  M.  Agee:  Bendix  Corp.,  Equitable  Life  Assurance 
Society,  and  Asarco. 

J.  Paul  Austin:  Coca-Cola  Co.,  Federated  Department 
Stores,  Morgan  Guaranty  and  Trust  Co.,  J.P.  Morgan  Co., 
General  Electric  Co.,  Southern  Mills  Inc.,  and  Trust 
Company  of  Georgia. 

Charles  A.  Meyer  Sears,  Roebuck  &  Co.,  Gillette  Co., 
and  Allstate  Insurance  Co. 

James  Q.  Riordan:  Mobil  Corp.,  Montgomery  Ward  & 
Co.,  and  Brooklyn  Savings  Bank. 

Richard  D.  Wood:  Eli  Lilly  &  Co.,  Chemical  Bank, 
Elizabeth  Arden  Inc.,  Standard  Oil  of  Indiana,  Cardiac 
Pacemakers  Inc.,  and  Elanco  Products  Co. 

Gannett  Company. 

Paul  Miller  Waldorf-Astoria  Hotel  Co.,  Lincoln  First 
Bank. 

Wilmot  R.  Craig:  Lincoln  First  Bank,  McCurdy  &  Co., 
Rochester  Gas  &  Electric  Co.,  Sybron  Co.,  Armotek 
Industries. 

John  J.  Louis  Jr  Buter  International,  First  National  Bank 
of  Winnetka,  Stone  Container  Corp.,  S.J.  Johnson  &  Son. 

Dolores  D.  Wharton:  Kellogg  Co.,  New  York  Telephone 
Co.,  Phillips  Petroleum  Co. 

J.  Warren  McClure,  USAir  Inc.,  Bill  Communications 
Inc.,  Ener/Gem  Success  System. 

Douglas  H.  McCorkindale:  Lincoln  First  Bank. 

Thomas  A.  Reynolds  Jr:  National  Security  Bank  of 
Chicago,  Standyne  Inc.,  Frank  B.  Hall  &  Co., 

Atlanta/ LaSalle  Corp.,  Alton  Box  Board  Co. 

EDITOR  &  PUBLISHER  for  June  28,  1980 


Harte-Hanks  Communications  Inc. 

Larry  D.  Franklin:  Main  Bank  and  Trust  Co.  of  San 
Antonio. 

Myles  L.  Mace:  Litton  Industries,  Camp,  Dresser  & 
McKee  Corp.,  Squibb  Co. 

Stuart  D.  Watson:  Heublein  Inc.,  Interpublic  Inc., 
Marschalk  Co.,  S.C.  Johnson  &  Co.,  Allied  Brewers  Ltd., 
Mohasco  Industries  Corp.,  Nashua  Corp.,  The  Stanley 
Works,  Connecticut  Bank  and  Trust  Co.,  Connecticut 
Mutual  Life  Insurance  Co. 

Knight-Ridder  Newspapers 

Bernard  H.  Ridder  Jn  Great  Lakes  Paper  Co. 

Peyton  T.  Anderson:  Southern  Co. 

Clark  M.  Clifford:  Phillips  Petroleum  Co. 

E.  J.  Thomas:  Goodyear  Tire  &  Rubber  Co. 

John  L.  Weinberg:  Goldman  Sachs  &  Co.,  Cluett  Peabody 
Co.,  B.F.  Goodrich  Co.,  Kraft  Inc.,  Seagram  Co.,  Witco 
Chemical  Co. 

Lee  Enterprises 

Lloyd  D.  Schermer  Davenport  Bank  &  Trust  Co. 

Harry  A.  Fischer  Jn  Paine,  Webber,  Jackson  &  Curtis. 

David  H.  Jaquith:  Vega  Industries,  Analog  Devices,  PQ 
Corp.,  Dynalectron  Corp.,  Classic  Corp. 

Media  General  Corp. 

D.  Tennant  Bryan:  Southern  Railway. 

Alan  S.  Donnahoe:  United  Virginia  Bank,  Purolator  Inc, 
Security  Federal  Savings  &  Loan  Association. 

Nicholas  F.  Brady:  Dillon,  Read  &  Co.,  Purolator  Inc., 
Bessemer  Securities  Corp.,  NCR  Corp. 

Archia  K.  Davis:  Wachovia  Bank  &  Trust  Co.,  American 
Telephone  &  Telegraph  Corp.,  Southern  Railway,  Chatham 
Manufacturing  Co. 

J.  Harrie  Wilkinson  Jn  United  Virginia  Bankshares. 

Multimedia  Corp. 

Donald  J.  Barhyte:  South  Carolina  National  Bank. 

Walter  E.  Bartlett:  Central  Bancorporation  of  Ohio. 

George  H.V.  Cecil:  Biltmore  Dairy  Farms,  First  Union 
Corp.,  Carolina  Power  &  Light  Corp. 

Rhea  T.  Eskew:  First  Federal  Savings  &  Loan 
Association. 

Wilson  C.  Weam:  Bankers  Trust  of  South  Carolina. 

W.W.  McEachem:  South  Carolina  National  Bank,  South 
Carolina  National  Corp. 

William  D.  Sellers  Jr.  Baggett  Transportation  Co,  First 
Alabama  Bancshares,  American  Heritage  Life  Insurance  Co. 

J.  Kelly  Sisk:  Dan  River  Inc.,  Southern  Carolina  National 
Corp.,  Liberty  Life  Insurance  Co. 

New  York  Times  Company 

William  R.  Cross  Jr.:  Morgan  Guaranty  Trust  Co.,  Amax 
Corp. 

Richard  L.  Gelb:  Bristol  Myers  Co.,  Cluett  Peabody  Co., 
Charter  Company,  Bankers  Trust  Co.  (Charter  has  recently 
acquired  an  interest  in  the  Philadelphia  Bulletin.) 

William  F.  May:  American  Can  Co.,  Bankers  Trust  Co., 
Johns-Manville  Corp.,  Engelhard  Minerals  Co. 

George  L.  Shinn:  First  Boston  Corp.,  Greenwich  Savings 
Bank,  Research  Corp. 

Cyrus  R.  Vance:  Simpson,  Thacher  &  Bartlett. 

Panax  Corporation 

Ned  S.  Arbury:  Ultra  Carbon  Co.,  N.S.  Arbury  &  Sons. 

Michael  L.  Dow:  Northern  Michigan  Inns,  General 
Aviation  Inc. 

Harold  C.  Good:  J.M.  Smucker  Co.,  Solar  Reactor  Corp. 

Samuel  M.  Cohodas:  Michigan  Financial  Corp. 

(Continued  on  page  34) 
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Advertising 


Recession  takes  toii 
on  N.Y.  state  daiiies 


By  Bill  Gloede 

With  both  classified  and  retail  linage 
dropping  in  newspaper  markets  through¬ 
out  New  York  State,  the  New  York  State 
Advertising  Managers  Bureau  met  in 
Grand  Island  determined  to  develop  new 
means  of  selling  linage  during  a  recession¬ 
ary  economy. 

The  bureau,  an  adjunct  of  the  New 
York  State  Dailies  with  about  60  news¬ 
paper  members,  heard  presentations  on 
selling  retail  display  advertising  over  the 
phone;  preprint  advertising  from  a  retail¬ 
ers  point  of  view;  television's  efforts  to 
capture  more  retail  advertising  dollars; 
and  marketing  opportunities  and  survival 
in  the  1980s. 

But,  as  evidenced  by  comments  made 
during  round  table  discussion  sessions, 
the  ad  managers  who  attended  the 
bureau’s  spring  meeting  are  more  con¬ 
cerned  with  hanging  on  to  the  linage  they 
have  been  losing  in  automotive,  real  es¬ 
tate  and  help  wanted  classified  and  in 
local  retail.  In  line  with  the  national 
trend,  however,  not  all  the  state’s  news¬ 
papers  are  suffering  equally  in  the 
economic  downturn. 

A  major  problem  with  many  of  the 
state’s  dailies  has  been  Ford  dealers. 
While  some  dealers  have  failed  al¬ 
together,  others  have  been  scaling  back 
advertising  budgets  as  national  television 
campaigns  and  massive  rebate  programs 
continue  to  fail  to  diminish  dealers’  in¬ 
ventories  of  large,  expensive  and  gas- 
hungry  autos.  One  ad  manager  told  his 
colleagues  of  a  local  Ford  dealer  who 
desperately  torched  his  business.  Others 
told  stories  of  Ford  dealers  pulling  en¬ 
tirely  out  of  local  newspapers. 

Faced  with  the  loss  of  linage  from  reg¬ 
ular  accounts,  the  ad  managers  are  seek¬ 
ing  new  advertisers  and  new  ways  to 
draw  them  into  their  papers.  During  the 
round  table  session,  several  ad  managers 
shared  their  experiences  in  attracting 
new  linage  to  their  publications. 

Jack  Kirby  of  the  Ithaca  Journal  ex¬ 
plained  how  his  staff  drew  the  Genesee 
Beer  Company,  a  regional  brewery 
which  is  not  a  heavy  newspaper  user, 
into  the  paper’s  sports  section  by  selling 
a  one-time  full  color  rate  sponsorship  of 
major  league  baseball  schedules  which 
the  newspaper  ran  at  the  season’s  onset. 
The  Journal  ran  the  American  League 
schedule  on  one  of  two  consecutive  days 
and  the  National  League  on  the  other. 
The  result:  additional  linage  this  year  and 
committments  for  sponsorship  of  the 
same  feature  next  year. 

20 


Scott  Donaldson,  retail  manager  for 
Gannett’s  Elmira  Star-Gazette,  told  his 
colleagues  how  he,  by  accompanying  his 
sales  reps  on  calls,  found  that  back  to 
basics  training  on  closing  a  sale  was 
necessary.  After  conducting  role-playing 
exercises  with  his  staff  concerning  the 
close,  he  found  a  significant  increase  in 
the  ratio  of  calls  to  sales  orders  taken, 
especially  in  cases  where  the  sales  per¬ 
son  had  been  previously  unable  to  sell 
specific  accounts. 

Donaldson’s  boss,  Robert  Christoffel, 
explained  how  he  developed  totally  new 
demographic  data  segregated  by  census 
tracts  to  persuade  K  Mart  to  continue 
advertising  with  the  Star-Gazette.  The 
retail  chain  was  moving  toward  a  direct 
mail  campaign  in  the  area.  Christoffel 
gathered  data  from  Gannett  and  from  an 
organization  called  National  Planning 
Data  Corp.,  applied  it  to  the  newspaper’s 
readership  statistics,  and  was  able  to 
show  K  Mart  who  read  the  newspaper  in 
terms  of  population,  median  income, 
auto  ownership,  appliance  ownership 
etc.  by  census  tract. 

Peter  Augustinos  of  the  Binghamton 
Press  Co.  explained  how  he  uses  cost  per 
thousand  estimates  along  with  the  “qual¬ 
ity  readership’’  of  daily  newspapers  to 
sell  against  shoppers  and  pennysavers  in 
his  market.  He  said  he  was  amazed  that 
his  sales  people  were  unaware  of  the  cost 
differential  between  the  newspapers  and 
the  area  shoppers  when  the  difference  is 
stated  in  cost  per  thousand  terms — he 
said  that  in  his  market,  the  shopper 
rates  are  some  31%  higher  than  the 
newspapers  in  the  cost  per  thousand 
readers  reached. 

Catherine  Moore  of  the  Adirondack 
Daily  Enterprise  explained  how  her  staff 
managed  to  fill  a  special  Olympic  section 
by  both  using  the  services  of  Landon 
Associates  and  contacting  national  ad¬ 
vertisers  by  telephone  from  the  newspa¬ 
per’s  offices.  She  noted  that  the  Olympic 
section  was  a  unique  enterprise,  but 
pointed  out  that  national  advertising  can 
indeed  be  sold  over  the  phone  if  the  sec¬ 
tion  is  right. 

♦  *  * 

During  the  AMB’s  regular  sessions, 
Carl  Sweeney  of  the  Syracuse  Newspa¬ 
pers  showed  a  Television  Bureau  of  Ad¬ 
vertising  videotape  which  takes  direct 
aim  at  newspapers  in  trying  to  sell  retail 
television  advertising.  The  film,  which 
features  Bess  Meyerson  and  Leslie  Niel¬ 
son,  uses  success  stories  and  the  “sight, 
sound  and  motion”  theme  to  persuade 
retailers  that  “tv  can  make  the  difference 


A  SPECIAL  AWARD  was  given  to 
Leslie  L.  Bergman  of  Stamps-Conhaim 
Newspaper  Advertising  Services  for 
over  three  decades  of  support  for  the 
Ad  Managers  Bureau.  Bergman,  who 
recently  retired,  has  appeared  on 
numerous  AMB  panels  and  in  discus¬ 
sion  sessions  where  he  has  advised  the 
ad  managers  on  the  art  aspects  of  ad¬ 
vertising.  He  had  never  missed  an 
AMB  meeting. 


between  growth  and  stagnation”  and  that 
tv  advertising  “doesn’t  wait  to  be  read, 
but  goes  out  aggressively  after  new  busi¬ 
ness.” 

Sweeney  noted  that  “what  they  don’t 
say  is  what  it  costs.”  He  said  the  TvB 
presentation  showed  the  optimum  of 
what  can  be  done  with  television — an  op¬ 
timum  which  simply  can  not  be  afforded 
by  the  average  retailer.  He  urged  his  col¬ 
leagues  to  “really  get  your  hands  into 
this  fragmentation  in  the  broadcast  audi¬ 
ence”  to  counter  tv’s  efforts  at  weaning 
retailers  away  from  their  traditional  ad¬ 
vertising  medium. 


*  ♦  * 


Norman  Schoening,  director  of  adver¬ 
tising  for  the  Twin  Fair  Distributers 
Corp.  (owners  of  Twin  Fair  stores  and 
Hens  &  Kelley  department  stores),  told 
the  AMB  that  the  firm  uses  preprint  in¬ 
serts  over  ROP  advertising  because  of 
the  “confusion”  in  the  newspaper  indus¬ 
try  over  column  width  sizes  and  the 
lower  cost  of  preprint  advertising.  He 
dropped  some  bad  news  for  the  dailies 
into  his  presentation  when  he  disclosed 
that  the  firm  would  be  scaling  back  its 
normally  twice-a-week  insert  program 
back  to  once  weekly,  but  he  promised 
that  the  regular  schedule  would  be  re¬ 
sumed  in  the  fall. 

Among  the  firm’s  other  reasons  for 
spending  the  bulk  of  its  $4.5  million 
newspaper  advertising  budget  in  inserts, 
according  to  Schoening,  are  color  repro¬ 
duction,  flexibility  and  selective  distribu¬ 
tion.  He  said  inserts  cause  “an  im¬ 
mediate  jump  in  store  sales — they  really 
do  a  job  for  us.”  He  also  told  the  AMB 
members  that  he  uses  Total  Market 
Coverage  devices  “wherever  they’re 
available.”  He  disclosed  that  the  firm 
begins  to  look  into  shoppers  and  pen¬ 
nysavers  when  newspaper  distribution 
(Continued  on  page  36) 
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One  of  the  secrets  to  cutting  imnec- 
essary  waste  is  to  use  Huherset 
offset  news  ink.  Huherset  has 
been  specially  designed  for  the 
newspaper  industry  to  give  you  the 
quickest  start-ups  ...time  after  time. 

A  unique  formulation  creates  an 
“extended  tolerance  range”  which 
maintains  ink/water  balance  from 
start  to  finish  of  the  run. 

All  of  this  means  less  press  down 
time;  minimum  paper  waste; 
improved  mileage  and  increased 
economy. 

Add  to  this,  highly  dependable 
delivery  with  skilled  and  knowl¬ 
edgeable  service  and  you  have  all 
the  reasons  why — 

Huherset  is  the 
smart  choice! 


Serving  the  " 
,  entire  nation. 


for  further  information, 
contact 

J.  M.  Huber  Corp., 
Ink  Division 
Thornall  Street 
Edison,  N.J.  08817 
(201)  549-8600 


A  critique  of  ANPA/RI’s 
Atlanta  conference 


By  Earl  Wilken 

The  52nd  annual  ANPA/Research  In¬ 
stitute's  Production  Management  Con¬ 
ference  in  Atlanta,  Ga.  (June  7-11)  was 
barely  three  hours  old  before  a  number 
of  exhibitors  were  commenting  on  the 
flow  of  traffic  on  the  exhibit  floor. 

On  the  last  day  of  the  conference 
numerous  exhibitors  were  still  complain¬ 
ing  about  the  traffic  but  some  suppliers 
were  now  qualifying  their  remarks  with 
the  added  comment  that  the  traffic  was 
light  but  the  quality  was  good. 

Although  the  quality  of  the  floor  traffic 
was  good  for  some  suppliers,  others  indi¬ 
cated  they  were  not  happy  and  this  feel¬ 
ing,  coupled  with  the  reactions  expressed 
after  the  announced  early  “sell-out”  of 
space  for  the  1981  Atlantic  City  show, 
brought  not  only  sharper  criticism  but 
also  considerable  heat  to  the  ANPA 
management  team. 

Since  a  critique  of  ANPA/Rl  confer¬ 
ences  has  rarely  been  made  in  print,  ex¬ 
cept  for  two  questions  of  RI  show  rev¬ 
enues  asked  by  Editor  &  Pubi.isher  in  an 
interview  with  Jerry  Friedheim,  execu¬ 
tive  vicepresident  and  general  manager 
of  the  ANPA  in  the  April  29,  1978  issue 
of  E&P,  this  examination  of  the  Atlanta 
conference  is  undertaken  at  this  time  to 
shed  rnore  light  on  the  conference  objec¬ 
tives  for  the  benefit  of  the  industry  and 
the  suppliers. 

The  boards  of  directors  of  the  ANPA 
have  never  authorized  an  independent 
audit  of  show  attendance  for  public  dis¬ 
closure,  however,  an  elaborate  break¬ 


down  has  been  made  each  year  by  ANPA 
personnel  for  internal  use.  Also,  the 
boards  of  directors  of  ANPA  have  never 
indicated  in  print  how  much  money  is 
derived  from  the  RI  exhibitors.  Esti¬ 
mates  have  been  made  from  time  to  time 
and  one  estimate  is  that  in  excess  of 
$500,000  (net)  revenue  goes  for  the  oper¬ 
ation  of  the  ANPA. 

The  bulk  of  the  show  revenue  comes 
from  the  charge  to  exhibitors  for  floor 
space.  This  is  true  for  most  trade  shows. 
The  rate  for  floor  space  at  the  1981  At¬ 
lantic  City  show  is  listed  at  $4.75  per 
square  foot  for  space  under  400  square 
feet  and  $4.25  per  square  foot  for  over 
400  square  feet. 

The  Las  Vegas  show  in  1979  with 
about  200  exhibitors  occupied  about 
160,000  square  feet  while  over  200 
exhibitors  took  nearly  193,000  square 
feet  in  Atlanta. 

In  comparison  with  other  national 
equipment  shows  in  the  U.S.,  the  ANPA’s 
square  foot  rate  is  about  40  to  50% 
under  other  floor  costs  and  in  addition, 
the  ANPA  is  very  generous  to  exhibitors 
in  extending  set-up  and  tear-down  time. 
Exhibitors  have  added  savings  in  this 
area  compared  to  other  equipment  show 
restrictions  on  set-up  and  tear-down 
times. 

This  year  in  Atlanta  it  was  unfortunate 
that  a  number  of  exhibitors  had  to  meet  a 
deadline  in  tear-down  time  due  to 
another  show  that  needed  part  of  the  hall 
space. 

For  the  past  few  years  the  ANPA  has 
used  a  “drawing”  technique  for  alloting 
floor  space  for  the  upcoming  show  and 


there  have  always  been  complaints  about 
the  procedure.  This  is  recognized  as  a 
difficult  task  for  ANPA  which  does  not 
retain  a  full-time  show  staff  but  does 
work  diligently  to  accommodate  the  var¬ 
iety  of  facility  needs  for  some  of  the  200 
exhibitors. 

The  ANPA  management  was  caught 
“off-guard”  by  the  exhibitors  demand 
for  increased  floor  space  in  1981  and 
since  show  cities  and  halls  are  planned 
for  several  years  in  advance,  exhibitors 
should  temper  their  criticism  of  the 
ANPA  management  on  this  point. 

A  valid  criticism  can  be  made  of  the 
constant  moving  of  the  show  to  various 
cities  in  the  country.  Most  major  shows 
in  the  U.S.  and  abroad  because  of  hall 
facilities  and  hotel  rooms  are  booked  in 
the  same  city  year  after  year.  For  those 
who  defend  the  moving  of  the  show  to 
other  cities  it  might  be  well  to  remember 
that  newspaper  industry  executives 
move  about  the  country  freely  and  do  not 
need  to  see  a  new  city  environment  every 
year.  For  those  newspaper  executives 
from  the  far  west,  a  reminder  that  daily 
news  flows  from  east  to  west  with  the 
exception  of  oil  spills,  earthquakes  and 
volcanic  eruptions,  and  so  annual  treks 
to  the  east  should  be  a  welcome  relief. 

While  the  ANPA  fully  understands  the 
role  played  by  exhibitors  (selects  show 
sites  with  low  labor  rates)  and  has  over 
the  years  made  every  effort  to  work 
closely  for  the  benefit  of  the  industry,  the 
problem  over  who  attends  and  how  many 
remains  a  sore  point  with  the  exhibitors. 

As  the  facts  will  show  the  exhibitors 
are  not  “lily-white  pure”  in  the  matter 
of  floor  traffic  and  the  following  data 
should  bring  about  a  healthy  dialogue  on 
show  attendance. 

For  those  exhibitors  and  ANPA 
executives  who  may  have  forgotten 
(Continued  on  page  24) 
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If  you’ve  been  waiting  for  the  future  to  bring  -  i  t 

the  most  sophisticated  terminal  in  portable  I  I  S!1  toi 

form,  wait  no  more.  It’s  here,  Telcon’s  _ 

Ambassador.  Look  closely  at  some  #% 
of  these  features:  Full  Screen  Dis- 

play  Capability  combined  with  40  or  80  i  _  ■ 

Column  Printino,  Instantaneous  Cassette 
Memory  up  to  80K .  Bubble  Memory  up  to 

64K,  Auto  Word  Wrap,  every  desired  Text  ‘ 

Editing  Feature.  Communicate  anywhere  in  I  I  I  IlllCil 


the  world  using  Standard  ANPA  bureau  pro¬ 
tocol,  conventional  or  time  sharing,  transmit 
,  in  5,  6,  7  or  8  level  code  at  data  rate 
I  M  keyboard  selected  anywhere  from 
45.5  toSBOO  baud.And  there’s  more. 

The  Telcon  Ambassador  is  so  rugged,  you 
3  can  treat  it  like  an  ordinary  piece  of  lug- 

Ioage.  Call  or  write  for  a  brochure  on  tHe 
Ambassador  I  or  Ambassador  II,  don’t  wait 
for  the  future,  it’s  here  today  at  Telcon. 


TELECOMMUNICATION  SYSTEMS  ANO  EQUIPMENT 


INOliATMES  MC 

1401  N. W.  69th  St.  •  Ft.  Lauderdale.  FL  33309  •  (305)  971-2250  •  TWX  510-956-9412 

WiliJilplilK  RO.  Box  ES3>  MoiTisvilla.  PA  19067  •  (SIS)  547-10SS 
LmMmk  76  Shoe  Lane  •  Suite  307  •  London.  England  EC4A3JB  •  01-3534621 
Cerecee;  Esquina  Oe  Madrices-Centro  •  Edificio  Likje  #82  •  Caracas.  Venezuela  •  Telephona  (58-2)  81-95-74 

DietrifeiAad  hy: 

Amfax  Communications.  Inc.  •  Suite  203  •  49  Pleasant  St.  •  S.  Weymouth.  MA  02190*  (617)  337-3415 
Cenfax Communicetions.  Inc.  ‘Suita 6* 8180 De^nehira'Mt.  Royal.  Quo.  H4P2K3* (514) 737-8696 
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PARTY  GOERS — Mr.  and  Mrs.  Charlie  George,  Kansas  ENJOYING — Mr.  and  Mrs.  Ray  Frazier,  Lexington  (Ky.) 

City  Sfar  watching  the  bellydancers  at  the  Masthead  party  Herald-Leader  enjoying  the  festivities  at  the  Masthead 
in  Grecian  Gardens  during  the  ANPA/RI  Conference.  Party  at  Atlanta's  Underground  at  the  ANPA/RI  conference. 


Critique 

(Continued  from  page  22) 


about  present  economic  (recession)  de¬ 
velopments,  many  newspapers  did  not 
send  the  number  of  staff  personnel  as  in 
past  years.  In  some  instances  “perks” 
were  probably  cut  and  in  other  cases  one 
can  hope  that  newspaper  management  is 
finally  aware  of  the  fact  that  newspaper 
technology  is  on  the  down  side  of  the 


curve  and  will  continue  to  de-accelerate 
as  the  “Total  Systems  Approach”  is  fi¬ 
nally  achieved. 

At  the'  Atlanta  show  1,785  individuals 
(newspaper  and  non-newspaper)  regis¬ 
tered  for  the  technical  sessions  and  paid 
$25  per  registration.  In  addition  712 
complimentary  badges  were  issued  for 
the  technical  sessions  to  ANPA  board  of 
directors,  committee  members  as¬ 
sociated  with  the  sessions  and  to  the 
ANPA  staff  members  working  the  con¬ 
ference. 


Newspaper  executives  who  registered 
for  the  “exhibits  only”  badge  (no 
charge)  numbered  3,868.  Exhibitor’s 
badges  (no  charge)  were  issued  to  6,625 
individuals.  The  total  of  these  registra¬ 
tions  comes  to  12,990.  Last  year  in  Las 
Vegas  the  total  registration  was  just  over 
13,000. 

Pre-registration  data  show  2,232 
exhibitor  badges  issued  on  the  following 
days  before  the  conference  opened  on 
Saturday,  June  7.  On  Monday  177 
exhibitor  badges  were  issued;  Tuesday 
305;  Wednesday  371;  Thursday  520;  and 
on  Friday  859  exhibitor  badges  were  is¬ 
sued.  On  Sunday,  the  second  day  of  the 
show,  1800  exhibitor  badges  were  issued. 

The  Atlanta  show  had  about  200 
exhibitors  with  no  data  available  at  the 
moment,  breaking  out  the  number  of 
exhibitors  with  their  square  foot  com¬ 
mitments. 

Why  were  the  200  exhibitors  issued  a 
total  of  6,625  badges?  For  several 
reasons  with  no  clear  breakout  available. 
But  some  exhibitors  do  have  many  tech¬ 
nicians  setting  up  the  electronic  systems 
and  others  have  staff  personnel  coming 
in  to  set-up  the  show  and  leaving  before 
the  show  opens.  (Access  to  the  exhibit 
hall  before  opening  day  is  restricted  to 
individuals  with  exhibitor  badges.) 

Perhaps  the  most  valid  analysis  of  why 
so  many  badges  for  exhibitors,  is  em¬ 
bedded  in  the  practice  of  a  number  of  the 
exhibitors  who  bring  outside  (commer¬ 
cial  and  some  newspaper  personnel)  to 
the  floor  before  the  show  officially  opens 
and  during  the  morning  hours  each  day 
before  the  exhibit  hall  is  officially 
opened.  One  nuance  that  must  be  stated 
is  that  an  “exhibits  only”  badge  issued  at 
no  charge,  does  not  permit  an  individual 
onto  the  exhibit  floor  until  the  exhibit  is 
officially  opened  each  day. 

The  ANPA  management  is  aware  of 
this  practice  and  has  not  moved  to  curb 
the  procedure  since  it  takes  the  position 
the  practice  is  good  for  the  exhibitor. 

(Continued  on  page  26) 
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Is  your  present  silver 
recovery  system 
**recirculating”? 


Introducing  the 
UNIQUE 

RANSBOTTOM 

XR-2000 

recirculating 
Silver  Recovery 
System 


•  Proven  to  recover  20  to  35%  more  silver  than 
conventional  “Terminal”  Recovery  systems. 

•  Discover  how  this  unique  new  system  can 
make  your  silver  recovery  more  efficient  — 
and  more  profitable  —  than  you  imagined 
possible! 

Let  Us  Prove  It!  Write  or  call  for  additional  information. 


Springfield  Silver 
Service,  Inc. 

•  manufacturers 

•  refiners 

•  wholesalers 


10815  State  Route  161 
P.O.  Box  89 

Mechanicsburg,  Ohio  43044 
(513)  834-2293 
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Weekly  uses  $5,500  home 
computer  with  own  software 


Westmore  News,  a  3,000  circulation 
weekly  in  Port  Chester,  N.Y.,  installed 
several  months  ago  an  Apple  II  personal 
computer  to  handle  subscription  fulfill¬ 
ment,  address  labels,  various  post  office 
reports  and  advertising  accounts. 

The  under  $5500  computer  hardware 
was  purchased  from  a  local  retailer,  A 
World  of  Computers,  in  Port  Chester, 
N.Y.,  where  maintenance  is  also  pro¬ 
vided.  Backup  for  the  system  hardware 
is  available  in  a  2-3  hour  time  frame. 

Hardware  includes  an  Apple  II  micro¬ 
computer  with  48K  of  memory;  a  12" 
(diagonal)  black  and  white  Quasar  tv 
($70);  interface  ($30)  for  the  tv  which  can 
also  be  used  with  a  color  set;  two  Apple 
(Shugart)  disk  drives  (single  side-single 
density)  with  103K  bytes  of  memory;  and 
a  Centronics  model  704  dot  matrix  (180 
cps)  costing  $2700. 

The  Centronics  printer  was  purchased 
since  the  weekly  also  handles  the  mailing 
of  two  monthly  publications  with  a  total 
of  13,0(X)  circulation.  The  printer  pro¬ 
duces  Cheshire  labels  four  across  for 
second  class  mailing  at  a  speed  of  1450 
per  hour  using  standard  computer  paper. 

The  low  cost  system  runs  on  Basic 
programs  written  for  the  weekly  by  the 
publisher  and  editor,  Richard  Abel.  Abel 


EXAMINING  a  printout  from  the  Cen¬ 
tronics  printer  is  Anno  Velcich  of  the 
Westmore  News  staff. 


elected  to  write  the  programs  (he  had 
taken  a  computer  science  course  in  col¬ 
lege  several  years  ago)  with  the  two  pro¬ 
grams  labeled  CORKS  (Computer  Oper¬ 
ated  Record  Keeping  System).  The  sys¬ 


tem  is  known  affectionately  as  “Corky” 
and  the  first  software  section,  subscrip¬ 
tion,  can  be  purchased  from  the  weekly 
for  about  $3,000  including  documenta¬ 
tion.  The  second  part  of  Corky,  the  ad¬ 
vertising  account  handling  program,  is 
presently  being  reviewed  and  will  be  of¬ 
fered  for  sale  in  the  near  future. 

Both  software  pieces  have  been  writ¬ 
ten  for  weekly  newspaper  applications 
and  will  probably  be  acceptable  for  daily 
newspapers  with  circulations  under 
10,000. 

Abel  looked  at  existing  mailing 
software  packages  but  decided  to  write 
his  own  since  the  off-the-shelf  packages 
were  slow  and  not  in  a  sequence  to 
handle  Zip  code  mailing  requirements. 

The  programs  operate  in  simple  En¬ 
glish  and  Abel  says  he  can  train  anyone 
in  ten  minutes  to  work  on  the  system  to 
add,  delete,  sort  and  print  names  in  the 
subscription  part  of  the  program. 

A  program  disk  is  put  in  the  drive  and 
any  part  of  the  total  subscription  pro¬ 
gram  can  be  selected  for  work.  The 
operator  is  instructed  via  the  tv  screen 
on  hov  to  proceed  with  no  special  codes 
or  language  required  on  the  part  of  the 
operator. 

Linder  the  subscription  software  the 
names  are  stored  on  disks  and  on  a 
weekly  basis  the  mailing  labels  are 
created  including  records  for  postal  re¬ 
quirements.  A  master  list  can  be  gener- 
(Continiied  on  page  27) 


When  the 
legal  drinking 
age  goes 
down. 

It's  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  Speed 
Limit:  LIfesaver  or  Nui¬ 
sance?"  and  "Air  Bags, 
Needed  or  Not?"  They're 
part  of  the  informatioh 
service  available  to  news¬ 
people  from  State  Farm. 


do 

accidents 
go  up7 

write  or  call  (309-662- 
2625)  if  you  have  ah  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
state  Farm  Insurance  Companies 
One  state  Farm  Plaza 
Bloomington,  IL  61701 
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FESTIVITIES — Mr.  and  Mrs.  Roger  Correll,  McClatchy 
Newspapers,  enjoying  the  festivities  at  the  Masthead  re¬ 
ception  at  ANPA/RI. 


RECEPTION — San  Jose  Mercury  &  News  executives  Frank 
Paiva,  Will  Lindsey,  Gene  Falk,  Jim  Ortiz  and  Jack  Breen  at 
Masthead's  Atlanta  Underground  reception  at  the  ANPA/RI 
Conference. 


Critique 

(Continued  from  page  24) 


What  options  are  open  to  the  ANPA  to 
resolve  present  exhibitor  complaints? 

The  board  of  directors  of  the  ANPA 
can  order  an  annual  independent  audit 
of  show  attendance  for  public  disclo¬ 
sure.  An  ongoing  dialogue  about  future 


floor  space  requirements  from  suppliers 
can  be  started.  Both  ANPA  and  the 
suppliers  should  acknowledge  the  fact 
that  the  show  from  a  technology  position 
will  not  draw  the  big  numbers  as  in  past 
years.  And  of  course  suppliers  should  be 
happy  with  the  quality  of  the  newspaper 
executive  attending  the  show  and  the 
newspapers  should  curtail  the  “perk”  ar¬ 
rangement  and  allocate  those  dollars  to 
educational  areas  with  greater  payback. 

Apart  from  the  exhibitor  problem  but 


Have  you  talked  with 
DeaneWeinbeig  lately? 

Ask  about  updated  coverage  from  the  company  that  really  is  first  in 
newspaper  carrier  insurance  and  bonding.  We  created  them  both. 

Deane  Weinberg  Sr.  pioneered  newspaper  coverage  in  1934. 
Today  we  continue  to  serve  you  exclusively.  In  fact,  when  you  deal 
with  Deane  Weinberg  Insurance  Agency,  you  deal  with 
Deane  Weinberg  Jr.,  personally.  We  were  first,  today  we  are  foremost: 
Our  carrier  insurance,  for  example.  While  others  may  offer  a  $250,000 
maximum  benefit  package,  Deane  Weinberg  provides  $750,000. 

And  that’s  on-route  unallocated  coverage. 

Our  bonding  program  is  the  most  effective  true  bond  protection 
you  can  get.  With  aggressive  follow-through. 

And  our  underwriters  rate  a  Best’s  A  +  ,  the  highest  possible 
rating  for  financial  condition  and  operating  performance. 

Assure  yourself  of  the  most  updated  coverage  and 
personal  service.  Give  Deane  Weinberg  a  call. 

(213)  474-5594 

Deane  Weinberg  Insurance  Agency,  Inc. 

1754  Westwood  Blvd.,  Los  Angeles,  CA  90024 
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definitely  a  function  of  the  conference 
procedure  is  the  level  of  information  that 
is  presented  during  the  technical  ses¬ 
sions. 

In  Atlanta  this  year  the  ANPA  restruc¬ 
tured  the  technical  program  and  adopted 
a  “workshop”  session  approach.  The 
ANPA  also  cut  one  day  from  the  total 
program  and  dropped  the  traditional 
Thursday  morning  “futuristic  ex¬ 
travaganza”. 

From  several  sessions  one  must  state 
that  the  information  presented  was  of  a 
low-level.  This  rehashing  of  stale  infor¬ 
mation  must  be  keeping  a  number  of 
newspaper  executives  from  attending  the 
show  and  the  technical  sessions. 

The  board  of  directors  of  ANPA 
should  announce  that  the  morning  ses¬ 
sions  with  the  exception  of  opening  day 
are  to  be  given  over  to  “User  Group” 
meetings  where  the  “true”  information 
transfer  takes  place.  In  some  instances 
the  exchange  of  information  at  User  Group 
meetings  is  curbed  due  to  the  presence  of 
the  press.  Some  User  Group  meetings  are 
open  to  the  press  while  others  are  not. 

Formal  programs  might  be  scheduled 
every  other  year  so  present  and  future 
newspaper  executives  being  groomed  for 
association  positions  can  be  heard. 

The  RI  conference  should  take  on  new 
dimensions  in  the  years  ahead. 

Name  president 

E.  Scott  Youngberg,  31,  was  ap¬ 
pointed  president  and  publisher  of  Hi- 
Riser  Publications,  Inc.,  Fort  Lauder¬ 
dale,  Florida.  Formerly  Advertising  Di¬ 
rector  for  the  Delray/Boynton  Beach 
(Fla.)  News  Journal,  Youngberg  has  held 
advertising  positions  with  the  Palm 
Beach  (Fla.)  Post-Times,  Boca  Raton 
(Fla.)  News,  and  Miami  Herald.  Hi- 
Riser  Publications,  Inc.  publishes  the 
Hi-Riser,  East  Broward  Tribune,  Hi- 
Riser  West  and  the  Broward  Jewish 
Journal. 
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Corporate 
free  speech 
rights  upheld 

State  bans  against  utilities  using  their 
monthly  billing  envelopes  for  advertising 
or  political  propagandizing  last  week 
(June  20)  was  struck  down  in  two  deci¬ 
sions  by  the  United  States  Supreme 
Court. 

The  justices  invalidated  two  New  York 
regulations,  saying  they  violated  the 
utilities’  right  of  free  speech. 

One  regulation  banned  ads  promoting 
new  uses  of  electricity.  The  other  prohi¬ 
bited  inserts  on  such  controversial  sub¬ 
jects  as  nuclear  power  that  utilities  some¬ 
times  mail  with  monthly  bills. 

The  court  ruled  that  the  fact  utilities 
are  regulated  monopolies  does  not  de¬ 
prive  them  of  their  constitutional  protec¬ 
tions.  The  decision  does  not  prevent  reg¬ 
ulatory  agencies,  however,  from  insuring 
that  the  costs  of  utility  advertising  and 
bill  inserts  do  not  fall  to  the  consumer. 

The  rulings  appeared  to  expand  the 
rights  of  regulated  commercial  firms  to 
speak  out  on  issues  with  constitutional 
protections  closer  to  those  allowed  indi¬ 
viduals. 

For  instance,  the  Mbbil  Co.,  with  its 
widespread  and  controversial  public 
issue  advertising  and  fearful  it  too  might 
one  day  be  heavily  regulated  by  the  gov¬ 
ernment,  had  filed  a  friend  of  the  court 
brief  urging  the  high  court  to  invalidate 
the  ban. 

Last  Friday’s  rulings  stemmed  from 
regulations  imposed  by  the  New  York 
State  Public  Service  Commission  and 
challenged  in  court  by  the  Dentral  Hud¬ 
son  Gas  and  Electric  Corp.  and  Consoli¬ 
dated  Edison. 

In  the  commerical  5-3  ruling,  with  Jus¬ 
tice  Lewis  F.  Powell,  Jr.  writing,  the  five 


majority  acknowledged  that  there  might 
be  times  under  which  the  state  could  re¬ 
strict  otherwise  lawful  commercial  free 
speech.  This  case  was  not  one  of  those 
times,  Powell  said,  since  it  passed  only 
one  of  four  tests  required  before  such 
speech  can  be  suppressed.  The  one  was 
the  fact  the  state  did  show  it  has  a  sub¬ 
stantial  interest  in  energy  conservation. 
He  pointed  out,  however,  that  it  failed  to 
show  that  the  ban  helped  to  conserve 
energy,  that  the  ads  were  unlawful  or 
misleading  and  that  the  state  had 
explored  other  less  far-reaching  ways  of 
achieving  its  stated  purpose. 

Justices  dissenting  to  the  idea  of  ever 
restricting  lawful  commercial  free  speech 
were  Harry  Blackmun,  William  Brennan 
and  John  Paul  Stevens. 

Justice  Powell  also  wrote  the  opinion 
for  the  7-2  majority  in  the  political  prop¬ 
agandizing  decision,  with  Justices 
Blackmun  and  William  Rehnquist  dis¬ 
senting. 

Powell  said  that,  while  restrictions  on 


1  angle,  1  screen 
system  installed 

Morristown  (N.J.)  Daily  Record  con¬ 
verted  recently  to  the  production  of  color 
separations  using  Chemco’s  one  screen 
one  angle  system.  The  Chemco  Color 
Method  eliminates  the  familiar  rosette 
dot  pattern  and  offers  improved  color  re¬ 
production,  shorter  exposure  times  and 
lower  screen  costs. 

The  Daily  Record  began  using  process 
color  with  the  introduction  of  the  Sunday 
newspaper  in  April  1973.  In  1977  the 
Daily  Record  adopted  a  policy  of  using 
process  color  on  page  one  every  week¬ 
day  and  Sunday  and  currently  averages 
14  process  color  and  20  spot  color  im¬ 
pressions  per  week. 


the  time,  place  and  manner  of  free 
speech  could  be  legitimate,  the  New 
York  insert  ban  was  impermissibly  aimed 
at  the  content  of  free  speech  or  the  na¬ 
ture  of  the  message  itself. 

The  commission  has  undertaken, 
Powell  said,  to  suppress  certain  bill  in¬ 
serts  precisely  because  they  address  con¬ 
troversial  issues  of  public  policy.  The 
fact  that  the  state  banned  inserts  on 
either  side  of  the  controversy  does  not 
save  the  prohibition,  the  opinion  said. 
Nor  does  its  contention  that  bill  recip¬ 
ients  form  a  captive  audience,  it  went 
on.  Consumers  can  throw  away  the  in¬ 
serts  if  they  choose,  it  was  pointed  out. 

The  ban,  Powell  said,  “strikes  at  the 
heart  of  the  freedom  to  speak.’’ 


Home  computer 

(Continued  from  page  25) 

ated  and  with  the  present  system  of  3,(X)0 
subscribers  any  name  can  be  accessed  in 
nine  seconds.  The  system  can  generate  a 
list  of  all  subscriptions  that  are  about  to 
expire  and  print  a  notice  to  the  sub¬ 
scriber  stating  his  subscription  is  coming 
up  for  renewal. 

Advertiser  lists  and  all  pertinent  in¬ 
formation  are  stored  on  disks  and  the 
program  permits  specific  account  data  to 
be  displayed.  Coi^y  also  produces  ad¬ 
vertising  invoices  with  the  date,  size  of 
ad,  and  total  due  on  each  monthly  billing. 
A  running  balance  is  also  recorded. 

The  Corky  program  for  advertising  will 
season  accounts  (30,  60,  90  days)  and 
provides  statistics  for  advertising  rev¬ 
enues. 

Abel  had  been  using  an  outside  organi¬ 
zation  for  the  past  several  years  to  han¬ 
dle  subscription  fulfillment  and  with  his 
new  Corky  software  and  computer  sys¬ 
tem,  states  the  payback  should  fall  within 
a  1 2  month  time  frame  for  just  the  weekly 
operation. 


THANKS, 


..  .for  stopping  by  at  ANPA/RI 


PRESS  ERECTORS  Wo  oiijoyed  seeing  our  old 
RIGGERS  friends,  and  meeting  new! 


CONSULTANTS 

ELECTRICAL 


P.O.  BOX  1952  •  ALBUQUERQUE.  NEW  MEXICO  87103  •  (505)  842-1357 
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Newspeople  in  the  news 


Frank  Crepeau,  veteran  Associated 
Press  foreign  service  newsman  and  chief 
of  the  Tel  Aviv  bureau  since  1976,  is 
moving  to  New  York  as  an  assistant 
foreign  editor.  Crepeau  is  succeeded  in 
Israel  by  Larry  Thorson,  news  editor  at 
Tel  Aviv  since  1976.  Thorson’s  replace¬ 
ment  is  Marcus  Eliason  of  the  Paris 
news  staff. 

Crepeau,  a  Seattle  native,  has  been 
with  AP  since  1960  and  worked  in 
Frankfurt  and  Moscow  before  his  as¬ 
signment  to  Israel.  Thorson  joined  AP  at 
Philadelphia  in  1970,  transferred  to  New 
York  World  Services  two  years  later  and 
then  moved  to  Tel  Aviv.  Eliason  is  from 
Port  Elizabeth,  South  Africa.  He  joined 
the  news  service  at  Tel  Aviv  in  1968  and 
was  a  correspondent  at  Jerusalem  prior 
to  his  Paris  assignment. 

*  sk  * 

Jennifer  J.  Allen,  managing  editor  of 
the  Corsicana  (Tex.)  Daily  Sun,  was 
named  editor  recently.  Ray  Mayo,  news 
editor,  succeeds  Allen  as  managing 
editor.  Before  joining  the  Texas  paper  in 
1979,  Allen  was  wire  news  editor  of  the 
Hamilton  (Ohio)  Journal-News  for  6 
years.  Mayo  joined  the  Sun  in  1976  as 
regional  news  editor.  ’ 

Recent  additions  to  the  Daily  Sun  staff 
include  Tommy  Witherspoon  as  police 
and  city  reporter  and  Mike  Hailey  as 
regional  news  editor. 

*  ♦  * 

Fritz  Marquardt,  senior  editor  of  The 
Arizona  Republic,  received  an  honorary 
LLD  degree  from  Hamilton  College, 
Clinton,  New  York.  A  graduate  of  the 
college  in  1927,  Marquardt  was  honored 
for  work  as  chief  of  the  U.S.  Office  of 
Information  in  the  Southwest  Pacific  dur¬ 
ing  World  War  II. 

Hi 

Robert  C.  Anderson,  director  of  circu¬ 
lation,  Gannett  Rochester  (N.Y.)  News¬ 
papers,  was  the  1980  recipient  of  the  J. 
Truman  Kahler  Distinguished  Service 
Award  during  the  annual  New  York  State 
Circulation  Management  Association 
convention. 


FOURTH  ESTATE  AWARD— Hy  Ro¬ 


sen,  editorial  cartoonist  for  the  Albany 
(N.Y.)  Ti  mes-Union,  will  receive  the 
American  Legion's  Fourth  Estate 
Award  for  1980  during  the  organiza¬ 
tion's  convention  August  21  in  Boston. 
The  award  is  given  annually  by  the 
Legion  for  outstanding  achievement  in 
communications  in  accordance  with  its 
philosophy,  principles,  policies,  and 
program's.  Rosen's  cartoons  appear  in 
other  Hearst  newspapers  in  addition 
to  the  Times-Union. 

Joe  H.  Bullard  was  named  news 
editor  of  the  Florida  Times-Union, 
Jacksonville.  Bullard  moved  to  Jackson¬ 
ville  from  the  Los  Angeles  Herald-Exam¬ 
iner,  where  he  was  assistant  managing 
editor.  Earlier  he  was  managing  editor  of 
the  Colorado  Springs  Sun  and  he  had 
worked  at  the  Daily  Oklahoman  and  Ok¬ 
lahoma  City  Times. 

i(i  ifi 

Doreen  Sharkey,  women’s  editor  of 
the  Florida  Times-Union,  Jacksonville, 
will  receive  the  National  Hairdressers 
and  Cosmetologists  Association’s  major 
newspaper  reporting  award  for  1980  in 
recognition  of  consistent  quality  report¬ 
ing  in  beauty  and  cosmetology  areas. 
The  award  will  be  presented  in  Las 
Vegas  July  21. 

^  9|C  9|c 

William  Wundram,  national  advertis¬ 
ing  manager  of  the  Detroit  News  for  the 
past  5  years,  was  named  general  advertis¬ 
ing  manager. 


V/e  are  pleased  to  announce  the 
closing  of  our  recent  transaction: 

$9,500,000 

KIMT-TV  Mason  City,  Iowa 

(Lee  Enterprises) 

SOLD  TO 

DAILY  TELEGRAPH  PRINTING  CO. 

Bluefleld,  W.  Va. 

howard'e.  stark 

Media  Brokers — Consultants 

575  Madison  Avenue  New  York,  N.  Y.  10022  (212)  355-0405 
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H.  Gardner  Pate,  director  of  produc¬ 
tion  for  the  Pittsburgh  Press  Company, 
was  named  to  the  newly  created  post  of 
assistant  business  manager/operations. 
Pate  joined  Scripps- Howard  newspapers 
in  1965  at  the  Memphis  Publishing  Com¬ 
pany,  subsequently  moving  to  the  Cleve¬ 
land  Press  and  then  to  Pittsburgh  in 
1976. 

9k  9k  He 

Pamela  Haslam  joined  the  CBS  Radio 
Network  as  manager  of  press  informa¬ 
tion  from  the  Consumer  Publishing  Divi¬ 
sion  of  CBS.  Before  that  she  worked  for 
the  Columbia  Missourian  while  attending 
the  University  of  Missouri  School  of 
Journalism. 

9k  9k  9|C 

Burke  Marshall,  John  Thomas  Smith 
professor  at  Yale  University  Law 
School,  was  elected  a  director  of  the  Des 
Moines  Register  and  Tribune  Company. 

9k  *  9k 

Southam,  Inc.,  has  appointed  Byrson 
W.  Stone  as  publisher  of  the  Prince 
George  (B.C.)  Citizen  effective  October 
1,  succeeding  John  F.  Evans,  who  will 
retire  then.  Evans,  previously  with  the 
Vancouver  Province  and  the  Montreal 
Gazette,  has  been  publisher  of  the  Citi¬ 
zen  since  1969.  Stone  joined  the  Edmon¬ 
ton  Journal  in  1947  and  has  been  assis¬ 
tant  to  the  publisher. 

9k  *  9k 

Herbert  R.  Kingsbury,  advertising 
sales  coordinator  for  Imprint  Publica¬ 
tions,  was  promoted  to  circulation  sales 
manager  for  Imprint  Newspapers,  a  net¬ 
work  of  weekly  papers  based  in  West 
Hartford,  Conn. 

9k  «  9|e 

Darrell  Henline,  former  associate 
publisher  of  the  Soho  News,  New  York 
City,  joined  the  new  Wall  Street  Final  as 
advertising  coordinator.  Prior  to  joining 
the  News  6  years  ago,  Henlin  was  man¬ 
ager  of  entertainment  and  music  adver¬ 
tising  for  Cue  magazine. 

9k  9k  9k 

James  S.  Smith,  a  regional  circulation 
manager  for  the  Des  Moines  Register 
and  Tribune,  has  become  metro  circula¬ 
tion  manager  of  the  newspapers.  The 
state  circulation  department  was  reor¬ 
ganized  into  three  regions  instead  of  four 
with  Ross  Paschall  manager  of  the  east¬ 
ern  region;  Robert  Sharp,  southwestern; 
and  Frank  Sherman,  northwestern. 

9k  9k  9k 

Donald  W.  Berryman  has  succeeded 
Tom  Williams  in  the  post  of  publisher  of 
The  Montana  Standard,  Butte.  Berry¬ 
man  served  as  general  manager  the  past 
year  and  has  been  with  the  newspaper 
since  1957,  holding  several  positions  in¬ 
cluding  pressroom  foreman  and  opera¬ 
tions  manager. 

)k  4c  9k 

Alexandra  S.  Loughlin,  advertising 
manager  of  the  Quakertown  (Pa.)  Free 
Press,  recently  became  the  first  woman 
elected  to  serve  on  the  Interstate  Adver¬ 
tising  Managers’  Association  board. 
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REUNION — Winding  up  the  Korea  War  Correspondents  Reunion 
weekend  recently  in  Rosslyn,  Virginia,  was  a  group  of  the  "Taegu 
Choral"  with  some  of  their  "war  stories"  helmets:  Left  to  right,  with 
affiliations  at  time  of  the  war:  Wendell  Merick,  UPl;  Bill  Shinn,  AP  (who 
flew  in  from  Tokyo  for  the  reunion);  Bob  Hecox,  NBC;  Max  Desfor,  AP 
Photos  and  a  Pulitzer  Prize  winner  for  his  work  in  Korea;  George  Sweers, 
and  Fred  Waters,  AP  Photos;  Sandy  Colton,  Pacific  Star  &  Stripes;  Ed 
Hymoff,  INS;  James  Michener,  Readers  Digest;  Bob  Pierpoint,  CBS, 
and  Marvin  Stone,  INS. 


Three  staff  members  of  the  Los 
Angeles  Times  have  been  appointed 
senior  writers — they  serve  three-year 
terms,  meeting  with  senior  editors  for 
discussion  of  editorial  policies  and 
techniques. 

Linda  Grant,  New  York  financial 
bureau  chief  and  staff  writer  Frank  Del 
Olmo  will  replace  Rudy  Abrahamson  of 
the  Washington  bureau  and  medical  writ¬ 
er  Harry  Nelson,  their  terms  having 
expired. 

Bob  Toth,  a  staff  writer,  Washington 
Bureau  will  replace  Robert  Gillette, 
science  writer. 

♦  ♦  * 

Robert  G.  Brown  joined  the  sales  staff 
of  the  Atlanta  office  of  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee,  Inc.,  news¬ 
paper  advertising  sales  firm.  Brown 
began  his  newspaper  career  with  the  At¬ 
lanta  Journal  and  Constitution  and 
moves  to  the  sales  firm  from  food  sales 
manager  for  the  Atlanta  newspapers. 

*  *  tti 


Peter  Almond,  Clevelend  Press  report¬ 
er,  is  among  those  selected  as  Nieman 
Foundation  fellows  at  Harvard  Univer¬ 
sity  for  the  1980-81  academic  year.  Al¬ 
mond,  a  native  of  England,  has  been  in 
the  United  States  as  a  reporter  for  the 
Press  during  the  past  10  years. 

♦  Jjc  * 

Steve  Hoffman,  tv-radio  editor  of  the 
Cincinnati  Enquirer  since  1%9,  is  now 
action  line  columnist  of  the  newspaper. 

* 

Klaus  Kuhnert  was  named  to  the  new 
position  of  southeast  zone  circulation 
manager  for  the  Arizona  RepublicIThe 
Phoenix  Gazette. 

*  % 


Ancella  Bickley,  Jr.,  a  general  news 
and  life  style  reporter  at  the  Charleston 
(S.C.)  Daily  Mail  has  been  awarded  a 
graduate  scholarship  to  the  Medill 
School  of  Journalism,  Northwestern 
University.  She  will  complete  masters 
degree  requirements  in  an  8-month  pro¬ 
gram  with  emphasis  on  management 
training  through  on-the-job  experience 
with  the  Medill  News  Service  in  Chicago 
and  Washington,  D.C. 


Libel  &  Slander  Insurance 
Publishers’  Liability 


for:  Magazine  Publishers, 

Newspaper  Publishers,  Book 
Publishers,  Authors  &  IVrifers 


Have  your  agent  call  us: 

American  National  General 
Agencies,  Inc. 

Entertainment  Insurance  Division 
3200  Wilshire  Blvd.,  South  Tower 
Los  Angeles,  CA  90010 


(213)  386-8490 


Jack  Briglia  of  the  London  Free  Press 
was  elected  president  of  the  Canadian 
Managing  Editors  Conference  at  the  an¬ 
nual  convention  in  Winnipeg,  succeeding 
Bill  Drever  of  the  Calgary  Herald. 

Other  officers  elected  include:  Don 
Smith,  Edmonton  Journal,  first  vicepres¬ 
ident;  Bob  McAleer,  Windsor  Star,  sec¬ 
ond  vicepresident  and  Ted  Moster,  To¬ 
ronto  Globe  and  Mail,  secretary- 
treasurer. 

*  *  * 

Bob  Roth  has  joined  the  San  Fran¬ 
cisco  Examiner  as  graphics  director. 

:(e  :|e 

Paul  Krueger,  staff  writer-columnist, 
San  Diego  (Calif.)  Union,  has  resigned  to 
free-lance  in  Europe,  based  in  Lisbon, 
Portugal. 


Larry  Hitchcock,  former  city  editor  of 
the  Midland  (Texas)  Reporter-Telegram 
and  former  managing  editor  of  the 
Hammond  (La.)  Daily  Star,  was  named 
managing  editor  of  the  Clear  Lake  City 
(Texas)  Daily  Citizen. 

Lonnie  Clement,  advertising  director 
of  the  Lake  Publishing  Co.,  which  pub¬ 
lishes  the  Daily  Citizen  and  Exchange 
News  in  Lake  City,  has  added  duties  of 
operations  manager. 

*  ♦  ♦ 

GuyW.  Boober,  Jr.,  formerly  assistant 
promotion  manager  and  circulation  sales 
coordinator  of  the  Bangor  (Me.)  Daily 
News,  was  appointed  promotion  de¬ 
partment  manager. 

(Continued  on  page  30) 


Ben  V.  Schneider,  Jr. 

Announces  the  opening  of  an  office  for 

Media  Consultation 
Brokerage 
Appraisals 

Over  30  years  experience  in  media 
financial  management,  mergers, 
acquisitions  and  public  offerings. 

9  Canterbury  Drive,  Grenelefe 
Haines  City,  Florida  33844 
813-422-5715 
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Mid-east  operations 
of  AP  reaiigned 

The  Associated  Press  staff,  news  and 
business  operations  in  the  Middle  East 
have  been  realigned. 

Changes  included  a  new  bureau  at 
Bahrain  and  new  assignments  for  staff 
members  in  Egypt,  Lebanon  and  the 
Persian  Gulf.  Also  appointments  of  a 
chief  correspondent  and  a  business  man¬ 
ager  for  the  Middle  East,  were  an¬ 
nounced  by  Keith  Fuller,  president  and 
general  manager. 

“The  continuing,  explosive  news  de¬ 
velopments  in  the  Middle  East  and  op¬ 
portunities  for  expanded  AP  news  and 
photo  operations  in  this  important  region 
necessitate  the  changes,”  Fuller  said. 
“The  AP  intends  to  be  at  the  forefront  in 
both  areas.  The  changes  we  are  announc¬ 
ing  indicate  the  AP’s  commitment  as  an 
international  news  agency  to  the  Middle 
East.” 

The  new  bureau  at  Bahrain  on  the  Per¬ 
sian  Gulf  will  be  headed  by  Aly 
Mahmoud  as  correspondent.  Mahmoud 
is  a  veteran  AP  newsman  who  has  had 
assignments  at  Cairo,  Nicosia  and  Bei¬ 
rut,  where  he  has  been  based  for  several 
years. 

Otto  Doelling,  chief  of  Middle  East 
services  based  in  Nicosia  since  1977,  re¬ 
turns  to  New  York  a^  chief  United  Na¬ 
tions  correspondent.  Doelling’s  former 


responsibilities  in  the  Middle  East  will  be 
shared  by  two  newsmen. 

Nicholas  B.  Tatro,  news  editor  at 
Cairo  for  the  past  two  years,  moves  to 
Beirut  into  the  new  position  of  chief  cor¬ 
respondent  for  the  Middle  East.  His  suc¬ 
cessor  at  Cairo  is  Tom  Baldwin,  news 
editor  at  Boston  since  1976. 

Phil  Dopoulos,  correspondent  at 
Athens  since  1962,  becomes  business 
manager  for  the  Middle  East,  operating 
from  Athens.  His  successor  is  Gillian 
Whittaker,  a  newswoman  in  the  Athens 
bureau  for  the  past  year. 

Elias  Antar,  chief  of  bureau  at  Cairo 
since  1977,  moves  to  London  where  he 
will  direct  operations  of  the  AP-Dow 
Jones  business  news  service  for  Europe, 
Africa  and  the  Middle  East.  Antar  is  suc¬ 
ceeded  at  Cairo  by  Alexander  Higgins, 
chief  of  bureau  at  Tehran  until  the  Iran¬ 
ian  authorities  ordered  the  bureau  closed 
in  January. 

*  *  * 

Changes  in  the  classified  and  retail  ad¬ 
vertising  departments  of  the  Seattle 
Times  include: 

Al  Cordova,  from  classified  advertis¬ 
ing  manager  to  classified  advertising  di¬ 
rector;  Gerald  Ellis,  from  retail  adver¬ 
tising  manager  to  classified  advertising 
manager;  Stephen  Hawes,  retail  advertis¬ 
ing  sales  manager,  to  retail  advertising 
manager,  and  Dick  Braun  from  classified 
sales  manager  to  retail  sales  manager. 


The  names  of  three  Colorado  newspa¬ 
permen  have  been  added  to  Colorado 
Community  Journalism  Hall  of  Fame. 
They  are:  Fred  M.  Betz,  Sr.,  for  60  years 
publisher  of  the  Lamar  Tri-State  Daily 
News;  Houstoun  Waring,  now  editor 
emeritus  of  the  Littleton  Independent; 
and  Jesse  S.  Randall,  who  for  62  years 
was  publisher  of  the  Georf;etown 
Courier. 

♦  *  * 

The  Columbus  (Ga.)  Ledger  and  En¬ 
quirer  has  promoted  5  circulation  execu¬ 
tives  in  a  realignment  of  the  department, 
as  follows: 

Donald  H.  Holloman,  currently  oper¬ 
ations  manager  to  circulation  manager; 
James  H.  Boyd,  state  circulation  manager 
to  distribution  manager;  Billy  C.  St. 
Clair,  single  copy  sales  manager  to  op¬ 
erations  manager;  Allan  Hattaway, 
Ledger  home  delivery  manager  to  state 
circulation  manager  and  John  P.  Murray, 
sales  promotion  manager  to  marketing 
manager. 


Deiay  asked 

(Continued  from  page  12) 


monopoly  base  to  be  a  launching  pad  for 
other  services. 

•  “Has  Congress  adequately  addressed 
the  need  for  strict  separation  between 
the  operations  of  an  AT&T  parent  and 
a  separate  subsidiary,  if  that  proves 
to  be  the  structural  requirements  of  legis¬ 
lation?  Are  there  adequate  safeguards 
against  anti-competitive  practices  such 
as  internal  cross-subsidization  or  man¬ 
ipulation  of  network  design  to  extend  the 
scope  of  monopoly  services? 

•  “Should  a  telephone  company  sub¬ 
sidiary  which  offers  a  home  information 
system,  such  as  viewdata,  be  permitted 
to  refuse  access  to  its  computer  data¬ 
base  to  a  supplier  of  information,  such  as 
a  newspaper? 

•  “Does  the  legislation  give  appro¬ 
priate  weight  to  the  1956  Western  Elec¬ 
tric  antitrust  consent  decree?  Are  there 
competitive  interests  that  provided  part 
of  the  rationale  for  that  agreement  that 
are  still  valid  today — perhaps  in  a  differ¬ 
ent  context?  Have  the  appropriate  com¬ 
mittees  of  the  Congress  with  jurisdiction 
over  antitrust  matters  been  given  suffi¬ 
cient  opportunity  to  analyze  implications 
of  this  legislation? 

•  “Are  other  common  carriers  and 
potential  entrants  treated  fairly?” 

Newspaper  companies  are  owners  and 
operators  of  many  of  the  broadcast  sta¬ 
tions  and  cable  television  systems  in  the 
U.S.;  and  they  have  special  interests  in 
world-wide  telecommunications  trans¬ 
mission  of  news  and  information  and  in 
the  evolution  of  new,  electronic  home- 
information  systems,  ANPA  said. 
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has  acquired  daily  newspapers  in 
New  Ulm,  Fairmont,  and  Marshall,  Minnesota; 
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Paul  Miller  II 
leaves  Gannett 

Paul  T.  Miller  II,  associate  publisher 
of  the  Honolulu  Star-Bulletin,  has  re¬ 
signed  to  pursue  other  professional  op¬ 
portunities. 

The  Star-Bulletin  is  a  Gannett  news¬ 
paper. 

Miller,  who  is  the  son  of  Paul  Miller, 
retired  chairman  and  president  of  Gan¬ 
nett,  has  spent  12  years  with  the  chain. 

Miller,  35,  has  been  with  the  Star- 
Bulletin  since  November  1977  and  previ¬ 
ously  served  as  publisher  of  the  Ithaca 
(N.Y.,  Journal  and  the  Bridgewater 
(N.J.)  Courier-News. 

Contacted  at  home.  Miller  in  response 
to  an  E&P  question  about  his  future 
plans,  said,  “I  have  my  own  career  that  I 
must  look  out  for,  regardless  of  my 
father’s  reputation  or  involvement  with 
the  company.  I  have  to  make  my  own 
decision  about  my  career.” 

Miller  said  he  will  “obviously  be  look¬ 
ing  for  opportunities  within  the  newspa¬ 
per  business.” 

When  questioned  further  on  his  deci¬ 
sion  to  leave  Gannett,  Miller  said,  “In 
light  of  my  respect  and  affection  for 
scores  of  people  within  Gannett  at  vari¬ 
ous  levels,  it  would  be  inappropriate  for 
me  to  comment  on  my  views  of  the  com¬ 
pany  or  its  top  management  philosophy 
or  style.” 

In  a  prepared  statement,  Gannett 
chairman  and  president  Allen  Neuharth 
said,  “Miller  has  made  important  con¬ 
tributions  to  Gannett  and  he  has  both  the 
professional  and  family  credentials  to 
continue  to  advance  in  his  newspaper 
career.  We  wish  him  every  success  in  his 
future  activities.” 

18  CPU  locals  reject 
Abiti bi-Price  offer 

Canadian  Paperworkers  Union  mem¬ 
bers  at  18  locals  out  of  19,  voting  on  the 
last  contract  offer  from  Abitibi-Price,  re¬ 
jected  by  82%  the  offer  of  the  company. 
On  Friday  June  27  the  CPU  will  tally  the 
votes  and  announce  a  strike  deadline. 

About  6,500  members  of  the  Canadian 
Paperworkers  Union  are  voting  this  week 
on  the  last  contract  offer  from  Abitibi- 
Price.  The  company  was  selected  by  the 
CPU  as  the  target  company  for  a  pattern 
settlement  for  the  industry.  (See  E&P 
June  7). 

Earlier  this  week  four  Abitibi-Price 
mills  were  idled  by  study  sessions,  how¬ 
ever,  one  mill  in  Thunder  Bay,  Ontario, 
was  back  on-stream  after  a  one  day  meet¬ 
ing.  In  Canada  union  meetings  are  called 
study  sessions.  The  other  mills  are  lo¬ 
cated  in  Sault  Ste.  Marie,  Ontario;  Grand 
Falls,  Newfoundland,  and  Smooth  Rock 
Falls,  Ontario. 

Thomas  Curley,  vicepresident  of  the 
CPU  and  head  of  the  negotiating  team, 
said  he  expected  the  contract  offer  to  be 
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rejected  and  that  there  will  be  a  strike. 

Abitibi-Price  circulated  this  week  to  all 
its  employes  a  letter  outlining  the  com¬ 
pany’s  contract  offer.  CPU  leaders  said 
the  letter  was  an  effort  to  go  directly  to 
the  members  and  circumvent  local  bar¬ 
gaining  committees. 

An  Abitibi-Price  spokesman  said  the 
company’s  three  year  offer  which  is 
being  voted  on  has  a  36%  increase  spread 
over  the  three  years.  The  company  had 
presented  earlier  a  two  year  contract 
without  a  cost  of  living  adjustment.  The 
latest  offer  does  not  have  a  Cola  clause. 

Dean  Gray,  vicepresident  of  industrial 
relations  at  the  company,  was  asked  on 
June  23  why  the  contract  offer  did  not 
have  a  cost  of  living  clause  and  replied, 
“We  don’t  feel  we  should  be  doing  that 
in  this  current  economy.” 

If  a  strike  takes  place  at  the  12 
Abitibi-Price  mills,  about  20%  of  Cana¬ 
dian  newsprint  production  will  be  idled. 
The  U.S.  consumed  in  1979  about  10.5 
million  metric  tons  of  newsprint  with  6.5 
million  metric  tons  coming  from  Canada. 

Campbell-Ewald 
names  president 

Lester  A.  Delano  has  been  named 
president  of  Campbell-Ewald  World¬ 
wide,  Inc.  In  his  new  position,  the 
beginning  of  an  operating  staff  for 
Campbell-Ewald  Worldwide,  Delano  will 
report  directly  to  board  chairman 
Thomas  Adams  and  will  be  located  in  the 
New  York  offices  of  Campbell-Ewald 
Worldwide. 

Since  the  formation  of  Campbell- 
Ewald  Worldwide  in  1976,  Delano  has 
been  chairman  and  chief  executive  of¬ 
ficer  of  Tinker  Campbell-Ewald,  and 
president  of  Campbell-Ewald  Interna¬ 
tional  (London). 

Klaw  named 
J-Review  editor 

Spencer  Klaw  has  been  named  editor 
of  Columbia  Journalism  Review  to  fill 
the  vacancy  created  when  former  editor 
Robert  Manoff  was  fired. 

Manoff  had  contended  that  he  did  not 
have  enough  editorial  freedom,  a  charge 
that  was  denied  at  the  time  by  CJR  pub¬ 
lisher  Edward  Barrett. 

On  Klaw,  Barrett  said,  “he  will  exer¬ 
cise  full  editing  responsibility  and  author¬ 
ity.” 

Klaw  began  his  journalism  career  as 
the  editor  of  the  Harvard  Crimson  in 
1940.  He  then  worked  for  the  San  Fran¬ 
cisco  Chronicle  and  as  Washington  cor¬ 
respondent  for  the  Raleigh  (N.C.)  News 
and  Obserx’er.  He  has  also  worked  for 
United  Press  International,  New  York 
Herald  Tribune  and  Fortune. 

Since  1970,  Klaw  has  taught  magazine 
writing  and  supervised  students  in  their 
master’s  projects  at  Columbia. 


ABC  hires  heir 
to  Aian  Woicott 

An  heir  apparent  to  Alan  T.  Wolcott, 
president  and  managing  director  of  the 
Audit  Bureau  of  Circulations,  appears  to 
have  been  chosen. 

M.  David  Keil,  senior  vice-president 
and  management  supervisor  of 
D’Arcy-MacManus  &  Masius  Inc.,  was 
elected  executive  vicepresident  of  the 
Bureau  June  11. 

Wolcott  is  scheduled  to  retire  some 
time  in  mid-1981. 

Before  joining  the  D’Arcy-MacManus 
in  1976,  Keil  spent  two  years  with  Sandy 
Corp,  in  Detroit  as  senior  vicepresident 
and  director.  He  was  with  Young  & 
Rubicam,  Inc.  in  Chicago  from  1960  to 
1974,  leaving  there  as  senior  vicepresi¬ 
dent  and  general  manager. 

UPl  correspondent 
ousted  from  Iran 

Sajid  Rizvi,  United  Press  Internation¬ 
al’s  chief  correspondent  in  Iran,  has  been 
given  until  July  5  to  leave  the  country, 
according  to  UPI  editor-in-chief  H.L. 
Stevenson. 

The  Iranian  government  has  refused  to 
renew  Rizvi’s  visa.  This  leaves  only 
three  American  newspapers  with  corre¬ 
spondents  in  Tehran — the  Washington 
Post,  Los  Angeles  Times  and  the  Chris¬ 
tian  Science  Monitor. 

“ThepersOT 
youdescribe 
istheperson 
we’ll  deliver” 


Joe  Sullivan 
&  Associates,  Inc. 

Executive  Search  and  Recruitment 
in  Broadcasting,  Cable  Iblevision, 
and  Publishing 

1270  Ave.  of  the  Americas.  N.Y,  N.Y  10020 
(212)765-3330 
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WRN  installs  Ersatech 
spiral  brush  units 


Gannett  buys 
radio  station 

Gannett  Co.,  Inc.  has  completed  the 
purchase  of  WJYW-fm,  Tampa/St. 
Petersburg,  Florida. 

WJYW  is  Gannett’s  seventh  fm  sta¬ 
tion,  the  maximum  number  allowed  by 
the  Federal  Communications  Commis¬ 
sion. 

Gannett  now  operates  seven  tv  sta¬ 
tions  and  13  radio  stations  in  addition  to 
82  daily  newspapers. _ 


Connecticut,  and  arranged  for  develop¬ 
ment  and  testing  of  an  Ersatech  designed 
spiral  brush  dampening  system. 

The  key  to  this  dampening  system’s 
operation  is  a  constant  speed,  spiral 
wound  brush  roller  running  in  contact 
with  a  variable  speed  pan  roller.  The 
speed  of  the  pan  roller  determines  the 
amount  of  water  flow.  The  angle  of  the 
brush  deflection  to  the  vibrator  remains 
constant  to  insure  uniform  water  cover¬ 
age  proportional  to  the  pan  roller  speed. 
The  large  ink  vibrator  receives  this  finely 
metered  layer  of  water  from  the  brush 
roller  and  smoothes  it  before  transferring 
it  to  the  form  roller  and  then  to  the  plate 
to  provide  the  necessary  ink  and  water 
balance. 

The  pan  roller  is  chrome  plated  to  pre¬ 
vent  corrosion,  and  to  provide  optimum 
affinity  for  water.  Since  the  brush  is  not 
in  contact  with  the  vibrator,  there  is  no 
contamination  of  the  fountain  solution 
due  to  paper  lint  and  ink  feedback. 

Density  control  is  uniform  for  black 
and  white  and  multi-color  printing.  Mois¬ 
ture  application  to  the  plate  is  infinitely 
variable.  Plate  cleanup  occurs  within  a 
few  press  revolutions. 

Mechanical  installation  of  the  damp¬ 
eners  is  very  quick.  Mounting  brackets 
are  made  to  locate  on  existing  holes  in 
the  press  unit.  When  this  is  not  possible, 
holes  are  located  with  a  special  jig  and 
fixture  and  are  drilled  and  tapped  prior  to 
installation.  The  pre-assembled 


Westchester  Rockland  Newspapers 
have  installed  Ersatech  aisle  type  spiral 
brush  water  dampening  systems  with 
ACCU-TRAK  proportional  controls  on 
seven  units  of  their  Goss  Metro  offset 
press. 

WRN  has  included  a  “clean  water  sys¬ 
tem”  as  a  basic  part  of  the  installation. 

Red  Henderson,  production  manager 
of  WRN’s  Harrison  plant,  was  responsi¬ 
ble  for  the  Ersatech  dampener  develop¬ 
ment.  The  “clean  water  system”  was 
developed  from  ideas  that  Dick 
Ahlstrom,  WRN’s  vicepresident/produc¬ 
tion,  had  discussed  with  Goss  engineers. 

According  to  Ahlstrom,  “The  spiral 
brush  dampening  system  is  the  first 
major  press  modification  that  we  have 
made  in  recent  years  that  will  cost  justify 
itself  in  less  than  three  years.” 

The  spiral  brush  dampening  and  clean 
water  systems  will  substantially  improve 
printing  quality,  reduce  or  eliminate  fill¬ 
up,  graininess,  scumming  and  linting, 
and  reduce  advertising  credits  for  print¬ 
ing  quality. 

Water  adjustments  are  reduced  and 
the  spiral  brush  dampening  system  per¬ 
mits  the  pressman  to  set  ink  by  operating 
ink  controls  in  a  manner  similar  to  a  let¬ 
terpress  operation. 

Less  ink  is  used  with  the  system  be¬ 
cause  the  ink  water  balance  is  easily 
achieved  and  maintained. 

Better  water  control  will  reduce  start 
up  waste  and  reduce  water  related  web 
breaks. 

Removal  of  the  arch  dampening  sys¬ 
tem  will  improve  productivity  by 
eliminating  delays  caused  by  cleaning 
newsprint  out  of  the  arch  dampening  sys¬ 
tem  after  web  breaks. 

Maintenance  is  simplified  with  the 
aisle  spiral  brush  system  and  pressmen 
no  longer  will  have  to  crawl  in  the  arch 
for  water  related  maintenance. 

The  art  of  offset  printing  requires  prop¬ 
er  adjustment  of  water  and  ink  to 
achieve  quality  printing.  The  MGD  Goss 
Metro  Press  Arch  Dampening  System 
purchased  on  WRN’s  twenty-one  press 
units  uses  a  brush  running  in  a  pan  of 
water  with  flicker  blades  that  “flick”  the 
fountain  solution  onto  water  rollers. 
Control  of  the  water  was  difficult  and 
varied  constantly  through  WRN’s  press 
run. 

In  June  1979,  MGD  announced  that 
they  would  adapt  spiral  brush  dampening 
designs  to  new  MGD  presses,  but  that 
the  new  equipment  would  not  be  avail¬ 
able  for  retrofit  on  WRN  presses  for  over 
two  years. 

Henderson  contacted  Dave  Diebel,  a 
former  Harris  engineer,  now  president  of 
Ersatech  Corporation,  North  Stonington, 


dampener  is  then  mounted  on  the  aisle 
side  of  the  unit. 

The  “clean  water”  system  recirculates 
the  fountain  solution  through  a  special 
“box”  outside  of  the  unit.  The  supply 
water  runs  continuously  and  overflows 
through  a  stand  pipe  to  return  to  the  cir¬ 
culating  unit.  Ink  and  lint  from  the  press 
cannot  enter  the  system  and  the  fountain 
solution  remains  clean.  No  filters  are  re¬ 
quired  at  the  recirculation  unit. 

A  plastic  hose  connects  the  “box”  to 
the  spiral  brush  dampening  fountain. 
Since  water  seeks  its  own  level,  clean 
fountain  solution  flows  from  the  “box” 
to  the  fountain  as  it  is  needed. 

Lint  and  ink  from  the  press  do  not 
come  in  contact  with  the  spiral  brush  and 
the  water  in  the  aisle  dampener  fountain 
also  stays  clean. 

Both  black  and  white  and  color  print¬ 
ing  are  improved  by  the  elimination  of 
the  recirculation  of  the  “dirty”  fountain 
solution  contaminated  with  black  ink  and 
paper  dust. 

The  “clean  water”  installation  was 
laid  out  by  Henderson  and  installed  by 
WRN  machinists. 


Red  Henderson,  WRN  production  manager,  points  to  the  Ersatech  aisle  spiral 
brush  dampening  system  (I).  Ray  Welch,  pressroom  superintendent  (left),  and  Dick 
Ahlstrom,  VP/Production,  look  on.  The  clean  water  "box"  (2)  with  its  supply  and 
return  is  shown  inside  the  press  guard.  The  supply  hose  (3)  feeds  water  from  the 
"box"  to  the  aisle  dampening  fountain. 
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BLIND  reporter  Nolan  Crabb  of  the  Ogden  Standard- 
Examiner  files  Braille  notes  in  his  notebook  at  conclusion  of 
an  interview.  He  will  use  the  VDT  to  write  the  story. 


TAKING  NOTES  on  a  braille  writer,  Nolan  Crabb  inter¬ 
views  Shelley  McCann,  who  is  deaf,  for  the  Ogden 
Standard-Examiner.  McCann's  mother  on  the  right  helped 
translate  for  the  interview. 


Blind  reporter  a  VDT 
whiz  at  Utah  paper 


It  was  September,  1979  when  a  jour¬ 
nalism  professor  teaching  video  editing 
at  Brigham  Young  University  told  Nolan 
Crabb  he  had  no  future  in  the  newspaper 
business. 

“I  don’t  know  how  a  blind  person 
could  ever  learn  how  to  operate  one  of 
these  things,”  Crabb  remembered  the 
professor  saying,  “1  suggest  you  leave 
the  class.” 

Crabb  did  leave,  but  the  next  semester 
he  signed  up  for  a  new  journalism  class 
with  a  new  professor.  By  May  he  was 
good  enough  on  a  VDT  to  win  a  summer 
internship  as  a  reporter  for  the  Ogden 
(Utah)  Standard-E.xaminer . 

“With  eight  to  10  minutes  of  training  1 
knew  how  to  run  the  terminal,”  Crabb 
commented  on  his  first  day  in  class.  “It 
came  as  a  surprise  to  them.”  But  to  22- 
year-old  Crabb,  who  has  been  typing 
since  the  fourth  grade,  his  rapidly  ac¬ 
quired  VDT  skills  were  no  surprise. 
“Once  you  learn  a  few  commands, 
VDT's  are  easy,”  he  remarked. 

Crabb  has  written  for  the  Standard- 
Examiner  as  a  high  school  correspondent 
in  the  mid  1970’s.  Yet  when  he  ap¬ 
proached  the  Ogden  paper  about  a  sum¬ 
mer  job,  its  management  had  some  res¬ 
ervations. 

“I  had  to  do  a  little  convincing,”  man¬ 
aging  editor  Richard  Lindsley  recalled. 
“I  was  impressed  with  his  determination 
and  general  attitude.  All  in  all,  it  seemed 
like  a  positive  thing  for  us  to  do.” 

The  paper  decided  that  if  Crabb  could 
pass  a  skills  test  after  two  days  of  train¬ 
ing  on  its  Mergenthaler  VDT’s,  it  would 
give  him  a  30  day  try-out  as  a  reporter. 

When  Crabb  learned  the  paper’s  deci¬ 
sion,  he  reacted  with  joy.  “I  was  jumping 
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all  over  the  house  with  excitement,”  he 
said.  “1  knew  once  1  got  in  there  and 
demonstrated  I  could  work  on  a  VDT, 
everything  was  going  to  work  out.” 

Crabb  passed  the  test  and  the  trial 
period  too.  He  will  be  an  intern  until 
mid-September  with  the  Standard- 


Examiner  where  so  far  his  assignments 
have  ranged  from  breaking  news  like 
fires  to  a  three  part  analysis  of  Ogden’s 
economy. 

Crabb’s  facility  with  a  VDT  prompted 
another  reporter,  Don  Baker,  to  ob- 
serve,“He’s  memorized  the  keyboard  so 
well,  he  knows  when  he  makes  a  mistake. 
It’s  all  in  his  mind’s  eye.  His  story  con¬ 
struction’s  so  good,  he  rarely  has  to  go 
back  and  add  anything.” 

When  the  need  arises,  Crabb  can 
“read”  his  VDT  with  a  $3,000  Optacon 
(Continued  on  page  39) 


Fromtbe  printed  word 
to  the  processed  word. 

Not  since  the  invention  of  movable  type  has  there  been  a  revo¬ 
lution  in  communications  comparable  to  the  computerization 
of  the  newspaper  industry.  Costs  are  down,  special  interest  and 
suburban  supplements  are  booming,  relationships  between 
writer  and  story,  reporter  and  editor  are  undergoing  subtle 
but  far-reaching  changes.  Goodbye  Gutenberg,  companion  to 
the  forthcoming  PBS  series  of  the  same  name,  teUs  the  story 
of  this  revolution  that  touches  aU  our  hves. 
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Newspaper  directors 

(Continued  from  page  19) 


William  E.  Kregen  Coca-Cola  Bottling  Co.  of  Port  Huron, 
Down  River  Federal  Savings  and  Loan  Association. 

Mark  T.  McKee:  Chatham  Inc.,  Steep  Rock  Iron  Mines, 
American  Family  Corp. 

Robert  McKee:  Sand  Producs  Corp. 

Richard  M.  Scaife:  First  Boston  Co. 

Edwin  O.  George:  Detroit  Edison  Co.,  Allied  Technology 
Inc.,  First  Federal  Savings  &  Loan  Association. 

Post  Corporation 

John  H.  Hendee  Jn  First  Wisconsin  National  Bank. 

Richard  J.  Appert:  Kimberly-Clark  Corp. 

Stauffer  Communications  Inc. 

Oscar  S.  Stauffer.  Merchants  National  Bank  of  Topeka. 

Stanley  H.  Stauffer:  First  National  Bank  of  Topeka,  Home 
National  Bank  of  Arkansas  City,  Kansas  Development 
Credit  Corp.,  Yellow  Freight  System. 

E.M.  Douthat  Jr  Locke  Stove  Co.,  Livestock  National 
Bank. 

J.  Robert  Porter  Jr.  Earth  Satellite  Corp. 

William  A.  Stauffer:  Northwestern  Bell  Telephone  Co., 
National  By-Products  Co.,  lowa-Des  Moines  National  Bank. 

Frank  R.  Denton:  Former  officer  of  Mellon  Banks, 
director  of  numerous  corporations. 

Time  Inc. 

James  F.  Bere:  Borg- Warner  Corp.,  Abbott  Laboratories, 
Continental  Illinois  Bank  &  Trust  Co. 


David  T.  Kearns:  Xerox  Corp. 

Gaylord  Freeman:  First  National  Bank  of  Chicago, 
Caterpillar  Tractor  Co.,  Borg-Wamer  Corp.,  Atlantic 
Richfield  Oil  Co.,  Marcor  Inc. 

Donald  S.  Perkins:  Jewel  Companies,  Inland  Steel  Corp., 
Corning  Glass  Works,  Eastman  Kodak  Co. 

Michel  D.  Dingman:  Wheelabrator-Frye  Inc. 

Henry  C.  Goodrich:  Southern  Natural  Resources  Inc. 

Times  Mirror  Company 

James  W.  Aston:  Republic  of  Texas  Corp.,  American 
Airlines,  Lone  Star  Steel  Co.,  General  Portland  Inc.,  Zale 
Corp. 

Albert  C.  Casey:  American  Airlines,  Republic  of  Texas 
Corp.,  C.I.T.  Financial  Corp.,  Colgate-Palmolive  Co. 

Walter  B.  Gerken:  Pacific  Mutual  Life  Insurance  Co., 
Whittaker  Corp.,  Carter  Hawley  Hale  Stores  Inc. 

Dr.  Simon  Ramo:  TRW  Inc.,  Union  Bank. 

Arthur  E.  Osborne  Jn  Marshall  Field  &  Co.,  Dearborn 
Financial  Corp. 

Washington  Post  Co. 

Warren  E.  Buffett:  Blue  Chip  Stamps,  Berkshire 
Hathaway  Co.,  Munsingwear  Inc.,  Associated  Retail  Stores, 
National  Indemnity  Co. 

Aijay  Miller:  Ford  Motor  Co.,  Wells  Fargo  Bank,  Levi 
Strauss  &  Co. 

Richard  M.  Paget:  Liggett  &  Myers  Co.,  Skandia 
American  Reiss  Corp.,  Union  Dime  Savings  Bank. 

The  most  popular  outside  interest  for  editors  and 
publishers  who  hold  board  positions  appears  to  be  in 
banking;  mostly  local  commercial  and  thrift  institutions.  In 
general  they  shy  away  from  participation  in  other  corporate 
affairs  and  devote  their  spare  time  to  charitable  and  cultural 
organizations. 


Test  drive 
promotion 
aids  deaiers 

Over  1,000  new  model  cars  are  now  on 
the  road  in  Northern  California  thanks  to 
the  recent  “Test  Drive  Your  Way  to 
Hawaii”  promotion,  sponsored  during 
May  by  the  Want  Ad  Supermarket  of  the 
San  Francisco  Chronicle  and  San  Fran¬ 
cisco  Examiner,  in  cooperation  with  the 
Northern  California  Motor  Car  Dealers 
Association. 

The  incentive  to  visit  participating 
dealers’  showrooms  to  test  drive  new 
cars  was  a  contest,  offering  a  Hawaiian 
vacation  as  a  Grand  Prize  (with  a  $500 
cash  bonus  if  the  vehicle  was  purchased), 
plus  10  $100  cash  prizes.  Among  the 
3,161  entry  blanks  deposited  at  the  97 
participating  dealerships,  nearly  one- 
third  (1,041)  indicated  that  a  vehicle  was 
purchased  as  a  result  of  the  test  drives. 

Prize  winners’  entry  coupons  were 
drawn  at  a  luau  luncheon,  held  at  Trader 
Vic’s  in  San  Francisco  on  June  10.  The 
$100  winners  had  test-driven  cars  at 
Walnut  Creek  Toyota,  Palo  Alto  Dat- 
sun.  Good  Chevrolet,  S.F.  Lincoln- 
Mercury,  Peninsula  VW,  Bob  Wilson 
Porsche/Audi,  Serramonte  Ford,  Ed 
Wittmeier  Ford,  Ellis  Brooks  Chevrolet, 
and  Continental  Volvo.  The  Grand  Prize 
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winner  had  test-driven  a  van  (later  pur¬ 
chased)  at  Burlingame  Imports.  Sales¬ 
man  Randy  Carter  of  that  firm  was 
awarded  $100  for  attesting  this  winning 
entry. 

The  success  of  “Test  Drive  Hawaii”, 
which  provided  participating  dealers  with 
a  complete  package  of  merchandising 
aids,  in  addition  to  extensive  in-paper 
promotion,  has  already  prompted  plans 
for  repeat  efforts  on  behalf  of  Northern 


A  one-day  work  stoppage  at  the  Pater¬ 
son  (N.J.)  News  halted  publication  on 
Monday,  June  16,  but  the  newspaper  was 
able  to  hammer  out  a  temporary  settle¬ 
ment  with  members  of  the  Newspaper 
Mail  and  Deliverers  Union  in  time  to 
publish  Tuesday’s  editions. 

The  job  action  resulted  from  the  elimi¬ 
nation  of  one  of  the  News’  four  editions. 
An  account  of  the  action  published  by 
the  Hackensack  (N.J.)  Record  reported 
that  the  elimination  of  the  edition  re¬ 
sulted  from  declining  profits  and  circula¬ 
tion  which  have  also  forced  the  lay-offs 
of  five  typesetters,  10  pressmen  and  four 
editorial  employees  in  recent  weeks.  The 
account  also  reported  that  News  man¬ 
agement  cautioned  editorial  employees 
that  a  one-week  strike  could  force  the 
folding  of  the  90  year-old  newspaper. 


California  dealers  by  the  San  Francisco 
Newspaper  Agency,  agent  for  the  morn¬ 
ing  and  evening  San  Francisco  papers. 

In  addition)  other  newspapers 
throughout  the  country  are  now  planning 
similar  promotions  to  get  their  readers 
behind  the  wheels  of  new  model  cars, 
based  on  the  planning  which  made  this 
promotion  so  successful  in  the  Northern 
California  area. 


News  publisher  John  Buzzetta  denied 
the  account,  terming  it  “all  false.”  He 
told  E&P  that  differences  with  the  union 
and  its  employer,  a  distributor,  had  been 
resolved.  The  News  is  owned  by  Joseph 
Albritton. 

Jack  Ford  sells 
his  weekly  paper 

The  weekly  Del  Mar  (Calif.)  News- 
Press,  circulated  in  northern  San  Diego 
County,  has  been  sold  by  Jack  Ford, 
27-year-old  son  of  former  President 
Gerald  Ford,  and  partner  George  Gor¬ 
ton,  32,  for  an  undisclosed  sum. 

New  owners  are  Richard  A.  Granato 
of  San  Clemente,  Cal.,  publisher  of  a 
building  industry  magazine,  and  Lynda 
Coleman  of  the  News-Press  advertising 
sales  staff. 

Ford  said  he  plans  to  spend  several 
months  in  the  People’s  Republic  of  China 
on  a  filming  assignment  for  the  ABC 
television  network. 
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Work  stoppage 
at  Paterson  News 
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Indispensable 
tools  of  the  trade  .  .  . 


FOR  COPY  DESKS  AND  EDITORS^THOSE  WHO  HANDLE  WORDS 


102— DICTIONARY  OF  AMERICAN  SLANG— 

compiled  by  Harold  Wentworth  and  Stuart  Berg 
Flexner.  Second  supplemented  edition.  This  landmark 
of  American  lexicography  now  has  more  than  23,000 
definitions,  about  3,000  of  them  in  a  new  %-page 
supplement.  If  you've  been  hyped  by  a  plastic  hippie 
ecofreak,  and  you  didn't  even  know  it,  you  need  this. 
766  pages.  $12.95 


104— PROOFREADING  &  COPYEDITING^ 

Practical  Guide  to  Style  for  the  1970s,  by  Harry  H. 
McNaughton.  A  practical  guide  that  will  aid  practic¬ 
ing  and  a^iring  proofreaders,  editors  and  journalists  by 
an  experienced  proofreader,  copyeditor  and  journalist. 
176  pages,  indexed.  Paper  back.  $4.95 


106— HEADLINES  AND  DEADLINES-^  Manual 
for  Copy  Editors  (third  edition),  by  Robert  E. 
Garsf  and  Theodore  M.  Bernstein.  A  classic  in  its 
field  explaining  the  techniques  of  copy  editing.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $4.00 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE:  Revised  and  Edited  by  Lewis 
Jordan,  News  Editor,  The  New  York  Times.  A 
greatly  expanded  successor  to  more  than  75  years  of 
Times  style  guides.  Its  advice  on  spelling,  punctuation, 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  woi^s.  232  pages.  $10.00 


196— IN  PRAISE  OF  ENGLISH  by  Joseph  T.  Ship- 
ley.  A  literary  and  drama  critic  traces  the  flowering  of 
the  language  from  its  Saxon  beginnings,  the  manifold 
forms  and  uses  of  words,  the  machinery  of  expression; 
synonyms  and  antonyms,  slang  and  obscenity,  polite 
euphemism  and  lofty  metaphor.  310  pages,  in¬ 
dexed.  $12.95 


197— DOS,  DON’TS  &  MAYBES  OF  ENGLISH 
USAGE  by  Theodore  M.  Bernstein.  Material  drawn 
almost  entirely  from  his  thrice-weekly,  nationally  syndi¬ 
cated  column  "Bernstein  on  Words."  Some  of  the 
answers  to  confusing  problems  that  arise  in  everyday 
usage,  offering  an  understanding  of  the  nuances  of 
punctuation,  origin  and  proper  use  of  slang,  shades  of 
meaning  in  misused  words  and  phrases.  Alphabetical 
format.  250  pages.  $12.50 


233— GRAMMAR  FOR  JOURNALISTS.  (Third  Edi¬ 
tion)  by  E.L.  Callihan.  A  reference  bwk  for  jour¬ 
nalists  as  well  as  a  text-reference  for  students.  With 
current  examples  from  media  and  with  wire  service 
style  emphasized  the  book  covers  grammar,  composi¬ 
tion,  spelling,  punctuation  and  word  usage.  A  guide  to 
grammatical  usage  and  developing  an  original  style. 
Indexed.  317  pages.  Paperback.  $7.95 


235— COMPUTER  PROGRAMING  FOR  THE 
COMPLETE  IDIOT,  by  Donald  McCunn.  Oi^ibes 
basic  operating  and  programing  instructions  in  non¬ 
technical  style  to  answer  questions:  "Will  the  computer 
perform  the  tasks  I  need  it  to  do,  and  can  I  program  it." 
Describes  how  to  create  original  programs.  Turns  you 
and  the  computer  on  for  time  saving.  126  pages.  In¬ 
dexed.  Paperback.  $5.95 


23B-MASS  MEDIA  LAW  AND  REGULATION,  by 

William  E.  Francois.  (Second  edition)  As  the  mMia 
scene  has  become  more  complex  so  has  the  scope  of  the 
law  in  this  field.  Presented  are  analyses  of  cases  involv¬ 
ing  press  freedom,  pornography,  reporter  privilege, 
fairness  doctrine,  libel,  licesing,  etc.  Written  for  the 
journalism  student  but  of  importance  tc  all  journalists. 
616  pages.  Indexed.  $24.95 


123— REVERSE  DICTIONARY  by  Theodore  M. 
Bernstein,  consulting  editor  of  the  New  York  Times. 
The  author  of  "Headlines  and  Deadlines"  has  created 
an  unconventional  dictionary  listing  an  array  (13,390 
entries)  of  meanings  alphabetically  and  gives  the  words. 
277  pages.  $10.00 


126— HARPER  DICTIONARY  OF  COMTEMPO- 
RARY  USAGE  by  William  Morris  and  Mary  Morris 
with  a  panel  of  136  language  experts.  Authors  of  the 
syndicated  column  "Words,  Wit  and  Wisdom"  have 
prepared  an  entertaining  and  informative  guide  to 
idioms,  slang,  vogue  words,  etc.,  with  opinions  on  dis¬ 
puted  usage.  650  pages.  $17.50 


Use  this 
coupon  to 
order  your 
books  by 
number. 


231— EDITING  IN  THE  ELECTRONIC  ERA  by 

Martin  L.  Gibson.  Good  editing  is  good  editing 
whether  it  is  done  with  a  video  display  terminal  or  a  blue 
pencil.  Quality  copy  desk  work  is  an  illusive  technique. 
With  frequent  use  of  question  and  answer  format,  this 
book  is  a  guide  to  copy  editing,  layout  and  photographic 
treatment  adapted  to  electronic  techniques.  279  pages. 
Indexed.  $15.50 


232— THE  SYNONYM  FINDER,  by  J./.  Rodale.  An 
updated  and  expanded  edition  containing  over 
1,000,000  words  and  thousands  of  new  listings  for 
words  and  expressions  that  have  entered  the  ianguage 
in  recent  decades.  An  alphabetically  arranged  tool  for 
all  writers.  1361  pages.  $17.95 


249-AMERICAN  USAGE  AND  STYLE;  The  Con¬ 
sensus,  by  Roy  H.  Copperud.  Revising,  up-dating 
and  consolidating  two  previous  books,  this  famous  jour¬ 
nalism  professor  and  E&P  columnist  offers  a  consensus 
of  style  and  usage  by  cotnparing  the  judgments  of  lead¬ 
ing  authorities,  as  well  as  the  definitions  in  seven  cur¬ 
rent  dictionaries.  444  pages.  $14.95 


251— THE  WORLD’S  GREAT  DAILIES;  Profiles  of 
50  newspapers,  by  John  V.  Merrill  and  Harold  A. 
Fisher.  Without  ranking  them  the  authors  present  their 
selection  of  the  newspapers  they  believe  represent  the 
very  best  in  the  world's  journalism,  from  the  U.S.  to 
Japan  and  the  Soviet  Union,  describing  their  qualifica¬ 
tions  within  their  own  political  environments.  380 
pages.  Indexed.  $18.50 
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Ad  managers 

(Continued  from  page  20) 

costs  per  thousand  inserts  exceed  the  $40 
to  $50  range. 

*  *  * 

Among  the  other  sessions  during  the 
AMB  meeting  were  a  presentation  from 
Newspaper  Advertising  Bureau  vice¬ 
president/telephone  sales  Marie  Hol¬ 
land  and  an  analysis  of  the  trends  in  the 
industry  over  the  past  decade  which  will 
see  their  fruition  in  the  80s  from  consul¬ 
tant  Dick  Hare. 

Holland  showed  the  bureau’s  new 
audio/visual  training  presentation  on  re¬ 
tail  telephone  sales.  The  presentation, 
which  is  broken  into  three  parts,  takes 
phone  room  trainees  through  the  nine 
steps  of  cold  calling  by  staging  examples 
of  each  step  using  bureau  personnel.  The 
presentation,  which  runs  about  an  hour- 
and-a-half  in  total,  takes  trainees  through 
each  step,  including  reaching  the  deci¬ 
sion  maker,  the  attention  getter,  the  ini¬ 
tial  benefit  statement,  getting  the  time 
commitment,  probing,  selling  in  princi¬ 
ple,  the  recommendation,  answering  ob¬ 
jections  and  the  close.  The  presentation 
will  be  available  to  member  newspapers 
within  the  next  few  months. 

Hare,  a  former  Gannett  adman  who  is 
now  a  consultant  to  Landon  Associates 
and  Market  Opinion  Research  Inc.,  said 
he  believes  the  80s  will  “look  about  as 
good”  as  the  70s  did  to  the  newspaper 
industry,  but  he  also  believes  other 
media  will  look  good  also.  He  said  that 
newspapers  position  as  the  number  one 
advertising  medium  makes  them  a  prime 
target  for  the  other  media. 

He  said  newspapers  will  have  to 
heighten  professionalism  in  both  adver¬ 
tising  sales  and  promotion.  “We  are 
simply  going  to  have  to  train  our  people 
better”  he  said,  claiming  that  promo¬ 
tional  devices  used  by  newspapers  are 
often  “fillers”  and  that  “we  still  do  not 
know  how  to  ask  for  an  order  and  close 
the  sale.” 

Hare  noted  that  the  other  media  are 
cutting  into  newspapers’  “bread  and  but¬ 
ter”:  retail.  He  said  that  if  both  classified 
and  retail  are  lumped  together  as  “local 
advertising,”  then  the  industry,  during 
the  1970s,  actually  experienced  a  de¬ 
crease  in  retail  advertising  linage  while 
classified  linage  boomed  and  made  the 
local  category  appear  to  be  burgeoning. 
He  predicted  that  by  1990,  classified  will 
represent  about  33%  of  total  advertising 
revenues.  He  also  predicted  circulation 
price  increases,  saying  that  “whatever 
price  your  paper  is  now,  it’s  going  to 
seem  like  a  steal  in  1983.” 

«  9iC 

The  AMB  encountered  somewhat  of  a 
management  crises  over  the  past  few 
months  as  the  three  ad  managers  ex¬ 
pected  to  assume  the  organization’s 
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executive  positions  bowed  out  for  vari¬ 
ous  reasons. 

Robert  Schoenbacher,  who  was  slated 
to  assume  the  president’s  post  at  the 
spring  meeting,  had  left  his  post  at  the 
Capital  Newspapers  group  in  Albany  and 
resigned  the  nomination.  As  it  turned 
out,  Schoenbacher  joined  the  staff  at  the 
New  York  Post — an  AMB  member 
newspaper — but  he  had  already  declined 
the  nomination. 

Butler  Robert  Taylor,  who  was  slated 
for  the  first  vicepresident’s  position,  has 
left  The  Corning  Leader  and  the  newspa¬ 
per  business. 

And  Thomas  Merryweather  of  the 
Poughkeepsie  Journal  withdrew  his 
nomination  for  second  vicepresident  for 
personal  reasons. 

The  AMB  elected  Frederick  Andrews 
of  the  Hudson  Register-Star  as  its  presi¬ 
dent;  Frank  Lockwood  of  the  Oswego! 
Palladium-Times  as  its  first  vicepresi¬ 
dent;  and  John  Kirby  of  The  Ithaca 
Journal  as  its  second  vp. 

Edward  Rounds  of  the  Courtland 
Standard,  the  AMB’s  perennial  trea¬ 
surer,  was  re-elected  to  that  post. 

♦  *  ♦ 

The  final  session  included  the  AMB’s 
annual  Awards  for  Excellence  in  Adver¬ 
tising,  which  were  given  for  ads  in  five 
categories  according  to  the  decisions  of  a 
panel  of  judges  from  the  Advertising  De¬ 
sign  Department  of  Mohawk  Valley 
Community  College  in  Utica.  Among  the 
five  categories  were  small  space  cam¬ 
paign,  newspaper  promotion,  full-page 
black  and  white  advertising,  locally  pre¬ 
pared  color  advertising  and  special  sec¬ 
tion  advertising. 

First  place  awards  were  made  to  the 
Amsterdam  Recorder,  in  the  under- 
25,000  circulation  category,  and  the  Buf¬ 
falo  Evening  News,  over  25,000,  for  best 
small-space  campaigns.  This  competition 
category  tested  the  merits  of  a  series  of 
small-space  advertisements  published  on 
behalf  of  a  retail  advertiser.  The  client 
retailer  for  the  Amsterdam  Recorder  was 
The  Rustbusters,  an  auto  undercoating 
firm,  and  for  the  Buffalo  Evening  News, 
Clauss  and  Co.,  a  local  insurance  agent. 
Awards  of  merit  were  made  to  Malone 
Evening  Telegram,  in  the  under-25,000 
category,  and  to  the  Gannett  Weit- 
chester  Rockland  Newspapers  in  the 
over-25,000  category. 

In  the  Newspaper  Promotion  category, 
top  prizes  were  awarded  to  The  Evening 
Observer,  Dunkirk  in  the  under-25,0()0 
circulation  category,  and  to  The  Bing¬ 
hamton  Press  Co.,  over  25,000.  Eligible 
entries  in  the  competition  are  advertise¬ 
ments  which  are  designed  to  tell  the  story 
of  the  newspaper  or  one  of  its  services  or 
accomplishments.  The  Evening  Observer 
entry  was  a  full-page  ad  containing  the 
last  page  of  the  Ctecember  31,  1979  issue 
which  highlighted  major  events  of  the 
70’s,  while  the  Binghamton  Press  Co.'s 
winning  entry  was  a  booklet  in  menu 


form  that  presented  marketing  informa¬ 
tion  for  the  Binghamton  area.  Awards  of 
merit  were  made  to  Amsterdam  Re¬ 
corder,  in  the  under-25,000  category,  and 
the  Poughkeepsie  Journal. 

In  the  full-page  black-and-white  adver¬ 
tising  competition.  The  Evening  Ob¬ 
server  copped  the  top  prize  in  the  under 
25,000  category  and  the  Binghamton 
Press  Co.  took  the  first  place  award  in 
the  over-25,000  category.  The  competi¬ 
tion  judged  the  impact  of  a  page- 
dominating,  non-color  advertisement. 
Client  advertiser  for  The  Evening  Ob¬ 
server  was  Gardinier-Colletti  Memorial 
Home,  Inc.,  while  the  Binghamton  Press 
Co.  entry  was  an  ad  promoting  their 
Sunday  edition.  Awards  of  merit  were 
made  to  Amsterdam  Recorder  and  the 
Buffalo  Courier-E.xpress. 

In  the  locally-prepared  color  advertis¬ 
ing  competition,  first  place  awards  were 
made  to  the  Ithaca  Journal,  under 
25,000,  and  the  Observer- Dispatch,  The 
Daily  Press,  Utica,  over  25,000.  The 
color  competition  stresses  the  use  of 
locally-prepared,  run-of-press  color  ad¬ 
vertisements  of  any  size.  The  Ithaca 
Journal's  entry  was  on  behalf  of  Cosen- 
tini’s,  a  local  shoe  store,  Utica  won  for  a 
self-promotion  introducing  a  new  color 
system.  Awards  of  merit  were  made  to 
the  Cortland  Standard,  under  25,000, 
and  the  Buffalo  Evening  News,  over 
25,000. 

In  the  advertising  section  competition, 
first  place  awards  were  made  to  Adiron¬ 
dack  Daily  Enterprise,  Saranac  Lake, 
under  25,000  and  the  Buffalo  Evening 
News  for  over  25,000.  The  Adirondack 
Daily  Enterprise’s  entry  was  a  daily 
Olympic  digest,  while  the  Buffalo  entry 
was  a  section  on  education  and  law  and 
how  they  had  evolved  over  the  past  one 
hundred  years  in  the  Buffalo  area.  Re¬ 
ceiving  awards  of  merit  in  the  special 
section  competition  were  the  Courtland 
Standard,  under  25,000,  and  the  Troy 
Times  Record. 

Weekly  on  business 
news  to  be  started 

Tampa  Bay  Business,  a  weekly  busi¬ 
ness  news  publication,  will  be  started  this 
fall.  The  venture  will  serve  as  the  pilot 
model  for  business  news  publications  in 
other  major  market  areas,  according  to 
Richard  N.  Hoerner,  Jr.,  president, 
Keokuk  (\a.)  Gated  City,  who  is  financing 
the  Tampa,  Fla. -based  publication. 
Hoerner  is  also  a  director  of  Champion 
Paper  Co. 

Credentials  chief 

Theodore  A.  Serrill,  retired  executive 
vicepresident  of  the  National  Newspaper 
Association,  was  named  director  of  cre¬ 
dentials  for  the  w'eekly,  college,  non¬ 
daily  and  ethnic  press  for  the  Republican 
National  Convention  in  Detroit,  Michi¬ 
gan,  July  13-17,  1980. 
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ROGER  P.  PARKINSON,  president/publisher  of  the  Buffalo  Courier-Express, 
and  U.S.  Congressman  John  J.  LaFalce  (D-NY)  stop  for  a  photo-taking  session 
after  the  congressman  spoke — at  Parkinson's  urging — about  the  Love  Canal 
tragedy  during  the  AAAB's  Annual  Spring  Dinner. 


Park  group 
expands  top 
management 

In  a  move  to  decentralize  day-to-day 
management  of  Park  Newspapers,  Inc., 
promotion  of  two  general  managers  to 
the  new  position  of  regional  coordinator 
were  announced  by  Roy  H.  Park,  presi¬ 
dent. 

Park  also  announced  return  of  Robert 
J.  Rossi  to  full  operating  responsibility 
for  the  group.  For  the  past  two  years, 
Rossi  has  devoted  about  two-thirds  of  his 
time  to  consulting  with  various  Park 
newspapers  from  his  farm  in  Virginia.  He 
served  as  operations  vicepresident  of  the 
Park  newspaper  group  for  five  years  be¬ 
fore  moving  to  Virginia. 

C.  P.  Middlesworth  was  named  to 
supervise  Park  Newspapers  in  North 
Carolina  from  his  offices  in  the  States¬ 
ville  Record  &  Landmark.  He  will  con¬ 
tinue  to  serve  as  the  general  manager  of 
the  Statesville  operation. 

Also  promoted  to  regional  coordinator 
is  A.  A.  Allegretti,  general  manager  of 
the  McAlester  (Okla.)  News-Capital  <6 
Democrat.  Allegretti  will  oversee  opera¬ 
tions  of  the  Park  newspapers  in  Ok¬ 
lahoma,  and  the  Macomb  (Ill.)  Daily 
Journal,  and  the  Nebraska  City  News- 
Press. 

Rossi  will  directly  supervise  operation 
of  the  group’s  New  York  state  newspa- 
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pers  as  well  as  the  Manassas  (Wa.)  Jour¬ 
nal  Messenger,  Warner  Robins  (Ga.) 
Daily  Sun,  Brooksville  (Fla.)  Daily  Sun- 
Journal,  and  the  Plymouth  (Ind.)  Pilot- 
News. 

James  G.  Harris,  group  vicepresident 
at  Ithaca  has  resigned. 

“We  have  reached  a  stage  in  our  group 
growth  where  operating  efficiency  and 
effectiveness  of  our  17  dailies  and  their 
companion  publications  will  be  greatly 
improved  by  adding  to  our  top  manage¬ 
ment  team,”  Park  stated. 

“We  are  fortunate  to  have  right  within 
our  own  organization  proved  executives 
who  can  direct  operations  in  two  geo¬ 
graphic  areas  that  are  vitally  important  to 
us — North  Carolina  and  the  mid  and 
southwest.  Moreover,  day  to  day  adrriin- 
istration  will  be  through  executives  who 
thoroughly  understand  their  regions  of 
the  country  and  the  readers  served  by 
the  Parks  newspapers  under  their  coor¬ 
dination.  “Bud”  Middlesworth  virtually 
grew  up  with  the  Statesville  Record  & 
Landmark  and  was  vicepresident  and 
treasurer  when  we  purchased  the  news¬ 
paper  in  October,  1979.  He  has  25  years 
in  the  business  and  has  won  the  admira¬ 
tion  and  respect  of  all  of  our  southern 
managers. 

“We  are  particularly  pleased  to  wel¬ 
come  back  Bob  Rossi.  His  many  con¬ 
tributions  as  a  consultant  have  been  ex¬ 
tremely  valuable,  and  we  are  delighted  to 
see  him  back  in  his  familiar  management 
role,”  Park  concluded. 


aks 

news 

A  lot  of  news  these  days  is  pocket- 
book  news.  Editors  and  writers  confront 
the  task  of  linking  national  economics  to 
family  budgets.  There  are  many  times 
when  we  at  GAP  can  help.  We'd  be 
pleased  to  try. 

In  housing  and  home  improvements, 
we  can  offer  authorities  on  costs  and 
trends  involving  roofing — we  re  the 
world  s  largest  manufacturer  of  residen¬ 
tial  roofing — and  on  insulation,  siding 
and  flooring. 

In  energy,  we  re  working  with  the 
Department  of  Energy  on  new  energy- 
efficient  processes  for  manufacturing 
building  products.  We  offer  energy  con¬ 
servation  through  plastics,  strong, 
lightweight  replacements  for  metals  in 
automotive  and  other  products. 

In  personal  care  products,  in  bev¬ 
erages.  and  in  pharmaceuticals,  our 
thousands  of  specialty  chemicals  enable 
consumer-goods  manufacturers  to  offer 
high  standards  in  product  purity. 

In  agriculture,  we've  developed  a 
chemical  enabling  farmers  to  regulate 
crop  and  fruit  growth  to  permit  more 
efficient  harvesting  with  less  waste. 

In  printing,  office  operations,  engi¬ 
neering  and  architecture,  we  provide 
graphic  arts  film  and  paper  for  high¬ 
speed  printing  processes  and  are  a 
leader  in  diazo  systems  which  reproduce 
images  without  using  silver. 

In  classical  music  broadcasting,  we 
rescued  an  FM  radio  station  that  earlier 
management  had  converted  to  hard 
rock,  preserving  an  outlet  for  fine  music 
in  the  world's  largest  market,  24  hours 
a  day. 


Editors  and  writers  looking  for  back¬ 
ground  in  these  areas  may  call  Bob 
Button,  212  621-5560;  toll-free  from  out¬ 
side  New  York.  800  223-0344.  He'll  put 
you  in  touch  with  an  expert. 
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Syndicates 


By  Lenora  Williamson 


‘Brenda  Starr” — reporter — turns  40 


BRENOA  STARR' 
HAS  BEEN 
CHA$lf«  HER 
MVSTERV  MAN 
FOR  35  VEARS- 
HOW  CAN  SHE 
^  STILL  LOOK  y 
\JUST23  ?/ 


BRENDA  STARR 
IS  40  YEARS 
OLD  TODAY, 
BUT  I'VE 
ALWAYS  KEPT 
HER  UP-TO- 
DATE  .  LOOK . 


COME  NOW, 
DALE,  yOUVE 
GONE  TOO 
FAR...  > 


‘Brenda  Starr"  stays  in  fashion  at  40 


To  say  that  something  happened  40 
years  ago  may  seem  a  little  remote  these 
days.  Actually  1940  was  another  world: 
gasoline  sold  for  17  cents  a  gallon;  a  fam¬ 
ily  of  four  could  eat  on  $10  a  week; 
Franklin  D.  Roosevelt  was  running  for  an 
unprecedented  third  term. 

But  one  1940  happening  still  survives 
in  top  shape:  “Brenda  Starr” — reporter 
and  heroine  of  more  adventures  than  the 
early  movie  serial  queen  Pearl  White — 
was  introduced  to  newspaper  comics 
pages  June  29  by  cartoonist  Dale  Mes- 
sick. 

Messick  says  in  her  special  Sunday 
anniversary  strip  shown  here,  “We’re  all 
real  live  dolls  who  have  to  age  but 
Brenda  is  a  paper  doll  who  never  grows 
old.” 

The  strip  got  its  name  from  the  head¬ 
line  debutante  of  the  cafe  society, 
Brenda  Frazier,  and  “Starr”  of  course 
means  star  reporter. 


Dale  Messick 

When  the  cartoonist  was  trying  to 
crash  the  gates  in  those  good  old  days, 
cartooning  was  a  male  reservation.  So 
Dalia  Messick  changed  her  name  to  Dale 
Messick. 

One  rejection  had  come  from  Joseph 
M.  Patterson  of  the  New  York  Daily 
News,  Mollie  Slott,  who  later  headed  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate,  persuaded  Patterson  to  give  the 
strip  a  try.  But  it  wasn’t  used  in  the  Daily 
News  until  after  his  death. 

As  of  June,  1980,  the  Chicago 
Tribune-New  York  News  Syndicate 
sends  “Brenda  Starr”  out  to  more  than 
200  newspapers  across  the  country. 

But  Messick’s  road  to  success  was 
long  and  filled  with  potholes  of  frustra¬ 
tion.  She’s  a  Hoosier  who  migrated  to 
Chicago  to  attend  Chicago  Art  Institute 
for  a  year  and  then  spent  another  year  in 
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commercial  art  school.  She  had  quite 
naturally  begun  drawing  by  age  10--her 
father  was  an  art  teacher  in  public  school 
and  her  mother  a  milliner. 

Messick’s  first  job  was  painting  pinup 
girls  on  tire  covers  for  Orange  Crush. 
Next  she  designed  greeting  cards  in 
Chicago  and  then  New  York  while  work¬ 
ing  at  night  on  the  strip  idea  that  was  to 
be  “Brenda  Starr.” 

Just  five  years  ago,  the  National  Car¬ 
toonist  Society  voted  Dale  Messick  a 
Reuben  award  for  best  story  strip  of  the 
year. 

Steven  Jehorek  has  been  appointed 
president  and  chief  executive  officer  of 
Field  Newspaper  Syndicate.  The  ap¬ 
pointment,  announced  by  J.G.  Treze- 
vant,  chairman  of  the  syndicate,  was  ef¬ 
fective  Monday,  June  23.  Jehorek  suc¬ 
ceeds  Richard  Sherry,  who  resigned. 

Jehorek,  30,  joined  Field  Newspaper 
Syndicate  in  1969  as  production  super¬ 
visor  and  was  successively  production 
manager  and  business  manager.  Since 
1976  he  has  been  general  manager  and 
since  1978  a  vice  president  dealing  with 
all  creative,  technical  and  business  as¬ 
pects  of  the  operation. 

The  syndicate  is  a  division  of  Field 
Enterprises,  Inc.,  and  is  headquartered 
in  Irvine,  California. 

♦  ♦  4c 

A  weekly  photo-story,  “Imagination”, 
dealing  with  fashion,  beauty,  and  chang¬ 
ing  lifestyles,  is  being  offered  through  the 
Toronto  Sun  Syndicate.  It  is  the  work  of 
Barbara  Cole,  a  former  fashion  model 
and  for  the  past  seven  years  fashion  and 
beauty  editor  at  the  Sun. 

With  3  to  5  photographs,  “Imagina¬ 
tion”  is  geared  to  both  men  and  women 
readers.  The  editor  says  she  likes  to  take 
“a  sensible  approach  to  fashion  .  .  . 
dangerous  health  fads  and  clothes  avail¬ 
able  only  to  the  privileged  few  leave  me 


Joining  veteran  comic  strips  such  as 
“Orphan  Annie”  and  “Popeye”  which 
have  found  current  appeal  for  Hollywood 
movie  makers  is  one  new  strip,  barely  a 
year  old.  It’s  “Splitsville” — ^the  creation 
of  cartoonist  Frank  Baginski  and  writer 
Reynolds  Dodson. 

“Splitsville”  has  been  sold  to  ABC  for 
adaptation  as  a  Movie  of  the  Week  and 
possibly  a  series  with  Jerry  Gershwin  as 
producer  and  screenplay  by  Hal  Kantor. 

The  creators  placed  the  action  in  a 
mythical  American  city  “somewhere  in 
the  800  area  code”  and  in  a  city  which 
everybody  but  the  kids,  dogs  and  cats,  is 
divorced. 

The  film  will  be  made  with  live  actors, 
but  Gershwin  hopes  to  preserve  the  car¬ 
toon  flavor. 

Los  Angeles  Times  Syndicate  distrib¬ 
utes  “Splitsville”  and  Hawthorn  Books, 
a  division  of  Elsevier-Dutton,  New 
York,  has  published  a  collection  of  the 
first  year’s  releases  in  paperback. 
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Suicide  attempt 
told  by  ME  for 
Tulsa  Tribune 

Gordon  Fallis,  56-year-old  managing 
editor  of  the  Tulsa  (Okla.)  Tribune, 
jumped  from  a  bridge  into  Keystone 
Lake  in  a  suicide  attempt  June  3. 

When  he  hit  the  water  and  surfaced, 
Fallis  realized  he  did  not  want  to  die  but 
was  swimming  back  and  forth  along  the 
reservoir  wall  seeking  safety.  Near 
exhaustion,  he  touched  heavy  steel 
beams  along  the  wall,  grabbed  one,  and 
found  a  step.  He  clung  there  until  he  was 
rescued. 

He  tells  the  story  of  realizing  he  was  a 
“liv-er”  not  a  “die-er”  in  a  first  person 
account  published  in  the  Tribune  on  June 
6  and  carried  by  Associated  Press,  con¬ 
cluding:  “If  this  recitation  can  bring  Just 
one  person  from  the  bottom  of  life  back 
to  the  top,  or  near  the  top,  I  will  feel  the 
public  humiliation  I  am  experiencing  not 
to  have  been  in  vain.” 

Fallis  had  crouched  on  the  ledge  30 
feet  above  the  waters  of  the  Keystone 
Dam,  shielded  from  headlights  of  passing 
cars  by  a  guide  rail.  When  he  stood  up  a 
car  slowed.  Fallis  told  the  driver  he  was 
“fishing” — ^when  the  car  turned  around 
at  the  end  of  the  bridge  and  started  back, 
Fallis  Jumped. 

“Never  in  my  wildest  dreams  could  I 
have  imagined  the  events  in  my  life  that 
would  put  me  on  this  ledge,”  Fallis 
wrote . 

“Personal  degrading  circumstances 
that  ruin  people’s  lives.  Business  experi¬ 
ences  that  continually  weaken  the  fibers 
of  success-oriented  men  and  women. 
Fear  and  frustration.” 

His  rescue  from  the  precarious  hold  on 
the  steel  beam  steps  was  effected  by  men 
with  a  rope  and  floodlights.  One  came 


down  to  steady  him.  His  son  was  in  the 
group  that  found  him. 

Fallis  wrote  that  the  sheriffs  lieuten¬ 
ant  who  drove  him  to  Tulsa  “may  go 
down  in  my  book  as  the  most  gentle, 
kindest  man  1  have  ever  known.  My  city 
editor  came  in  from  his  rural  home — to 
help  me.  My  family  came  to  comfort 
me  .  .  .A  wealthy  friend  called,  demand¬ 
ing  the  best  medical  care  possible  to  be 
given  me  and  offering  to  pay  all  ex¬ 
penses. 

“Hundreds  of  people,  including  my 
newspaper’s  owners,  called  my  house. 
Always  the  same  question:  ‘What  can  we 
do  to  help?’  ” 

He  continued  in  the  by-line  story:  “To 
all  these  people,  I  say  thanks — especially 
to  my  physician  who  said,  “You  were 
suicidal,  but  you  are  not  now  suicidal. 

“My  final  salute  is  to  my  family.  I 
have  always  been  “needed”  for  the 
paycheck  1  bring  in  to  provide  haircuts, 
buy  Christmas  toys  and  to  help  pay  for 
repairs  to  the  numerous  automobiles  of 
all  shapes  and  sizes  in  my  driveway. 

“lam  also  wanted  with  all  the  fervent 
love  and  passion  that  11  children  and  a 
wife  can  muster.” 

Hovey  appointed 

Graham  Hovey,  New  York  Times 
foreign  affairs  reporter  and  former  edito¬ 
rial  board  member,  was  appointed  pro¬ 
fessor  of  communication  at  the  Univer¬ 
sity  of  Michigan  and  director  of  the  Na¬ 
tional  Endowment  for  the  Humanities 
Fellowships  for  Journalists.  The  two- 
year  appointment,  beginning  September 
1,  was  approved  at  the  June  19-20  meet¬ 
ing  of  the  U-M  Regents.  Hovey  will  suc¬ 
ceed  retiring  Prof.  Ben  Yablonky  as  di¬ 
rector  of  the  National  Fellowships  for 
Journalists.  Yablonky  has  administered 
the  fellowship  program  since  its  incep¬ 
tion  in  1973  with  fiinding  from  the  Na¬ 
tional  Endowment  for  the  Humanities. 


Blind  reporter 

(Continued  from  page  33) 

scanning  device.  It’s  Just  a  tiny  camera 
attached  by  an  electric  cord  to  a  vibrat¬ 
ing  box,”  he  explained.  “The  camera 
scans  the  screen  and  the  box  vibrates  in 
the  shape  of  the  letters,  one  letter  at  a 
time.  1  have  no  problem  reading  the 
screen  and  editing  my  material.” 

Crabb  relies  on  public  transportation 
to  get  around  Ogden  to  cover  his  stories. 
When  he’s  walking,  all  he  needs  is  a  cane 
to  make  his  way. 

Crabb  takes  most  of  his  notes  for 
stories  with  his  grade  three  Braille 
typewriter  which  looks  like  a  court  re¬ 
porter’s  steno  machine. 

“The  grade  three  level  of  Braille  is  all 
symbols.  It’s  a  very  very  compact  short¬ 
hand.  One  dot  can  be  an  entire  word,” 
he  said.  “When  somebody’s  giving  a 
quote,  I  can  take  it  down  as  fast  as  he  can 
talk.  It  has  six  keys  and  weighs  about 
ten  pounds.” 

Crabb  has  even  brought  his  Braille  writ¬ 
er  along  with  him  to  cover  a  fire.  “I 
stood  there  with  one  leg  in  the  air  and 
that  thing  balanced  on  my  knee  while  I 
was  writing  to  all  heaven,”  he  remarked. 

A  tape  recorder  is  another  handy  tool 
for  Crabb,  especially  at  public  meetings 
or  speeches  where  his  Braille  machine 
might  be  too  noisy.  He  plays  the  re¬ 
corder  back  at  double  speed  when  he 
transcribes  the  tape  into  Braille. 

“When  I  was  nine  years  old  I  told  my 
father  I  wanted  to  be  an  astronomer,” 
Crabb  related.  “He  told  me  I  couldn’t  be 
one  because  I  had  to  look  through  a  tele¬ 
scope.  Then  he  said,  ‘Even  though  you 
can’t  see  the  stars,  never  stop  reaching 
for  them.’  I  responded  at  the  time  by 
deciding  I’d  become  a  truck  driver  in¬ 
stead.  As  I  grew  older,  what  my  dad  said 
became  more  and  more  meaningful.” 


carrier*toons 


Available  once  a  week  in  full  color. 

Designed  to  fit  in  your  color  comics  section 
(one-sixth  page  size). 


are  your  newspaper’s  most  visible  repre¬ 
sentatives. 

CARRIER-TOONS  has  been  getting  results 
for  newspapers  throughout  the  country. 
Call  (212)  557-2833  collect  and  let  this 
proven  winner  start  working  for  you! 


CARRIER-TOONS,  by  Chick  Larsen, 
recruits  and  keeps  the  teen-agers  and 
senior  citizens  you  need  to  deliver  your 
newspaper. 

The  light,  easy-to-read  style  of  each  strip 
helps  your  carriers  understand  that  they 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


BOOK  REVIEWS 

LOW  COST  quality  reviews  of  current  fic¬ 
tion,  non-fiction,  business  and  regional 
books.  Samples  and  rates.  ERC  Reviews, 
1107  Lexington  Av,  Dayton  OH  45407 
(513)  275-8637. 


COMIC  STRIPS 


NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free;  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3rcr 
St.  Joseph  MO  64501. 


CURRENT  AFFAIRS 


Hard  hitting  column  to  grace  your  edito¬ 
rial  page:  weeklies.  The  Eighties  by  Wil¬ 
liam  Wallace  must  improve  your  paper. 
Samples.  Box  15,  Fraser  NY  13753. 


EDUCATION 


TEACHER  FEATURE— Utilize  the 


by  certified  teacher/iournalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion— The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


HUMOR,  info,  puzzles,  cartoons  galore. 
List,  samples,  package  offers.  Dickson, 
17700  Western  69p,  Gardena  CA  90248. 

HAVE  YOU  EVER  WONDERED  why  your 
knuckles  crack?  You  and  your  readers 
will  be  able  to  find  out  if  you  read  Master 
of  Fact,  Allied  Press  International  (202) 
638-2749. 


"IN  THIS  CORNER  .  .  ."  Rocky 
Armstrong  is  a  boxer  with  the  body  of  a 
bulldozer — and  the  heart  of  a  pussycat. 
Weekly  or  tri-weekly  panel  for  regular 
reader  chuckles.  Dickson,  17700  West¬ 
ern  69h,  Gardena  CA  90248. 


HAS  YOUR  STRIP  LOST  ITS  ZIP?  Are 
your  funnies  no  longer  funny?  Humorous 
writing  for  all  media.  J.  Day,  16  Langdon 
Dr,  Mt  Airy  MD  21771. 


“MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartooh  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,"  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620.  (716)  271- 
6230. 


IDEA-MAN  for  publication  group  is  now 
sharing  story  ideas  in  new  monthly  news¬ 
letter.  Over  100  ideas  in  each  issue.  We 
give  more  than  ideas,  we  give  sources, 
suggestions  and  references.  For  informa¬ 
tion  and  subscription  rates:  Tim  O’Brien, 
309  Vernon  Valley  Rd,  Northport  NY 
11768. 


ATTENTION 

MIDWEST 

ADVERTISERS 

Now  you  can  place  your  Help  Wanted  and 
Equipment  &  Supplies  classified  ads  through 
our  Chicago  office. 

You  may  call  in  your  ads  to  Anna  Kopala  at 

(312)  565-0123 

The  deadline  for  calling  ads  into  the  Chicago 
office  is: 

Tuesdays,  12  noon  (CST) 

We  would  appreciate  your  cooperation  by  get¬ 
ting  your  ads  into  the  Chicago  office  as  early 
as  possible  before  the  deadline. 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


WE  HAVE  CONDUCTED  more  than  300 
formal  appraisals  of  newspapers,  large  and 
small.  NEWSPAPER  SERVICE  COMPANY, 
INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 


NEWSPAPER  BROKERS 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 
(615)  756-7635. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av, 
Haddonfield  NJ  08033  (609)  795-6026 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO^B1502 
Buyer  inquiries  invited  (303)  242-5035 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  [Jr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  “Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotitations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime:  (813)  446-0871  nights:  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 

ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


IOWA  NEWSPAPERS 
New  Listings! 

North  Iowa  county  seat  weekly,  growing 
town,  very  profitable  operation,  sell  at 
125%  of  gross.  Unopposed. 

Half  interest  in  Central  Iowa  weekly, 
county  official,  excellent  printing  depart¬ 
ment.  Buyer  should  be  all-round  printer. 

Excellent  Opportunities! 

Western  Iowa  county  seat  weekly,  doing 
excellent  business.  With  or  without  office 
supply  storage  adjoining.  $164,000  gross. 
Fine  building  and  equipment. 

Western  Iowa  weekly,  county  official,  un¬ 
opposed,  excellent  growth  potential. 
$130,000  gross. 

Northeast  Iowa  weekly,  county  official, 
$46,000  gross. 

Northwest  Iowa  weekly,  $34,000  gross, 
price  $20,0(X),  $5000  down. 

North  Central  Iowa  weekly,  county  official, 
good  husband-wife  opportunity. 

John  E  van  der  Linden,  Broker 
PO  Box  181 
Sibley  lA  51249 


FOR  SALE— Only  $60,000  for  a  weekly 
newspaper  in  western  Maine.  Circulation 
1500-2000.  Resort  area.  Perfect  for  a 
couple.  Write  Box  418,  Greenville  ME 
04441  or  call  collect  (207)  695-3077. 


COLORADO  mountain  weekly,  120M,  ex¬ 
cellent  terms,  growth  potential.  Bill  King 
Associates,  865  Golf  View  Dr,  Tucson  AZ 
85704. 


NO  LOSER— 10  years  old  Anglo-Jewish 
weekly,  metropolitan  area  Zone  2.  Keeps 
growing  in  acceptance.  Other  interests 
compel  sale.  All  cash  required.  Box  34955, 
Editor  &  Publisher. 


VIRGINIA-NORTH  CAROLINA  FISHING 
REPORT.  Unopposed  tabloid  published  18 
times  annually.  Already  grossing  $50M — 
onlv  a  fraction  of  its  potential.  Asking 
$55M.  Box  208,  Williamsburg,  VA  23185. 
(804)  229-6374. 


WEEKLY  NEWSPAPER— well  established. 
Complete  office  with  7  room  home.  Circu¬ 
lation  1500  to  2000  weekly.  In  a  4-season 
resort  area.  Ideal  for  couple.  Asking 
$60,000  complete.  Write  Box  418,  Green¬ 
ville,  ME  04441  or  call  (207)  695-3077. 


FLORIDA  WEEKLIES  grossing  $750,000. 
For  sale  at  gross.  $100,000  down,  balance 
over  long  term  or  will  take  land  or  build¬ 
ings.  Press  and  building  additional.  Box 
351306,  Editor  &  Publisher. 


ZONE  5  WEEKLY.  Gross  exceeds  4  million. 
Excellent  profit  situation  in  proven  operat¬ 
ing  history.  Qualified  buyers,  principles 
only.  Box  35121,  Editor  &  Pubksher. 


WEEKLY  OFFSET,  ZONE  8,  Family  owned 
and  operated.  Gross  yearly  $135M  plus. 
Excellent  growth  potential  not  fully  real¬ 
ized.  Home  base  competition  not  too  strong 
for  new  aggressive  owner.  $150,0(X}.  One- 
half  down,  balance  10%.  Box  35038, 
Editor  &  Publisher. 


-  WELL  ESTABLISHED  Pacific  Northwest 

ROKER  weekly  in  competitive  growth  area. 
I  buyers  for  $175,000  gross.  Excellent  facility  and 
iblications.  equipment.  Press  farmed.  No  real  estate. 
037.  (413)  State  cash/experience/needs  in  reply.  Box 
350^,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTHERN  IOWA  county  seat  weekly, 
4000  population,  4050  paid  circulation, 
grosses  over  $250,000.  Sale  includes 
interest  in  central  printing  plant,  receiva¬ 
bles,  inventory.  Terms. 

MICHIGAN  WEEKLIES  grossing  $304,000, 
priced  $250,000,  29%  down,  10  years, 
9%. 

MIDWEST  SUBURBAN  GROUP,  rings  city, 
6  weeklies  overall,  full  plant,  doing 
$1,135,000.  Priced  $1,000,000.  Cash  or 
terms. 

MISSOURI  COUNTY  SEAT  exclusive  in 
county  gross  $109,455.  Highly  profitable, 
net  $47,695.  Efficient  operation.  29% 
down,  8  years,  9%  interest. 

For  further  information 
ROBERT  N  BOLITHO 
PO  Box  7133 

Shawnee  Mission,  KS  66207 


VACATION  AREA  Zone  1  rural  weekly, 
4700  paid  circulation,  $187,000  gross  and 
growing.  127  years  of  community  leader¬ 
ship.  No  home  base  competition.  Serious 
inquiries  only.  Financing  available.  Box 
35069,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


CALIFORNIA  CORPORATION  wishes  tc 
purchase  tax  loss  newspaper,  radio  or  tv 
stations,  or  other  business.  West  Coast, 
with  buildings.  (714)  556-7130. 


WANT  TO  OWN  weekly  or  semi-weekly  in 
6000  to  10,000  population  community. 
Gross  $150,000  and  up.  Prefer  county 
seat.  Excellent  community  journalism  cre¬ 
dentials,  former  weekly  owner,  civic 
minded,  small  town  oriented,  will  live  in 
community  I  sen/e.  Strict  confidence.  No 
brokers.  Box  34712,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WAN:ED 


CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  $400,000  and  $3  mil¬ 
lion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


PUBUCATIONS  FOR  SALE 


PENNSYLVANIA  regional  fishing  publica¬ 
tion,  offset,  newsstand  and  paid  circula¬ 
tion.  In  its  2nd  year.  Call  for  details  (215) 
862-5375. 


PRESTIGIOUS  SLICK  MAGAZINES.  1 
monthly,  1  bi-monthly  in  Florida.  $2C)0M, 
29%  down,  no  brokers.  Box  35092,  Editor 
&  Publisher. 


ROOMS  AVAILABLE 


REPUBLICAN  CONVENTION  HOUS¬ 
ING— Private  home,  quiet  suburb,  20  min¬ 
utes  to  convention.  Bed  and  breakfast.  A. 
Sheinwald,  Box  1282,  Detroit  Ml  48231. 
(313)  968-1314. 


CLASSIFIED  ADVERTISING 
Order  Blank 


CLASSIFIED 

ADVERTISING 

RATES 


LINE  ADS  ■'  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

Add  $3.00  per  insertion  lor  box  service  _ _ 

and  count  as  an  additional  line  in  ^  weeks— $2.75  per  line,  per  issue 

copy.  4  weeks— $2.25  per  line,  per  issue 

POSITIONS  WANTED  1  week  —$2.25  per  tine 

(Payment  must  accompany  ad)  2  weeks — $2.10  per  line,  per  issue 

Add  $2.00  for  box  service  and  count  3  weeks-$1.95  per  line,  per  issue 

as  an  additional  line  in  copy.  4  weeks— $1.70  per  line,  per  issue 


Count  approximately  39  characters  andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $75.00  per  column 
inch  minimum  space. 


Classified  Contract  Rates  Available  On  Request 


Authorized 

Classification 


WEEKLY  CLASSIFIED  DEADLINE 
Tuesday,  4  pm,  New  York  Time 
Editor  &  Publisher 
575  Lexington  Ave. 

NY,  NY  10022  (212)  752-7050 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  editor  &  publisher  •  S7S  Lexington  Ave.  •  New  York.  N  Y.  10022 
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INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


ATTENTION,  General  Manager-Advertising 
Director,  ADD  52  pages  of  untapped  rev¬ 
enue  to  your  paper  yearly  with  minimal 
sales  effort.  Let  us  show  you  how  it’s  done. 
Box  34718,  Editor  &  Publisher. 


CIRCULATION  SERVICES 

OUTSTANDING  telephone  sales  and  boy- 
crew  promotional  organization  available  to 
newspapers  in  Zones  1  and  2.  Our  com¬ 
pany  has  been  established  12  years  and  we 
currently  represent  newspapers  with  c  ircu- 
lation  from  50,000  to  over  1,000,000.  Our 
reputation  is  the  finest  and  we  produce. 
Call  Dick  Levis  at  (201)  399-1211  or  write: 
Levis  Sales,  Inc,  1505  Stuyvesant  Av, 
Union  NJ  07083. 


TMC  CONSULTING — Target  market  and 
TMC  household  data  base  development, 
computer  program  evaluation,  postal  car¬ 
rier  pre-sort  qualification,  non-subscriber 
routing,  zip  code  and  distribution  analysis. 
James  E.  Cannon,  50  Elm  St,  Windsor 
Locks  CT  06096.  (203)  623-3209. 


CLASSIFIED  AD  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates 
sales  and  profits.  Two  recent  papers  dou¬ 
bled  ad  count  within  two  months.  We  con¬ 
sult  personally,  and  provide  a  monthly  13 
part  package  which  can  be  invested  in  to¬ 
gether  or  individually.  Start  your  til  forbid 
order  now  and  receive  a  bonus  of  a  Basic 
Classified  Library  worth  $20  with  your  first 
package  of  sales  material.  Write  or  call  for 
more  information.  Tom  Greene,  1345  E 
10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


EQUIPMENT  &  SUPPLIES  |  EQUIPMENT  &  SUPPLIES  |  EQUIPMENT  &  SUPPLIES 


Equipment 
&  Supplies  . . . 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


MODIFLEX  distortion  camera,  20x24.  Ex¬ 
cellent  condition.  Call  New  England  Print¬ 
ing  Machinery,  (617)  475-3210. 


AB  DICK  model  1600  copy  system  fully 
automated  with  electrostatic  camera. 
Does  not  use  silver.  2  years  old.  mint  con¬ 
dition.  Sold  new  for  $24,622.  Excellent  for 
instant  printing.  Make  an  offer.  Call  (401) 
789-1001  and  ask  for  Mark. 


BROWN  COMMODORE  18  x  22  camera. 
New  quartz  lamps  and  exposure  control; 
Pako  241-1  film  processor;  NuArc  gum¬ 
ming  table  and  dryer,  non-stop  plate 
burner  (pulse  xenon),  plate  sink,  light  ta¬ 
bles;  'Oiler  coater.  All  for  $7000  or  will  sell 
separately.  The  Pioneer,  temidii,  MN.  Call 
or  write  J.V,  Brenner,  PO  Box  4199,  Napa 
CA  94558.  (707)  253-7383. 


FILM  PROCESSOR  4-bath  for  sale.  Agfa 
Gevaert  model  RC  1437.  Make  offer  (913) 
381-8080. 


CIRCULATION  SUPPLIES 


MAJOR  SUPPLIER  of  poly-news  bags, 
bundle  bags,  rubberbands  and  kraft.  Al¬ 
legheny  Paper  Co.,  4650  Campbells  Run 
Rd.  Pittsburgh  PA  15244.  Call  collect 
(412)  787-2700. 


COMPUTERS 


FOR  SALE— 2  Tal  Star  systems  132  K  sys¬ 
tem,  printer,  2  disk  drives,  card  reader  and 
2  VDTs.  1  24K  system,  2  disk  drives  card 
reader,  ICompuscan,  170optical  scanner. 
For  information  call  Bill  Pullen  (609)  877- 
1600. 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation 
system  maintains  total  homes  in  market 
area.  Adaptable  to  subscriber  only.  Pro¬ 
vides  on-line  real  time  update  to  starts, 
stops,  service  errors.  Includes  route  error 
alarm  system  with  real  time  service  error, 
dispatching.  Includes  PIA  processing  with 
automatic  vacation  adjustment.  Produces 
all  ABC,  pressrun  and  delivery  manifests. 
Bundle  top  wraps  include  start,  stop,  and 
service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line 
of  other  business  systems  available.  Con¬ 
tact  Creative  Data  Systems,  9809  Wedd 
Dr,  Overland  Park  KS  66212.  (913)  381- 
1109. 


SHERIDAN  48P  and  24P  inserters.  Very 
good  condition.  Available  immediately. 
Box  34252,  Editor  &  Publisher. 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


STA  HI  257  COUNTER  STACKER. 
Excellent  condition. 

Box  34253,  Editor  &  Publisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  anC 
spare  Darts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


ROLL  CLAMP 

Fork  lift,  experienced,  but  in  good  condi¬ 
tion.  $7000.  Call  Bill  Roof,  (602)  287- 
4646. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  single 
and  multiwide  label  heads  and  quarter 
folders.  (Jail  Scott  or  Ed  Heisley.  (800) 
527-1668. 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


NEWSPRINT,  spot  or  monthly  shipments 
at  lower  price  with  1  or  2  year  contract  at 
delivered  price,  all  sizes.  Box  34925, 
Editor  &  Publisher. 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUWRITER  88.  Like-new  condition. 
Ready  to  move  at  unbeatable  price.  Type 
included.  Call  B  Daily  (201)  865-7050  after 
5  pm. 


COMPUGRAPHIC  AUTOTAPE  4961C,  5 
years  old.  Serviced  by  Compugraphic.  Ex¬ 
cellent  condition.  Call  or  write  R.  Donovan, 
The  Day  Publishing  Co,  47  Eugene  O’Neill 
Dr,  New  London  CT  06320.  (203)  442- 
2200. 


COMPUGRAPHICS 

7200— $2000.  Compuwriters  $2800. 
2971TL-$1500.  Keyboards— $1000.  FHN 
Business  Products,  PO  Box  442,  Marlton 
NJ  08053.  (609)  235-7614. _ 

IBM  COMPOSER.  IBM  ESC,  IBM  fonts, 
IBM;  Heidelbergs.  N.  Gregory.  343  Clive 
Ave.,  Oceanside,  NY  11572.  (516)  764- 
2250. 


PHOTOTYPESETTING 


PERFORM  MARRIAGES? 

THAT’S  JUST  WHAT  WE  DO! 

We  can  marry  your  present  typesetter  or 
front  end  system  to  the  best  micro  compu¬ 
ter  around — TRS  80.  Now  you  can  enter, 
edit,  save  on  disk  and  transmit  on-line  di¬ 
rectly  to  your  existing  typesetting  system 
at  a  fraction  of  the  cost  of  any  other  up¬ 
grade  available.  Full  upper/lower  case, 
5300  word  text  buffer,  and  proven  TRS-80 
reliability.  And,  with  our  general  purpose 
interface,  we  can  communicate  with  any 
existing  system.  Terminal  prices  start  as 
low  as  $2300,  full  systems  including 
typesetter  interface  as  low  as  $73(X).  Call 
or  write  for  further  information; 

First  Main  Computer  Systems  Inc 
Newspaper  Products  Division 
87(X)  King  George  Dr,  Suite  103 
Dallas,  Texas  75235 
(214)  634-2860 


COMP  I,  SEVERAL  FONTS,  spare  parts 
$2800.  Hendrix  County  Wire,  Plainfield  IN 
46168.  (317)  839-6705,  839-5129. 


PACESETTER  MARK  5;  16  faces;  14 
lenses;  2  years  old;  excellent  condition; 
$10,500.  ober/graphics  (617)  682-1139. 


7200  1C  14-72  POINT  with  line  length  dis¬ 
play  and  6  filmstrips.  $2450  plus  shipping. 
Graph-X,  Inc,  (215)  776-0201. 


VIDEOSETTER  2414  with  2  grids  and 
Analog  spare  parts  kit.  Guaranteed. 
$15,950  plus  shipping.  Graph-x,  Inc,  (215) 
776-0201. 


PLATEMAKING 


ONE  MANUAL  NAPP  platemaking  system 
complete,  like  new.  Northeast  Storage  and 
Industries,  Inc.,  (213). 257-7557. 


BOBST  1080  E  die  cutter,  1%8,  excellent 
condition.  ATF  5  unit  web  offset,  22%  x 
36,  flying  pasters,  folder  sheeter  combo, 
Offen  ovens.  Can  be  seen  running.  Call 
New  England  Printing  Machinery  (617) 
475-3210. 


AVAILABLE  from  an  ATF  Web  press;  ATF 
sheeter,  ATF  combo  folder,  3  reel  dine, 
flying  paster.  Call  New  England  Printing 
Machinery  (617)  475-3210. 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 

Rress.  25  years  experience.  CONTACT; 
en  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


COTTRELL  V-15A,  3  units,  folder. 

Cottrell  V-15A,  2  units,  folder  (recon¬ 
ditioned). 

News  King,  2  units,  folder  (reconditioned). 
Goss  Community,  5  units,  folder. 

ATF  Sheeter  22%"  cut  off. 

Miehle  sheeter  22%’'  cut  off. 

Butler  splicer  model  4042A. 

Baldwin  model  104A  count-o-veyor. 

Stobb  PB-1  stacker/bundler. 

Cottrell  single  V-15A  roll  stand. 

Cottrell  4  position  stacked  roll  stand. 
Cross  perf  for  Cottrell  folder. 

Stepper  5  station  newspaper  collator. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


4  UNIT  URBANITE,  loaded,  2  years  old, 
modified  Vi,  %  folder  available  im¬ 
mediately.  Call  (617)  475-3210. 


CAPCO  portable  ink  fountains.  Wood  port¬ 
able  Ink  fountains.  Goss  portable  ink  mun- 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22%.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track.  1  single  width 
Goss  balloon. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


GOSS  SC,  7  unit  press,  1978. 

Goss  SC,  5  unit  press,  1968. 

Goss  Community,  4  unit  press,  1972. 
Goss  Suburban  "15(X)"  4  unit  press. 

Goss  Urbanite,  9  unit  press,  1971. 
Urbanite,  4  unit  press,  remanufactured. 
Goss  folders:  Community,  SC,  Signature, 
Urbanite,  Metro. 

Harris  V15-A,  6  unit  press,  1973. 

Harris  V22,  5  unit  press,  1967-71. 

Harris  V25,  5  unit  press,  1971. 

Harris  folders:  JFl,  JF4,  FJ7,  JFIO,  JF25. 
Color  King,  2  unit  press,  remanufactured. 
News  King,  4  unit  press,  1972. 

News  King,  4  unit  press,  1965. 

M.E.G.  2()0  flying  pasters. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct  NE 
Atlanta,  Georgia,  30329 
(404)  321-3992  Telex  700563 


HARRIS  V15-A,  3  units  and  folder. 

4  unit  Goss  Community  press,  1979, 
available  30  days. 

2  unit  Goss  Community  press,  grease. 
Goss  Urbanite  quarter  folder. 

COMPLETE  PRINTING  PLANT 
2  Unit  Goss  Community,  oil. 

Platemaker,  camera  and  auxiliary  equip¬ 
ment. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc 
7881  Mastin  Dr 
Overland  Park  KS  66204 
(913)  432-8276 


FOR  SALE— 3-Unit  Goss  Community  (’65 
units-C326  folder),  excellent  condition, 
runs  Monday  and  Thursday,  $60,0(X).  Tri- 
County  Observer,  Box  No.  8,  Madisonville 
TN  37354,  (615)  442-4575. 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Vt  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspapei  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


3  UNIT  NEWS  KING  with  folder.  Old  but 
good  condition.  Priced  right.  Phone  (319) 
668-1240. 


3-UNIT  USED  NEWSKING 

Vintage  1967  press  with  3 
web  roll  stand,  20HP  drive, 
and  a  KJ-6  folder.  In  good 
condition  and  ideal  as  a 
“starter  press”  or  an  addi¬ 
tion.  Priced  for  immediate 
sale. 

TRADE-IN  DN  NEW  WEB  LEADER 

Web  Press  Corporation 
829  Houser  Way,  North 
Renton  WA  98055 
(206)  228-6545 


5-UNn  USED  COMMUNITY 

This  original  (1963)  2-unit 
press  was  rebuilt  by  (Joss  3 
years  ago,  when  3  “oil  lube” 
units  were  added.  The  stan¬ 
dard  14/V4  page  folder  has  5- 
web  capacity  and  a  25HP 
drive.  Excellent  condition, 
and  available  for  delivery 
now! 

TRADE-IN  ON  NEW  WEB  LEADER 

Web  Press  Corporation 
829  Houser  Way,  North 
Renton  WA  98055 
(206)  228-6545 


EDITOR  &  PUBLISHER  for  June  28,  1980 
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PRESSES 


22%"  CUTOFF  GOSS  HEADLINER,  4  Units 
2  half  decks,  2  to  1  folder,  available  now. 
ZlVi"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%'  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  VISA. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unitVlSA. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  228S,  McAllen,  TX  78B01 
(B12)  682-7011 


A  RARE  OFFER! 

Three-knife  Wollenberg  trimmer  with  spe¬ 
cial  device  for  folder  signatures,  model 
44FM40.  Can  trim  40  piles  per  minute  with 
seed  conv»ors.  Only  6  months  old,  cost 
over  $130,000  new. 

Also  Custom-Bilt  3  knife  in-line  trimmers, 
running  on  V-2S  but  can  be  adapted. 

This  equipment  replaced  by  new  press  and 
in-line  trimming.  Available  September  1. 
Write  Box  34885,  Editor  &  Publisher. 


GOSS  COMMUNITY,  4  units,  1975  with 
Suburban  folder,  immaculate  condition, 
available  immediately.  Call  Southern  Print¬ 
ing  Machinery  (305)  592-8409  or  New  Eng¬ 
land  Printing  Machinery  (617)  475-3210. 


ATF  WEB  OFFSET  4  units  with  Often  gas 
ovens,  double  pass.  New  in  1953  rebuilt  in 
1964.  Imprinter,  chill  tower,  fan,  4  roll  in¬ 
put.  Best  offer  over  $70,000.  Tom  Miles 
(216)  243-3653,  (Cleveland,  OH.) 


8-UNIT  GOSS  MARK  I  A-80 
HEADLINER  PRESS 
Press  No.  2008 
8  Units 

3  Color  half  decks 

1  Double  2: 1  folder — double  upper  formers 
22%  Cutoff 
9Cr  Plate  stagger 
Tension  plate  lockup 
Goss  reels,  tensions  and  pasters — auto¬ 
matic-manufactured  and  installed  1971. 
Cline  control 
40  HP  unit  drive  motors 
Geared  for  52,500  IPH 
Paper  dollies 
Manufactured— 1948 
K  &  F  Shims 

We  can  arrange  for  removal,  transportation 
and  installation  of  presses  in  buyer's  plant. 
Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Or,  PO  Box  5487 
Lenexa  KS  66215 
(913)  492-9050  Telex  42362 


1  GOSS  NEWSPAPER  PRESS  "Dek-A- 
Tube"  series  200  full  size  48  page  news¬ 
paper  press,  single  run,  in  2  stands.  Also 
ink  distribution  system.  This  press  is  now 
in  operation  and  will  be  available  about 
September  15,  1980.  Contact:  New  York 
State  Department  of  Transportation,  93 
Main  St,  Hornell  NY  148^,  (607)  324- 
1900,  ext  256. 


2  UNIT  USED  THATCHER 

Treated  with  tender  loving 
care,  this  1963  press  has  a  2 
web  roll  stand  and  lOHP 
drive  .  .  .  ideal  for  a  small 
paper.  Clean,  available  now, 
and  priced  to  sell!! 

TRADE-IN  DN  NEW  WEB  LEADER 

Web  Press  Corporation 
829  Houser  Way,  North 
Renton  WA  98055 
(206)  288-6545 


1  HOE  SINGLE  DELIVERY  3:2  folder. 
Equipped  with  upper  and  lower  double 
formers  and  motor  drive.  Manufactured 
1960,  231(i«"  cutoff,  located  our  plant, 
available  now. 

1  Sheridan  48  page  stuffer,  manufac¬ 
tured  1956.  Excellent  running  condi¬ 
tion. 

4  (Boss  Cosmo  double  width  roll  stands. 
Manufactured  1974.  Will  handle  45' 
diameter  rolls  62'  wide.  Equipped  with  5 
tensions  and  infeed  arrangements.  Lo¬ 
cated  our  plant,  available  now. 

Cutler  Hammer  Conveyor  Equipment: 

4  Corner  units 
2  Stream  aligners 
2  Switches 
1  Fly  table 
9  Section  drives 
%  Wooden  rollers 
13  Iron  rollers 
12  Pipe  feet 
16  Pipe  hands 

1  Cutler  Hammer  Mark  II  stacker  with 
Mark  II  control  panel.  Manufactured 
1972. 


1  New  5  HP— tXl  Cutler  Hammer  drive 
motor. 

1  3  HP— DC  Drive  Motor— 1976— for  Cut¬ 
ler  Hammer  conveyor. 

2  Cutler  Hammer  60  Cycle,  50  HP  motors. 

For  more  information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr— PO  Box  5487 
Lenexa,  KS  66215 
(913)  492-9050  Telex  42362 


COMPLETE  PRINTING  PLANT 
4  unit  Thatcher  offset  with  folder.  ATF 
camera.  NuArc  platemaker  and  auxiliary 
equipment.  4OO0  (40  x  100)  square  foot 
plant  in  Dallas-Fort  Worth  area.  Excellent 
commercial  printing  market.  Will  sell 
equipment  outright  or  lease-purchase  op¬ 
tions  available  on  plant.  Contact:  Jerry  Ar¬ 
nold,  4100-B  Rufe  Snow  Dr,  Fort  Worth  TX 
76118,  (817)  485-6080. 


COLOR  KING  KJ6  FOLDER,  replaced  with 
new  in  February.  Asking  $12,000.  Will 
consider  trade  for  King  unit,  forklift, 
stacked  rollstands  or  ???  Tom  Pry,  8113 
SE  13th,  Portland  OR  97202,  (503)  235- 
8335. 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7TO0  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


GOSS  MARK  I  or  II  press  units  with  21V4' 
cut  off. 

Box  34445,  Editor  &  Publisher 


STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  deration. 
Box  34255,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


NEEDED— 1(X)0  series  Goss  Suburban,  4 
units  with  %  and  Vi  folder.  Fincor  motor 
and  control  40  and  75  HP.  Telephone: 
(207)  764-4471. 


HIGHEST  PRICES  PAID  for  scrap  litho¬ 
graphic  film  and  silver  chip.  All  types  and 
models  of  Silver  Recovery  Equipment.  Call 
Boston  Recovery  Co,  Walpole  MA  (617) 
668-5486. 


GOSS  SC  folder  with  quarter  fold.  George 
Harrison,  North  Texas  Publications,  (214) 
241-1661. 


HENDRIX  FRONT  END  SYSTEM  to  drive 
Unisetter.  Describe,  quote  price.  Box 
34910,  Editor  &  Publisher. 


WANTED  TO  BUY 


HARRIS  V-15A,  3  units,  prefer  1973  or 
newer.  Call  Mr.  Sunde, 

(507)  288-5201. 


WE  ARE  A  SMALL  NEWSPAPER  GROUP 
looking  to  update  accounting  systems,  and 
so  far  not  nndine  software  we  need.  Will 
look  at  what  you  nave  if  it's  for  sale.  Espe¬ 
cially  advertising,  circulation,  manage¬ 
ment  reports.  Emphasis  on  full  costs, 
comparisons:  not  budgets.  Send  details, 
samples  of  reports  etc.  to  Box  34953, 
Editor  &  Publisher. 


22%  CUTOFF  GOSS  MARK  I  headliner- 
letter  press  14  units — 2  double  delivery 
folder,  elevation  from  reel  room  to  press 
room  IT  lockup-under  side.  The  above 
equipment  must  be  in  operation.  Box 
3501 1,  Editor  &  Publisher. 


22%  CUTOFF  HOE  colormatic  letter- 
press— 9  units—  2:1  double  devlieiy  folder, 
elevation  from  reel  room  to  press  room 
1(76'  plate  lockup  under  side.  The  above 
equipment  must  be  in  operation.  Box 
35012,  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRIZES  for  paper 
cutters,  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines:  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


Help 

Wented... 


ACADEMIC 


TWO  ASSISTANT  to  full  professors  sought 
to  teach  reporting,  writing,  editing  and/or 
related  professional  courses.  Good  profes¬ 
sional  experience  plus  PhD.  Salary  com¬ 
mensurate  with  experience.  Contact  De¬ 
partment  of  Journalism,  Baylor  University, 
Waco  TX  76703.  An  equal  opportunity 
employer. 


Natioiial  S«areh  R«op«n«d 

SENIOR  POSITION  IN 
ADVERTISING  SEQUENCE 

The  department  of  Mass  Communica¬ 
tions  at  Middle  Tennessee  State  Uni¬ 
versity  seeks  a  senior  member  of 
faculty  to  teach  within  the  advertising 
sequence.  The  person  selected  should 
be  able  to  teach  survey  of  advertising, 
advertising  campaigns  and  media  ad¬ 
vertising  courses  in  a  professionally 
oriented  department  (>f  19  faculty. 
Middle  Tennessee  State  University  is 
located  2S  miles  from  Nashville  and 
has  state  of  the  art  facilities  in 
radio,  tv,  film,  graphics  and  jour¬ 
nalism  housed  in  new  buildings.  This 
full  time  appointment  begins  August 
1, 1980  and  is  tenure  track.  A  PhD  in 
advertising  or  mass  communications 
and  professional  experience  is  re¬ 
quired. 

Please  send  a  letter  of  application, 
resume,  3  letters  of  recommendation 
and  any  other  pertinent  data  to  Or. 
Edward  M.  Kimbrell,  Chairman.  Dept 
of  Mass  Communications,  Middle 
Tennessee  State  University,  Mur¬ 
freesboro  TN  37132.  (615)  898- 
2813.  Application  deadline  is  July  7, 
1980.  Minorities  are  encouraged  to 
identify  themselves  for  AA  reporjs. 
Middle  Tennessee  State  University 
is  an  Equal  Opportunity/Affirmative 
Action  Employer. 


HELP  WANTED 


PRINTING  INSTRUCTOR  for  offset,  letter- 
press,  camera  and  darkroom.  Masters  de¬ 
gree,  shop  experience  desirable.  Start  Au¬ 
gust  198(}.  Application  postmark  deadline 
July  3,  1980  or  until  suitable  candidate  is 
hired,  whichever  is  later.  Write  or  call: 
Head,  Department  of  Journalism,  South 
Dakota  State  University,  Brookings  SD 
57007.  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 


ASSISTANT  or  associate  professor  to 
teach  newswriting,  editing,  feature  writing 
and  other  basic  and  advanced  print  jour¬ 
nalism  courses,  beginning  January  5, 
1981.  Professional  experience  required, 
PhD  preferred.  Salary  competitive.  Equal 
Opportunity/Affirmative  Action  Employer. 
Write  to  William  White,  Director,  Jour¬ 
nalism  Program,  Oakland  University, 
Rochester  Ml  48063. 


ASSISTANT  MANAGER  OF  STUDENT 
PUBLICATIONS,  University  of  Tennessee, 
Knoxville.  Primarily  responsible  for  adver¬ 
tising  and  subscription  sales  departments 
of  self-supporting,  award-winning  student 
newspaper  and  yearbook.  Minimum  salary 
$12, 000/year.  For  job  announcement  and 
position  description,  contact  Dr  L.R. 
Hyder,  5  Communications  Bldg,  University 
of  Tennessee,  Knoxville  TN  37916.  Phone 
(615)  974-3231.  An  Affirmative  Action/ 
Equal  Employment  Opportunity  Employer. 


SAM  HOUSTON  UNIVERSITY  seeks  fac¬ 
ulty  member  for  Fall.  Generalist  to  teach 
news/editorial.  PhD  with  professional  ex¬ 
perience  preferred.  Affirmative  action 
employer.  Contact  Roy  Clark,  Journalism 
Department,  Sam  Houston  State  Univer¬ 
sity,  Huntsville  TX  77341.  (713)  295-6211, 
ext  1494. 


ENTRY-LEVEL  instructor  or  assistant  pro¬ 
fessor  to  teach  in  area  of  advertising  and 
public  relations.  Should  be  able  to  teach 
principles  of  advertising,  radio-TV  adverbs- 


experience:  prefer  person  strong  in  broad¬ 
cast  media.  The  University  of  Central 
Florida  is  an  Equal  Opportunity,  Affirma¬ 
tive  Action  Employer.  Minorities  and 
women  are  especially  encouraged  to  apply. 
CX>ntact  Dr.  Raymtmd  Buchanan,  Depart¬ 
ment  of  Communication,  University  of 
Central  Florida,  Orlande  FL  32816.  Appli¬ 
cations  will  not  be  processed  after  the 
deadline  date  of  July  7,  1980. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


ADMINISTRATIVE 


GENERAL  MANAGER/EDITOR  for  15,000 
PM  daily  in  Zone  5.  Looking  for  general 
management  and  business  background 
plus  Mitorial  capability.  Send  resume  and 
salary  requirements  to  Box  34984,  Editor 
&  Publisher. 


NEW  OPPORTUNITY 

Leading  newspaper  marketing  company 
seeks  top  marketing  professional  to  de¬ 
velop  strong  sales  promotional/research 
function.  Staff  and  management  training 
also  part  of  responsibility  plus  develop¬ 
ment  of  major  sales  presentations.  Future 
unlimited  and  includes  possible  top  man¬ 
agement  leadership  opportunity.  Replies 
confidential  for  this  new  management  po¬ 
sition.  Box  34947,  Editor  &  Publisher. 


ARIZONA  SEEKS 
ASSOCIATION  MANAGER 

Arizono  Newspopers  Associotion  i$  reploc- 
ing  executive  secretorv-monoger  wIm  is 
resigning  for  health  reosons  offer  24  yeors 
of  service.  We  seek  person  experienced  in 
newspaper  ossociotion  vw>rk.  legislotive  liai¬ 
son.  Position  also  includes  overseeing 
clipping  bureou  ond  odvertising  service. 
Newly  refurbished  office  in  Phoenix.  Excel¬ 
lent  opportunity  in  o  grovwng  ossociation. 
Salary  commensurote  with  obikty.  ExceRent 
fringes.  Send  resume  tO: 

Donovan  M.  Kramor,  Protidont 
Aritona  Nowtpopon  Association 
PO  Box  639 
Casa  Grand*  AZ  85322 


HELP  WANTED 


ADVERTISING 


DISPLAY  MANAGER— Medium  sized,  Zone 
5,  ABC  daily  publication  seeks  an  aggres¬ 
sive  marketing  person  to  direct  and  train 
display  representatives.  This  individual 
should  desire  and  have  the  potential  to 
become  advertising  director  in  2-4  years. 
Middle  $20's,  excellent  benefits,  and 
superb  product  to  sell.  Send  resume  to 
Box  34TO,  Editor  &  Publisher. 


advertising  director  for  Arizona  daily 
group.  Great  opportunity  for  true  profes¬ 
sional  who  is  a  real  leader,  understands 
motivation  and  incentives,  MBO,  and  is  will¬ 
ing  to  help  build  company  along  with  his 
own  incentive  rewards.  Must  be  experi¬ 
enced,  with  proven  ability.  Box  35001, 
Editor  &  Publisher. 

AO  MANAGER— Eastern  Zone  7,  small 
town  daily.  Small  amount  of  experience 
needed.  Must  handle  accounts.  Send  re¬ 
sume,  salary  history  and  references  to  Box 
34991,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
30,000  circulation  daily  and  Sunday  in 
south  central  Pennsylvania  has  immediate 
opening  for  aggressive  promotion-minded 
individual  who  can  lead  and  motivate  staff 
of  8.  $20,000  plus  excellent  fringe  bene¬ 
fits.  Send  resume  to  Box  34987,  Editor  & 
Publisher. 


AD  MANAGER  for  small  daily  in  Kansas. 
Write  complete  background,  including  sal¬ 
ary  history.  Box  34843,  Editor  &  Publisher. 


ADVERTISING  SALES  REPRESENTATIVE 
needed  for  twice  weekly,  shopper  combi¬ 
nation  in  southwestern  Zone  5.  Aggressive 
young  publisher  looking  for  ambitious, 
hardworking  individual  who  isn't  afraid  of 
competition.  Send  resume,  salary  re¬ 
quirements  to  Box  35030,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR  for  rapidly  grow¬ 
ing  TMC  shopper  in  Zone  3.  Major  news¬ 
paper  corporation.  Potential  for  advance¬ 
ment  for  right  person  with  experience  who 
is  capable  and  aggressive.  Salary  and 
commission  commensurate  with  experi¬ 
ence.  Benefits.  Send  resume  and  earnings 
requirements  to  Box  35022,  Editor  &  Pub¬ 
lisher.  All  inquiries  held  in  strict  confi¬ 
dence. 


NEWSPAPER  SALES 


Top  New  England  metro  has  immediate 
need  for  senior  sales  representative 
with  successful  track  record  in  finan¬ 
cial  markets.  Recently  expanded  prod¬ 
uct  with  sophisticated  editorial  and 
research  subport  offers  excellent  op¬ 
portunity.  n-evious  marketing  back¬ 
ground  in  banking  or  stock  brokerage 
a  plus.  Good  growth  potential  for  man¬ 
agement.  Excellent  salary  and  bene¬ 
fits.  Send  resume  to: 

DD  Donohue 

The  Providence  Journal  Co. 

75  Fountain  St 
Providence  Rl  02902 
Equal  Opportunity  Employer 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  SALES 
Challenging  position  with  growing  sales  or¬ 
ganization  at  one  of  New  Jersey's  largest 
newspapers.  Attractive  salary  commensu¬ 
rate  with  experience  plus  commissions  and 
expenses,  fuliy  paid  hospitalization  includ¬ 
ing  major  medical  and  dental  plans.  Car 
required.  Please  forward  current  resume 
to  Box  34965,  Editor  &  Publisher. 


BUILD  YOUR  DREAM — Working  partner 
needed  in  sales  for  Pacific  Northwest 
weekly  in  competitive  growth  area.  State 
cash/experience/needs  in  reply.  Box 
35067,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Advertising  and  promotion  director  for 
12,000  daily,  TMC  weekly.  Position  open  in 
August.  Salary  plus  commission.  Send  re¬ 
sume,  references  to  Bob  Skuggen,  General 
M  inager,  Daily  Mining  Gazette,  65  N  Ifle 
Royale  St,  Houghton  Ml  49931. 

DIRECTOR  OF  ADVERTISING 
Searching  for  professional  sales  executive 
who  has  proven  he/she  can  recruit,  train 
and  maintain  a  large,  strong,  profit  ori¬ 
ented  sales  staff.  Prefer  experience  from 
aggressive  competitive  daily  or  large  free 
circulation  publication.  Superb  opportunity, 
salary,  bonuses  and  area.  Send  resume, 
salary  requirements  and  cover  letter  to 
Box  35117,  Editor  &  Publisher. 


RETAIL 
AD  MANAGER 

We  are  western  New  York's  leading  daily 
newspaper,  the  29th  largest  in  the  nation. 
We  are  seeking  a  proven  professional  to 
take  full  responsibility  for  directing  our  re¬ 
tail  department.  We're  No.  1  in  the  big 
Buffalo  market  and  want  an  experienced 
leader  to  motivate  an  aggressive  retail 
sales  force.  You  will  be  joining  a  dedicated 
team  of  professionals  at  one  of  the  nation's 
fastest  growing  daily  and  Sunday  newspa¬ 
pers  with  the  largest  percentage  circula¬ 
tion  gain  of  all  major  market  Sunday  news¬ 
papers  for  the  6  month  period  ending 
March  31,  1980.  Excellent  pay.  fringes 
and  superb  working  conditions.  All  replies 
treated  as  confidential.  Send  resume  or 
call  Clyde  Pinson.  Advertising  Director, 
Buffalo  News,  1  News  Plaza,  Buffalo  NY 
14240,  (716)  849-5440. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied. 

Call  for  rates  and  info: 

(212)  752-7050 


HELP  WANTED 


CIRCULATION 


TEXAS  MIDDLE  S'ZE  DAILY  looking  for 
right  person  from  Southwest  region  that 
knows  circulation  inside  and  out.  Someone 
who  can  develop  strong  district  managers 
and  good  carriers  in  order  to  guarantee 
service  and  growth.  A  person  who  is  not 
afraid  to  work  for  a  newspaper  that  is  not 
afraid  to  pay  for  experience,  quality  and 
results.  (Complete  resume  and  salary  re¬ 
quirements  with  first  letter  to  Lawson 
(jrant.  Assistant  Publisher,  Temple  Daily 
Telegram,  PO  Box  868,  Temple  T)(  76501. 


CIRCULATION  MANAGER  for  northern 
California  weekly  publication  chain,  over 
200,000  circulation.  Strong  background  in 
door  knob  TMC  distribution  essential. 
Send  resume  to  Box  34979,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  small  Texas 
daily  with  weekly  shopper  must  be  experi¬ 
enced  in  TMC  and  strong  on  promotions. 
Please  send  complete  resume  with  salary 
requirements  to  Box  34939,  Editor  & 
Publisher. 


DISTRICT  MANAGER  for  western  New 
Mexico  daily.  We  are  looking  for  an  eager 
district  manager  that  knows  the  circula¬ 
tion  basics.  Applicants  should  have  a 
minimum  of  2  years  experience  and  be 
able  to  accept  additional  management  re¬ 
sponsibilities.  $13,000  plus  bonus  to  start 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret— and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT;  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don’t  be  like  the  fel¬ 
low  who  told  us  “destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).’’  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties.  We  know  the  daily  news¬ 
paper  holdings  of  most  groups— but  a  suburban,  weekly  or  new 
acquisition  might  slip  by  us. 


HELP  WANTED 


AWARD-WINNING  WEEKLY  needs  take- 
charge  editor.  Beautiful,  fast  growing 
year-round  resort  area.  We  want  a  first  rate 
journalist  who  also  enjoys  layout,  photog¬ 
raphy  and  editorials.  Send  clips,  resume 
and  salary  requirements  to  PO  Box  254, 
Charlevoix  Ml  49720. 


EXPERIENCED  REPORTERS— National 
boating  and  waterfront  newspaper  with  9 
regional  editions  seeks  reporters  with  ex¬ 
perience  on  small  or  medium  daily  or  big 
weekly  and  some  boating  knowledge.  Send 
letter,  resume,  non-returnable  clips,  salary 
expectations  and  references  to  Christine 
Born,  Soundings,  Essex  CT  06426.  No 
phone  calls,  please. 


ARTIGRAPHICS 


GRAPHICS  AND  LAYOUT  DIRECTOR 
We  are  looking  for  an  imaginative  person  to 
direct  graphics  and  design  for  Sunday  tab¬ 
loid  news  magazine.  Must  have  back¬ 
ground  in  use  of  type,  art,  photography; 
develop  interesting  page  layout;  willing  to 
work  “nands-on"  and  supervise  production 
of  issues.  Journalism  degree  in  writing,  ex¬ 
perience  preferred.  Good  company  and  a 
chance  to  stretch  creativity.  Send  resume: 
Rob  Kemper,  Scotland  Communications, 
Box  10000,  Marian  OH  43302. 


1210,  Gallup,  NM  87301,  (505)  863-6811 
(no  collect  calls.) 


EXPANDING  CIRCULATION  DEPART¬ 
MENT  needs  zone  managers  to  work  with 
independent  contractors  who  handle 
sales,  deliver  and  collect  with  “little  mer¬ 
chants,”  or  motor  route  contractors,  and 
zone  manager  to  supeniise  employee  oper¬ 
ated  districts.  This  expansion  offers  career 
opportunities.  Send  a  resume  and  letter 
describing  yourself,  your  job  experience 
and  career  goals  to: 

R.  Gary  Kruger,  Circulation  Director 
The  Syracuse  Newspapers 
PO  Box  4915 
Syracuse  NY  13221 


CIRCULATION  MANAGER  for  small  Illinois 
daily  near  St.  Louis.  Could  be  currently 
employed  as  district  manager  looking  for 
an  opportunity  to  grow.  We  have  a  new 
modern  plant  and  part  of  a  large  group 
offering  a  good  future  with  many  liberal 
fringes.  Familiar  with  ABC,  little  merchant 
plan  and  motor  routes.  For  an  inten/iew 
call  Al  Knox  (618)  656-4700. 


CIRCULATION  MANAGER 
Opening  for  aggressive  person,  with  the 
ability  to  plan  for  future  growth.  Quality 
northern  New  Jersey  weekly  community 
newspaper,  carrier  oriented,  (kiod  salary 
and  fringes.  Full  resume  to  Box  35109, 
Editor  &  Publisher. 


E&P  CUSSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


NORTHERN  NEVADA 
Bi-weekly  thinking  about  going  daily  has  2 
positions  to  fill  by  end  of  July.  First  is  for  a 
neophyte  sports  editor/photographer  who 
also  wants  some  hard  news  experience. 
Second  opening  is  for  a  reporter/photogra¬ 
pher  with  a  background  of  at  least  2  years 
on  city  or  other  government  entity  beat. 
Outdoor  types  wilT like  area;  gusty,  persis¬ 
tent  and  accurate  journalists  should  fit  in 
the  paper  and  in  city.  Write  PO  Box  912,  86 
Melarkey  St,  Winnemucca  NV  89445,  or 
call  Tom  Nickell,  Editor,  Humboldt  Sun, 
(702)  623-5011. 


EDITOR— Top  notch  individual,  both  per¬ 
sonally  and  professionally,  to  fit  into 
rapidly  growing  25M  plus,  offset,  (6  days- 
no  Sunday)  PM  daily  in  Zone  3.  Must  know 
newsroom  operation  from  bottom  up,  qual¬ 
ity  product  and  ability  to  work  with  people 
at  all  levels,  both  inside  and  outside  plant. 
Excellent  retirement  and  hospitalization 
benefits.  Write  Box  34695,  Editor  4 
Publisher. 

EDITOR,  familiar  with  all  phases  of  weekly 
newspaper  including  reporting,  layout, 
photography.  Two  years  experience.  Will 
cover  county  seat  of  fastest  growing 
county  in  state.  Zone  4.  Send  resume,  ref¬ 
erences  to  Box  34668,  Editor  4  Publisher. 


SPORTS  EDITOR 

We  have  kicked  our  spprts  editor  upstairs, 
and  his  first  job  is  to  find  his  own  replace¬ 
ment.  The  person  he  chooses  will  be  a 
deadline  conscious  demanding  editor,  a 
good  organizer  and  motivator  for  our  tal¬ 
ented  staff  of  8.  He  also  must  have  an 
imagination  keen  enough  to  generate  a 
readable,  entertaining  opinion  column 
several  times  a  week. 

We  are  an  aggressive,  award-winning 
30,(K)0-r  7  day  newspaper  in  an  extremely 
competitive  Zone  5  area.  If  you  can  help 
make  us  become  even  better,  reply  in  con¬ 
fidence  with  resume,  clips,  tearsheets  and 
salary  requirements  to  Box  34938,  Editor 
4  Publisher. 


THE  DETROIT  NEWS  is  reviewing  applica¬ 
tions  from  talented  copy  editors  with  a 
minimum  of  3  years  daily  experience  with 
ambition  to  move  up  in  layout,  design, 
graphics  or  management.  If  you  qualify 
and  want  to  work  in  one  of  the  most  com¬ 
petitive  markets  in  the  country,  send  your 
resume  to  Ben  Bums,  Assistant  Managing 
Editor,  l^troit  News,  6l5  W  Lafayette,  De¬ 
troit  Ml  48231. 


MANAGING  EDITOR  for  semi-weekly  con¬ 
trolled  circulation  newspaper  in  central 
New  Jersey  to  lead  and  manage  staff  of  5 
reporters  plus  stringers.  Talents  must  in¬ 
clude  development  of  community  report¬ 
age,  layout  and  features  innovation.  Re¬ 
sume  must  describe  accomplishments,  not 
mere  jpb  chronology.  Write  to  Publisher, 
News  Transcript,  PO  Box  679,  Freehold  NJ 
07728. 


REPORTER,  general  assignment  and  High 
School  sports  for  award  winning  university 
town  weekly  in  Zone  4.  Experienced  or  re¬ 
cent  J-School  graduate.  Send  complete 
details  to  Box  34958,  Editor  4  Publisher. 


SPORTS  EDITOR  who  can  write,  edit,  spell 
and  direct  staff.  Want  the  best.  Circulation 
25,000.  Zone  4.  Box  34959,  Editor  4 
Publisher. 


BUSINESS  REPORTER— San  Juan,  Puerto 
Rico.  Weekly  business  newspaper.  Over 
40,000  circulation.  We  seek  a  reporter 
with  at  least  2  years  experience  not  count¬ 
ing  school  papers.  Must  have  economics  or 
business  experience  to  work  with  this 
largest  English  language  and  business 
paper  in  the  Caribbean.  Spanish-bilingual. 
Resume  with  clippings  to; 

Publisher.  Carribean  Business 
PO  Box  6253,  Loiza  Station 
Santurce,  Puerto  Rico  00914 


MAJOR  PUBLISHER  of  nationally  circu¬ 
lated  magazines,  newspapers  and  books  in 
coin  collecting,  antique  automobile  and 
western  history  fields  seeks  versatile 
editorial  staffers  to  handle  varied,  expand¬ 
ing  publishing  tasks.  Knowledge  of  par¬ 
ticular  hobby  fields  helpful,  but  not  re¬ 
quired.  Growing  central  Wisconsin  firm, 
situated  in  relaxing  rural  environment,  of¬ 
fers  substantial  benefits  package,  includ¬ 
ing  health-dental,  disability  insurance  and 
retirement  plans.  Generous  vacation  pro¬ 
gram.  Apply  in  writing,  with  resume  and 
clips  to  Cilitford  Mishler,  Krause  Publica¬ 
tions,  700  E  State  St,  lola  Wl  54945. 


-  NEED  JOURNALIST  with  2-3  years  street 

of  weekly  reporting  experience  for  college  town  7600 
i,  layout,  circulation  paper’s  news  editor  position, 
snce.  Will  Slot  includes  responsibility  and  good  train- 
:  growing  ing  for  city  editors  position.  Contact  Man- 
sume,  ref-  aging  Editor,  Daily  Star,  Box  1319,  Ham- 
Publisher.  mond  LA  70404,  or  call  (504)  345-2333. 
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HELP  WANTED 


EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER— 
Opportunity  for  growth  only  limited  by  you. 
The  award-winning  Bellevue  Gazette  (ASTO) 
is  looking  for  aggressive  entry  level  re¬ 
porter  willing  to  hustle  tor  thoughtful 
government  pieces  and  people  oriented 
stories  essential  in  fast  paced  competi¬ 
tive  market.  Send  resume,  non-returnable 
clips,  references  and  salary  needs  to  Bill 
Meyer,  Editor,  Bellevue  Gazette,  107  N 
Sandusky  St,  Bellevue  OH  44811. 


LIFESTYLE  EDITOR 

Top  notch  Zone  5  medium  daily  and  Sun¬ 
day  needs  editor  for  lifestyle,  society,  en¬ 
tertainment  sections.  Must  have  good  edit¬ 
ing,  layout  skills,  sharp  sense  of  what 
readers  are  interested  in,  be  able  to  work 
well  with  others.  Experience  with  color 
photos  and  graphics  would  be  a  plus.  Sal¬ 
ary  to  $15,000.  Send  resume,  salary  his¬ 
tory,  section  samples  to  Box  34834,  Editor 
&  Publisher. 


NEWS  EDITOR  WANTED  for  16,000  daily 
circulation  located  in  Pacific  Northwest. 
Must  coordinate  local  news  coverage  in 
4-county  area.  Copy  editing  and  layout 
skills  required.  Send  clips  and  resume  to 
Spencer  Hatton.  Editor,  Skagit  Valley 
Herald,  PO  Box  578,  Mount  Vernon  WA 
98273. 


REPORTER  needed  for  growing  Nevada 
weekly.  Community  of  3000  will  grow  to 
about  6000  in  next  year  and  our  newspa¬ 
per  must  grow  with  it.  Great  chance  to 
cover  spot  news,  edit,  write  features,  you 
name  it.  Send  resume,  references  and  sal¬ 
ary  requirements  to  Box  34888,  Editor  & 
Publisher. 


STATES  NEWS  SERVICE  is  looking  for  re¬ 
porters  with  strong  daily  background.  Work 
IS  still  hard,  pay  is  still  low.  Send  clips  and 
resume  to  Peter  Vandevanter,  Managing 
Editor,  States  News  Service,  316  Pennsyl¬ 
vania  Av,  SE,  Washington  DC  20003. 


EDITORIAL  PAGE  EDITOR 
30,000  circulation  daily  and  Sunday  in 
south  central  Pennsylvania  has  newly 
created  position  open  for  a  skilled  editorial 
writer.  Responsibilities  will  include  page 
editing,  layout  and  design,  writing  of  local 
and  state  editorials.  Send  clips,  resume 
and  salary  history  to  Box  34986,  Editor  & 
Publisher. 


EDITOR— Dominant  weekly  in  growing 
North  Carolina  community.  Prior  experi¬ 
ence  in  writing,  selling  and  leading  will 
bring  top  salary  to  right  person.  Good  ben¬ 
efits  and  nice  area  for  family.  Join  small 
growing  weekly  group.  Send  resume  to  Box 
34989,  Editor  &  Publisher. 


SPORTS  EDITOR 

The  Southern  Illinoisan,  35,000  daily  and 
Sunday,  needs  writer,  administrator  and 
deskperson  to  head  our  4-person  sports 
staff.  The  SlU-C  Salukis  and  many  prep 
teams  provide  a  lively  focus:  St  Louis  is 
less  than  2  hours  away.  Supen/isory  and 
news  side  experience  desirable.  Send  writ¬ 
ing.  layout  clips  and  resume  to:  Peter  Sel- 
kowe,  PO  Box  2108,  Carbondale  IL  62901. 


ASSOCIATE  SPORTS  EDITOR-National 
sports  publication  seeks  recent  journalism 
graduate.  Must  be  good  at  writing  and  edit¬ 
ing  and  have  sound  knowledge  of  football 
and  basketball.  Good  salary  plus  benefits. 
Write  Roger  Stanton.  Football  News, 
17820  E  Warren  Av.  Detroit  Ml  48224. 


SPORTS 

COLUMNIST 

Major  metropolitan  daily  in 
prime  market  needs  an  experi¬ 
enced  top-level  sports  colum¬ 
nist.  Work  involves  5  columns 
a  week  for  an  area  that  in¬ 
cludes  nationally  ranked  col¬ 
lege  teams  in  all  major  sports. 
Must  be  able  to  write  clearly 
on  subjects  that  give  readers 
depth  of  information  on  teams 
and  sports  throughout  the 
readership  area  in  Zone  6. 
Send  resume,  clips  and  salary 
history  to  Box  34949,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


ADMINISTRATIVE  EDITOR 
Sports  industry  magazine  needs  an  experi¬ 
enced  editor  who  can  run  a  monthly  publi¬ 
cation  in  a  cost  effective  manner:  manage 
a  small  magazine  staff:  and  work  indepen¬ 
dently.  Must  have  magazine  management 
experience  and  a  thorough  knowledge  of 
production.  Located  in  Zone  2.  PR  and 
media  buying  experience  also  desirable 
but  not  necessary.  Send  resume,  salary 
history  and  samples  of  recent  work  to  Box 
34977,  Editor  &  Publisher. 


MANAGING  EDITOR 

Worcester  Magazine,  a  4  year  old  alterna¬ 
tive  weekly,  is  looking  for  a  super  copy 
editor  and  headliner  writer.  If  youhe  bright 
and  energetic  and  want  to  add  some  ex¬ 
citement  to  your  life,  write:  Dan  Kaplan, 
Worcester  Magazine,  22  Front  St,  Worces¬ 
ter  MA  01608. 


ASSISTANT  CITY  EDITOR 
FLORIDA 

Florida’s  fastest  growing  AM  newspaper 
has  an  opening  for  an  experienced  assis¬ 
tant  city  editor.  A  minimum  of  3-5  years 
previous  experience  as  editor  or  assistant. 
Ability  to  handle  breaking  news,  strong 
news  judgment,  and  editing  skills  re¬ 
quired.  Salary  commensurate  with  experi¬ 
ence.  Night  shift.  Please  send  resume,  in¬ 
cluding  salary  history  and  references  to: 
Ft  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L  Jack.  Employment  Manager 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


EDITORS 

We're  growing  .  .  .  come  join  us! 
Hayden — one  of  the  world’s  leading  tech¬ 
nical  pubishers  is  rapidly  expanding!  This 
expansion  can  present  you  with  both  the 
challenge  and  opportunity  of  a  life-time. 
Join  our  increasing  editorial  staff  and 
make  your  mark  as  a  true  professional. 

We  have  several  challenging  editorial  op¬ 
portunities  throughout  the  country, 
California  (both  north  and  south),  Chicago, 
Boston,  with  the  majority  located  at  our 
home  office  in  the  metropolitan  New  York 
area. 

Successful  editorial  experience  is  re¬ 
quired,  preferably  with  electronics  and/or 
computer  publications.  If  you’re  good  at 
quickly  grasping  innovative  concepts,  or¬ 
ganizing  technical  material,  presenting 
ideas  clearly  and  meeting  deadlines,  con¬ 
tact  us. 

We  offer  an  excellent  starting  salary  and 
attractive  company  benefits.  Send  your 
resume  with  salary  history  and  require¬ 
ments  tO; 

N.V.  Daley 

Hayden  Publishing  Co,  Inc 
50  Essex  St,  Box  E 
Rochelle  Park  NJ  07662 

An  Equal  Opportunity  Employer  M/F 


LIMA  NEWS,  41,000  circulation  daily  in 
northwest  Ohio  invites  resumes  from 
newsroom  personnel.  Building  active 
prospects  file  for  possible  future  openings. 
Include  experience,  salary  history,  refer¬ 
ences.  Do  not  phone.  Mail  to:  Editor 
Thomas  Mullen,  The  Lima  News.  121  E 
High  St,  Lima  OH  45802. 


ASSISTANT 
PROJECT  DIRECTOR 

That's  the  title  of  a  new  permanent 
staff  position  with  the  .American  So¬ 
ciety  of  Newspaper  Editors.  Career- 
minded  applicants  preferred.  Job 
requires  writing  skills,  an  interest  in 
the  changing  newspaper  industry, 
close  relationships  with  staffers  of 
other  newspaper  organizations. 
Office  will  be  in  'ITte  Newspaper 
Center,  Reston,  VA.  Assisunt  will 
work  with  Project  Director  C.A. 
McKnight.  Duties  includes  report¬ 
ing/writing  for  The  Editors'  Ex¬ 
change,  staff  support  for  ASNE 
committees,  liaison  with  Newspaper 
Readership  Project.  Some  travel. 
Salary  negotiable.  Send  letters, 
resumes  to  McKnight  at  P.O.  Box 
32188,  Charlotte,  NC  28232.  (7(M- 
379-6834). 


HELP  WANTED 


EDITORIAL 


COMBINATION  reporter/sportswriter, 
15,200  dally.  In  beautiful  northeast  Min¬ 
nesota.  Good  job  for  a  recent  grad  who 
wants  wide  exposure  to  total  newsroom 
operation.  Heavy  emphasis  on  sports  in 
Fall  and  winter.  Requires  layout,  writing, 
editing  and  some  photography  skills.  Ex¬ 
cellent  young  staff  and  pleasant  working 
conditions.  Prefer  someone  from  Midwest. 
Contact  Bill  Hetland,  Editor,  Mesabi  Daily 
News,  704  7th  Av,  S,  Virginia  MN  55792, 
(218)  741-5544  ext  23. 


BUSINESS  REPORTER 
The  San  Jose  Mercury  News  is  looking  for 
an  experienced  business  writer  to  cover 
this  area’s  booming  ejectronics  industry. 
We  need  a  self  starter  who  can  turn  out 
daily  stories  and  produce  in-depth 
magazine  style  pieces. 

We’d  prefer  someone  who  has  spent  at 
least  a  year  on  the  business  or  electronics 
beats  at  a  daily  newspaper. 

While  most  of  your  work  will  involve  high 
technology  coverage,  you  also  will  do  gen¬ 
eral  assignment  business  reporting. 

You’ll  need  to  understand  corporate  finan¬ 
cial  statements  and  be  able  to  keep  our 
readers  up-to-date  on  what’s  happening  in 
the  semi  conductor,  computer,  telecom¬ 
munications  and  test  and  measurement 
industries.  Most  important  is  your  ability  to 
produce  a  broad  range  of  stories  which 
make  these  industries  interesting  and  un¬ 
derstandable  to  the  general  reader. 

Pay  ranges  to  more  than  $24,000  a  year. 
The  fringe  benefits  are  excellent. 

Send  a  resume  and  a  letter  that  tells  us 
why  you’re  the  person  for  this  challenging 
assignment.  Include  clips  of  both  hard 
news  stories  and  features  and  the  names 
and  phone  numbers  of  3  professional  ref¬ 
erences  we  can  call  immediately. 

Send  your  materials  to  Jim  Mitchell,  Busi¬ 
ness  Editor.  San  Jose  Mercury  News,  750 
Bidder  Park  Dr,  San  Jose  CA  95190. 


BUSINESS  WRITERS 
Florida 

The  Ft.  Lauderdale  News/Sun  Sentinel  has 
immediate  openings  for  experienced  busi¬ 
ness  writers.  A  minimum  of  3  years  experi¬ 
ence  on  daily  required,  one  year  in  busi¬ 
ness  area.  Please  respond  detailing 
employment  history  with  business  writing 
samples  to: 

Ft.  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L.  Jack,  Employment  Manager 
101  N  New  River  Dr.  East 
Ft.  Lauderdale  FL  33302 
An  Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


WOMEN’S  EDITOR  for  small  daily  in  Kan¬ 
sas.  Must  use  camera.  Resume  to  Al 
Swartzell,  El  Dorado  Times,  El  Dorado  KS 
67042. 


COPY  EDITORS 
FLORIDA 

The  Ft.  Lauderdale  News  &  Sun  Sentinel, 
one  of  the  south’s  most  progressive  and 
dynamic  newspaper  companies  has  posi¬ 
tions  available  for  experienced  copy 
editors.  Successful  candidate  must  have  a 
minimum  of  3  years  daily  e)q>e hence  with  a 
strong  editing,  headline  writing  and  layout 
background.  AM/PM  shifts.  Salary  com¬ 
mensurate  with  experience.  Please  re¬ 
spond  detailing  experience,  salary  re¬ 
quirements  and  references  to: 

R.  Lauderdale  News/Sun  Sentinel 
Claudia  L.  Jack,  Employment  Manager 
101  N  New  River  Dr.  East 
Ft.  Lauderdale  FL  33302 
(305)  761-4386 
Equal  Opportunity  Employer 


PUBLIC  INFORMATION/PUBLICATIONS 
assistant.  Wagner  College,  Staten  Island, 
New  York  City.  Strong  writer;  publications 
or  photography  background  helpful.  To  as¬ 
sist  with  news  and  feature  writing  for  na¬ 
tional  award-winning  alumni  tabloid:  also 
support  aggressive  public  information  pro¬ 
gram  dealing  with  every  facet  of  New  York 
City  media,  and  ambitious  publications 
pre^ram  responsible  for  all  college  publi¬ 
cations.  Please  send  resume,  salary  his¬ 
tory,  references  and  samples  of  work  by 
July  15,  1980  to;  Jayne  Eientsen,  Wagner 
College.  Staten  Island.  NY  10301.  An 
Equal  Opportunity  Employer. 


NEEDED  IN  WASHINGTON  DC— Aggres¬ 
sive  hard  working  repqrter  for  fast-paced 
national  newsmagazine.  Beat  includes 
legislation,  regulation  and  courts.  Proven 
reporting  skills  a  must.  Send  cover  letter, 
resume  and  salary  requirements  to 
Katherine  McIntyre.  Editor,  Business  In¬ 
surance,  740  Rush  St,  Chicago  IL  60611. 

MAGAZINE  EDITOR 

Experienced,  talented,  eager  journalist  to 
become  editor  of  The  Quill,  30,()00  circula¬ 
tion  monthly  publication  of  the  Society  of 
Professional  Journalists,  Sigma  Delta  Chi. 
Chicago  based  editor  will  be  responsible 
for  total  editorial  product;  must  be  able  to 
write,  edit  copy,  generate  ideas,  develop 
graphics,  recruit  authors,  understand 
deadlines,  production  and  budgets,  start 
September:  salary  negotiable.  Send  re¬ 
sume,  recent  work  samples,  references  to 
Search  Committee  Chairman,  Phil  Des- 
sauer,  Managing  Editor,  Tulsa  World,  Box 
1770,  Tulsa  OK  74102. 


- N 

SCRIPT  SPECIALIST 

The  King  Faisal  Specialist  Hospital  and 
Research  Centre,  Riyadh,  Saudi  Arabia 

Immediate  opening  for  a  qualified  individual  with  a  B.S. 
or  B.A.  Degree  in  Journalism  or  Communications  and  2 
years  of  commercial  or  scientific  writing  experience. 

The  setting  is  a  modern  250-bed  acute  care  hospital  and 
research  centre,  located  in  the  capital  city  of  Saudi 
Arabia.  The  Audio  Visual  Department  at  the  Hospital  con¬ 
ducts  inservice  education  programs  as  well  as  programs 
for  entertainment. 

Salaries  and  benefits  are  excellent.  The  24-month  single 
status  contract  includes  housing,  transportation  and  a 
30  day  annual  vacation. 

Interested,  qualified  candidates  should  submit  a  resume 
with  current  salary  history  to; 

Linda  Hogin 

International  Representative 
Hospital  Corporation  International 
One  Park  Plaza 
Nashville,  Tennessee  37202 

~  HOSPITAL 
CORPORATION 

An  Equal  Opportunity  Employer 

_ _ _ / 
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HELP  WANTED 


COPY  EDITOR 

We  want  to  create  one  of  the  best  looking 
newspapers  in  the  country  and  sorely  need 
the  helpof  creative,  experienced  editors  to 
join  the  task.  We're  the  Jackson  Daily 
News,  setting  new  future  targets,  a  42,000 
circulation  PM  in  a  pleasant  environment. 
Contact  Robert  H  Gordon,  Managing 
Editor,  PO  Box  160,  Jackson  MS  39^5. 


LIVING  EDITOR 

The  person  we're  looking  for  is  likely  No.  2 
on  a  good  lifestyle  staff  and  eager  to  move 
up.  A  retirement  has  opened  our  job  and  a 
cnance  to  shape  your  own  section.  We're  a 
42,0W  afternoon  paper.  Contact  Robert  H 
Gordon,  Managing  Editor,  PO  Box  160, 
Jackson  MS  39205. 


COPY  EDITOR—  Combo  job.  60%  copy 
editor,  40%  reporter.  Backup  managing 
editor  on  12M  PM  daily.  Just  installed 
front  end  system.  Many  new  plans  in  the 
works.  Good  pay,  benefits.  Friendly  com¬ 
munity  of  20,000.  Write  to  John  Bowman, 
editor  and  publisher,  Times-Press,  122  S 
Bloomington  St,  Streator  IL  61364.  (No 
phone  calls  please.) 


AWARD-WINNING  south  Georgia  daily 
needs  a  take-charge  managing  editor  with 
good  news  Judgment  to  manage  staff  of 
To.  Background  in  news  reporting,  sports, 
layout  and  photography  essential.  Good 
equipment,  good  place  to  live,  good  oppor¬ 
tunities!  Send  full  resume  and  salary  ex- 

fectations  to:  Publisher,  Thomasville 
imes-Enterprise,  PO  Box  650,  Thomas¬ 
ville  GA  31792. 


MANAGING  EDITOR 

Progres-'ve,  non-profit  research  develop¬ 
ment  and  management  organization  is 
seeking  highly  creative  individual  with  de¬ 
sign  and  production  experience  to  coordi¬ 
nate  and  direct  communications  function 
to  enhance  awareness  of  organization’s 
role  and  availability  of  services.  Bachelor’s 
degree  in  Journalism,  communications, 
English  or  related  field,  and  5-7  years  of 
progressively  more  responsible  experience 
in  writing  and  editing  of  publications  and 
in  public  relations,  with  ability  to  deal  ef¬ 
fectively  with  high  level  management,  fac¬ 
ulty  research  investigators  and  industrial 
representatives.  Send  resume  to  AA 
Employment  Manager,  The  Research 
Foundation  of  State  University  of  New 
York,  PO  Box  9,  Albany  NY  12201,  by  July 
19,  1980.  An  Affirmative  Action/Equal  0[> 
portunity  Employer. 


ZONE  5  NEWSPAPER,  6  day  with  14,000 
circulation  has  opening  for  features/com¬ 
munity  editor.  Must  be  able  to  cultivate 
good  relations  with  city  of  20,000  and  its 
immediate  areas.  Good  news  Judgment, 
layout  and  writing  skills  important.  Send 
resume,  clips  and  references  to  Box 
35042,  Editor  &  Publisher. 


EDITOR 

Excellent  opportunity  for  experienced 
editor  to  Join  staff  of  business  publication 
outstanding  in  its  field.  Publisher  requires 
that  successful  candidate  be  well-organ¬ 
ized,  creative,  flexible,  and  sales  and  pro¬ 
duction  oriented.  Salary  and  profit-sharing 
open.  Offices  are  located  in  Zone  5.  This 
publishingcompany  is  growth  oriented  and 
the  position  offers  excellent  career  oppor¬ 
tunities.  Please  send  resume,  salary  his¬ 
tory  and  writing  samples  to  Box  35101, 
Editor  &  Publisher. 


Editor  of  one  of  America’s 
finest  4-cqlor  dealer  publica¬ 
tions  needed  in  Southwest  US 
location.  Must  have  experience 
in  producing  publication  in¬ 
cluding  writing,  makeup,  super¬ 
vising  photography.  This  is  a 
job  where  you  must  write  as 
well  as  edit. .Automotive  knowl¬ 
edge  extremely  helpful.  Write 
giving  experience,  samples  of 
publications  and  salary  require¬ 
ments. 

LBox  35063 

Editor  &  Publisher 

An  E  tal  Opportunity 

Employer  MIF  ^ 


HELP  WANTED 


COPY  EDITOR  for  fast  paced  140,000  PM 
daily.  4-5  years  experience.  Ability  to  write 
sharp  heads.  Send  resume  to  Ann  Pettee, 
Copy  Desk  Chief,  Dayton  Daily  News,  Day- 
ton  OH  45401. 


MANAGING  EDITOR  (basic  pay  $29,375- 
$38,186  per  annum)  and  NEWS  EDITOR 
(basic  pay  $24,703-$32,110  per  annum), 
plus  housing  allowance,  post  allowance, 
and  other  liberal  benefits,  for  Pacific  Stars 
and  Stripes,  a  US  Forces  newspaper  and 
wholesaler/retailer  of  books  and 
magazines,  headquartered  in  Tokyo,  Ja¬ 
pan.  Applicants  must  be  hard  working  all- 
around  editors  with  a  minimum  of  3  years 
supervisory  experience  and  3  years 
specialized  experience  in  copy  editing, 
headline  writing,  and  layout  on  a  daiTy 
newspaper.  Send  resume  and  comprehen¬ 
sive  work  samples  to  US  Army  Civilian  Per¬ 
sonnel  Office,  Honshu,  ATTN:  NAF,  APO 
San  Francisco  CA  96343. 


OUR  EMPHASIS  is  on  community  Jour¬ 
nalism,  focusing  on  the  people  of  north¬ 
western  New  Jersey  and  their  problems, 
their  pleasures  and  their  achievements. 
Our  twice  weekly  circulation  exceeds 
75,000.  We  need  a  reporter  with  a  flair  for 
crisp,  interesting  writing  and  a  dedication 
to  accuracy  and  comprehensiveness.  We 
offer  a  good  salary  range  for  an  experi¬ 
enced  reporter,  plus  pleasant  working  and 
living  conditions.  Send  resume  and  non- 
returnable  clips  to  Don  Rosselet,  Manag¬ 
ing  Editor,  The  Forum,  PO  Box  5(30,  Hack- 
ettstown  NJ  07840. 


WRITER-EDITOR 

If  you’re  good  with  words  and  have  super¬ 
visory  experience  (or  potential),  this  could 
be  the  Job  you're  waiting  for.  Join  a  leading 
national  magazine  at  the  management 
level.  Help  run  a  staff  of  50  with  a  million- 
dollar-plus  editorial  budget.  This  position 
demands  a  good  mind,  sharp  critical 
Judgment,  a  solid  record  of  previous 
achievement,  and  a  flair  for  discussing 
complex  matters  in  down-to-earth  lan¬ 
guage.  Magazine  writing  experience,  a 
bacKground  that  includes  copy  editing 
and/or  work  in  a  satellite  bureau,  and  a 
good  groundiiw  in  socioeconomic  affairs 
will  be  a  plus.  Excellent  salary  and  fringes. 
Zone  2.  Write  a  compelling  letter  telling 
why  you  think  you’re  the  person  for  this 
Job.  Include  a  resume,  but  don't  rely  on  it 
alone.  Box  35115,  Editor  &  Publisher. 


AMBITIOUS  J-GRAD  needed  to  fill  repprt- 
er/photographer  position  on  small  daily. 
Right  person  must  learn  to  do  it  all.  The 
hours  are  long  and  the  pay  is  low  until  you 
prove  yourself.  Send  resume  to  Jim  Small, 
Greensburg  Daily  News,  135  S  Franklin, 
Greensburg  IN  47240. 


JOURNALIST-REPORTER 
Long  established  weekly.  Some  reporting, 
rewriting,  etc.  Journalism  degree  pre¬ 
ferred.  Starting  salary  $10,000.  Send 
resume  to  Box  £130,  Editor  &  Publisher. 


HUNDRED-YEAR-OLD  MAINE  WEEKLY 
needs  hard  working,  down-to-earth  editor 
looking  for  challenging  position  with 
growth  potential.  Send  clips,  resume,  ref¬ 
erences  tO:  Manager,  Rumford  Falls  Times, 
Box  409,  Rumford  ME  04276. 


COPY  EDITOR  needed  by  mid-size  daily  in 
Southwest.  Should  be  good  on  layputs, 
heads  and  copy  editing.  Box  35127,  Editor 
&  Publisher. 


ENERGY  BUSINESS  EDITOR  required  for 
medium  daily  in  the  heart  of  oil  and  gas 
country.  For  complete  details,  write  orcall. 
City  Editor,  The  Odessa  America,  PO  Box 
2962,  Odessa  TX  79760. 


CITY  HALL  REPORTER  needed  by  40,000 
circulation  Zone  6  daily  and  Sunday. 
Tough  beat  requires  reporter  willing  to  go 
the  extra  mile  for  results.  Box  35129, 
Editor  &  Publisher. 


HELP  WANTED 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman, 
6^38  Yellowstone,  Forest  Hills  NY  11375. 


MARKET  RESEARCH 


MARKET-RESEARCH  MANAGER 
Western  New  York's  leading  daily  newspa¬ 
per  has  an  immediate  opening  as  manager 
of  our  marketing  department.  We  are  seek¬ 
ing  an  individual  who  is  a  proven  profes¬ 
sional  in  promoting  and  marketing  the 
daily  newspaper.  Will  have  full  responsibil¬ 
ity  for  the  advertising  promotion,  research 
and  advertising  creative  division.  Join  a 
dedicated  team  of  professionals  at  one  of 
the  nation's  fastest  growing  daily  newspa¬ 
pers.  Excellent  pay,  fringes  and  working 
conditions.  All  replies  treated  as  confiden¬ 
tial.  Send  resume  or  call  Clyde  Pinson,  Ad¬ 
vertising  Director,  Buffalo  Evening  News, 
1  News  Plaza,  Buffalo  NY  1424Cf or  call 
(716)  849-3434. 


PRESSROOM 


PRESSROOM  FOREMAN 
With  minimum  5  years  experience  on  Goss 
Metro  who  can  print  a  quality  product  with 
process  color.  50,000  circulation,  7  day 
publication  in  western  Pennsylvania. 
Reply  in  confidence  to  Box  34583,  Editor 
&  Publisher. 


$500 

REWARD 


FREELANCE 


WRITERS/RESEARCHERS  needed  for 
radio  featurette.  Send  self-addressed 
stamped  envelope  to  POBox  1015A,  Green 
Bay  Wl  54301. _ 

NATIONAL  APPROPRIATE  TECHNOLOGY 
newspaper  with  low-income  focus  needs 
writer/photographers  for  assignment  in 
most  regions.  Background  in  solar,  other 
appropriate  technology  areas  needed. 
Clips,  resume,  queries  with  your  own  ideas 
to:  A.T.  Times,  Box  3838,  Butte  MT  59701. 
Equal  opportunity  employer. 


For  information  leading  to  the  employment 
of  any  press  operator  willing  to  work  hard 
and  grow  with  our  newspaper  and  com¬ 
mercial  printing  operation.  If  you  know  of 
conscientious,  reliable  operators  who  are 
quality-oriented  and  willing  to  relocate  in 
Hawaii  with  an  expanding  company,  you 
can  do  him/her  and  yourself  a  favor  by  tell¬ 
ing  us  about  him/her.  We  need  three 
operators  for  our  Goss  6-unit  Urbanite.  Pay 
is  commensurate  with  ability.  Excellent 
benefits  include  medical,  dental,  sick 
leave  and  profit  sharing.  If  your  referral 
Joins  us  we  will  send  $500  to  you  after 
he/she  has  been  employed  90  days.  Con¬ 
tact  Kern  Berry  or  Dennis  Heupel,  Sun 
Press,  46-016  Alaloa  St,  Kaneohe  HI 
96744,  (808)  235-5881. 


SMALL  DAILY  PAPER  and  job  shop  in 
Southwest  needs  foreman-superintendent 
of  back  shop.  Must  know  offset  Job  press¬ 
es  and  web  press.  Knowledge  of  price 
making  required.  Type  is  computer  set. 
Box  34727,  Editor  &  Publisher. 


WORKING  FOREMAN — Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 


FOREMAN— Daily  Newspaper  in  Zone  5 
seeks  experienced  foreman  to  start  up  and 
run  a  brand  new  double  wide  multi-unit 
offset  press.  Must  be  willing  to  work 
nights.  Great  growth  potential.  Send  re¬ 
sume  and  salary  requirements  to  Box 
35007,  Editor  &  Publisher. 


PRESSMAN-WOMAN  to  operate  Goss 
Community  or  Suburban  press.  Excellent 
pay.  Health,  dental,  disability  and  life  in¬ 
surance.  Must  have  experience  on  Com¬ 
munity.  Suburban  or  related  press.  All  re¬ 
location  expenses  will  be  paid  for.  Call  Sid 
Simon  at  (215)  365-1155. 


NEED  EXPERIENCED  head  pressperson. 
Deep  South  5-day  daily  includes  Sunday 
on  7  unit  Goss  (immunity  press.  Good 
pay.  company  benefits.  Excellent  recrea¬ 
tion  area.  Send  salary  requirements  and 
qualifications  to:  Slidell  Daily  Times,  PO 
Box  490,  Slidell  LA  70459. 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6 
has  immediate  opening  for  pressperson  on 
Goss  Mark  II  presses.  Organization  pro¬ 
vides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  35118, 
Editor  &  Publisher. 


HELP  WANTED 


PRESSROOM 


FLORIDA  OPPORTUNITIES 
Press  Machinists 
Presspersons 

Opportunities  are  immediately  available  in 
our  Production  Department  for  experi¬ 
enced  press  machinists  and  presspersons. 
Completion  of  apprenticeship  program  and 
previous  experience  on  double-width 
presses  required.  Offset  experience  pre¬ 
ferred.  Must  be  able  to  work  flexible  shifts 
and  weekends.  Top  pay  and  benefits.  For 
further  information  please  write  or  call: 
Ft.  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L  Jack,  Employment  Manager 
101  N  New  River  Dr,  East 
Ft.  Lauderdale  FL  33302 
(305)  761-4386 
Equal  opportunity  employer. 


PRODUCTION 


PRODUCTION  MANAGER/ART  DIRECTOR 
for  lively  Rocky  Mountain  newspaper  with 
national  leadership.  Design  layout  and 
supervise  paste  up  crew  for  l&page  tab¬ 
loid.  Some  proof  reading,  ad  production 
and  work  on  promotion  materials.  Design 
and/or  layout  experience  necessary;  art 
skills  helpful.  Low  salary.  Health  Insur¬ 
ance.  Application  deadline,  August  11. 
Send  resume  and  samples  of  work  to, 
Geoffrey  O’Gara,  High  Country  News,  Box 
K,  Lander  WY  82520. 


PRODUCTION  MANAGER  for  small  daily  in 
Kansas.  Must  know  and  work  at  all  phases 
of  cold  type  composition,  camera,  plate 
making,  web  offset  press.  Write  El  Dorado 
Times,  El  Dorado  KS  67042. 


COMPOSING  ROOM  SUPERVISOR 
Excellent  opportunity  for  someone  capable 
of  running  paste-up  and  type  setting  de¬ 
partments  for  growing  weekly  newspaper 
group  in  Zone  1.  Experience  in  ad  mark-up, 
page  make-up  and  weekly  production. 
Applicant  must  be  willing  to  teach  and 
supervise  new  workers  as  well  as  plan  work 
schedules  to  meet  deadlines  for  8  weekly 
newspapers.  Progressive  plant,  prize  win¬ 
ning  papers.  Send  resume  to  Box  34930, 
Editor  &  Publisher. 


PROMOTION 


RESEARCH/PROMOTION  MANAGER  at 
one  of  New  Jersey’s  largest  newspapers 
working  primarily  with  advertising  staffs. 
Thorough  knowledge  of  ABC  reports, 
media  records,  U.S.  census  reports  and 
market  research  studies  and  survey  pro¬ 
cedures  required.  Working  knowleclge  of 
on  line  computer  system  (terminal)  pre¬ 
ferred.  Must  understand  needs  of  news¬ 
paper  sales  organization  and  be  capable  of 
formulating  sales  presentations  designed 
to  aid  sales  staff.  Ability  to  give  presenta¬ 
tions  helpful. 

In  addition  to  supervising  statistical 
clerks,  duties  include  supervision  of  3 
artists  involved  in  doing  ad  layouts  and  de¬ 
signing  and  printing  of  promotion  mailers 
for  special  sections,  etc.  Salary  negoti¬ 
able.  Send  complete  and  current  resume, 
include  salary  desired  to  Box  35015, 
Editor  &  Publisher. 


PUBUC  RELATIONS 


WRITER  to  produce  brochures,  speeches, 
financial  reports  and  magazine  copy.  Re¬ 
quires  experience  in  in-depth  reporting, 
preferrably  with  financial  or  energy  publi¬ 
cations.  High  visability  position  with  top 
management  interface.  Houston  based. 
New  York  Stock  Exchange  energy  com¬ 
pany.  Contact  Glenna  Pierpont,  Transco 
Companies,  Box  1396,  Houston  TX  77001. 
Phone  (713)  871-2486. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you’ll  get  the  picture! 


SALES  REPRESENTATIVE  needed  for 
twice  weekly  newspaper  in  Atlantic  City 
area.  Send  resume  to  PO  Box  804,  Cologne 
NJ  08213. 


_  SALES  PROFESSIONALS 

CinMq  Resumes  requested  from  highly  motivated 

slUNo  individuals  with  minimum  5  years  experi- 

jj  ence  in  sales  to  newspapers.  Commercial 

Tieoium  contacts  a  plus.  Must  have  management 

(ji  potential.  Sales  and  management  posi¬ 

tions  available.  Openings  due  to  rapid 
ed  company  growth.  Company's  ernployees 

,  know  of  these  openings.  Box  35037,  Editor 

ure!  &  Publisher. 

EDITOR  &  PUBLISHER  for  June  28,  1980 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


GENERAL  MANAGER  of  weekly  newspaper 
seeks  management  position  on  daily.  Have 
MBA  and  Journalism  degrees.  Box  34988,  ' 
Editor  &  Publisher. 

CONTROLLER— Medium  size  daily,  I 
deadended.  Seek  challenge  as  business  | 
manager  or  general  manager  in  medium  I 
size  daily  or  assistant  to  the  publisher  on 
larger  paper.  Box  34935,  Editor  & 
Publisher. _  - 

ADMINISTRATIVE  with  editorial  respon¬ 
sibilities  preferred.  Versatile  background. 
BA  in  economics  (journalism  minor);  MBA. 
Good  business  mind.  Call  (414)  281-7905  i 
or  write  Box  35102,  Editor  &  Publisher. 

CHIEF  EXECUTIVE/GENERAL  MANAGER  ' 
—I'm  41,  daily  publisher  (ve^  profitable) 
for  last  7  years  in  good  chain  operation. 
Strong  manager,  writer,  advertising,  mo- 
rale-booster,  award-winning  product.  If 
you  desire  increased  profits  and  a  quality 
product,  have  an  outstanding  opportunity 
—with  stress  on  challenge.  I'm  interested. 
Any  size  city,  any  size  paper.  No  task  too 
tough.  Very  finest  references  provided. 
Can  invest.  Contact  Bruce  Morrison  (205) 
872-9787. 

_ ADVERTISING _ 

EXPERIENCED,  educated,  and  energetic 
advertising  account  representative  wishes 
to  relocate  for  newspaper  in  Pacific 
Northwest.  (714)  329-0732.  Excellent  ref¬ 
erences  available.  Box  34670,  Editor  & 
Publisher. _ 

SALES  JOB  on  weekly  or  small  daily 
wanted.  College  graduate  with  a  year  on  a 
17,000  daily.  Prefer  Zones  7,  8  or  9.  Write 
Box  34676,  Editor  &  Publisher. 

NOT  one  year's  experience  30  times,  but 
over  30  years  diversified  experience  in¬ 
cluding  sales,  training  and  management. 
Generated  lots  of  revenue  for  classified, 
display,  and  general  including  rotogravure. 
Want  re-entry  opportunity  in  any  Zone  with 
excellent  geographic  and  residential  ap¬ 
peal.  Receptive  to  sales,  customer  relations, 
or  advertising  adjustments.  No  urgency. 
Available  to  fill  a  schedule  retirement,  or 
for  future  expansion.  Additional  assets  in¬ 
clude  health,  appearance,  standard  of 
ethics,  and  a  ^lendid  degree  of  accep¬ 
tance  by  associates  and  advertisers.  Box 
35055,  Editor  &  Publisher. 


PULITZER  PRIZE  finalist,  nominated  j 
twice,  now  has  more  than  a  decade  of 
newspaper  experience,  at  age  33.  Has  four 
other  awards,  college  degree  with  honors, 
and  a  major  Washington  governmental  fel¬ 
lowship.  ^eks  challenging  writing  position 
in  Zone  2,  will  consider  other  Zones  also.  ; 
Box  34635,  Editor  &  Publisher.  i 


SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Granford  Ln, 
Stow  OH  44224. 

ARTIST  looking  for  creative  challenge  on 
daily,  accomplished  in  illustration,  graphic 
design,  editorial  cartoons,  layout,  etc.  Ver¬ 
satile,  experienced.  Box  34954,  Editor  & 
Publisher. 


_ CARTOONIST _ 

CART(X)NIST  seeks  job  with  small  town 
newspaper,  any  location.  Tony  Algiers, 
1130  Wanaka  St,  Honolulu  HI  96818. 

_ CIRCULATION _ 

DIRECTOR — Christian  seeking  new  chal¬ 
lenge.  Available  September  1,  1980.  Box 
34976,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR  of  70,000  metro 
daily  in  Zone  2  wants  similar  job  or  copy 
desk  job  on  larger  daily.  Box  34943,  Editor 
&  Publisher. 

SPORTSWRITER  seeks  iMsition  on  metro 
after  3  years  on  small  ustern  daily.  Lay¬ 
out,  writing,  camera  experience.  Have  ex¬ 
perience  covering  pro  and  college  teams, 
wx  34944,  Editor  &  Publisher. 


EXPERIENCED  SPORTS  WRITER  seeks 
spot  on  any  size  newspaper  daily  or  weekly. 
Layout,  VDT  experience.  Stephen  Byrne,  I 
174  S  Washington,  Tiffin  OH  44883,  (419)  i 
447-4208.  j 

AWARD-WINNING  political  satirist  will 
brighten  your  paper  with  local  columns 
which  are  rapier  keen.  Send  for  samples. 
Box  34692,  Editor  &  Publisher. 

A  NEW  CHALLENGE  is  what  I'm  hoping  to 
find.  Have  3  years  news  experience  on  a 
70,000+  daily.  Seeking  news  or  feature 
writing  position.  Would  prefer  northern 
California,  Oregon  or  Washington.  Box 
34942,  Editor  &  Publisher.  | 

EXPERIENCED,  33  year  old  newsman 
seeks  position  on  daily.  Masters  in  Jour¬ 
nalism,  bachelors  in  business  administra¬ 
tion.  Can  edit,  layout,  write.  John  Ship- 
man,  468  Galen  #3,  State  College  PA 
16801,  (814)  237-8403. _ 

SPORTS  EDITOR  seeks  new  challenge.  I 
know  what  readers  want  and  I  deliver. 
Stories  come  alive  on  eye-catching  pages. 
Have  VDT  experience.  Box  34%6,  Editor  & 
Publisher. 

RECENT  GRADUATE  seeking  Zone  8 
locale;  college  paper  editor;  PR;  can  write, 
edit,  more.  Box  34972,  Editor  &  Publisher. 

WRITER/EDITOR— 1  year  daily  staff  writer, 

6  months  weekly  editor,  3  years  little 
magazine  editor/publisher,  history  PhD, 
seeks  interesting  position  with  newspaper 
or  magazine.  Box  34978,  Editor  & 
Publisher. 

EXPERIENCED  REPORTER  with  10  years 
covering  politics,  government  and  courts, 
seeks  post  on  100,000+  daily,  any  Zone. 
Box  35023,  Editor  &  Publisher. 

RECENT  JOURNALISM  GRADUATE  wants 
job  as  a  reporter  on  a  small  daily  paper. 
Prefer  Zone  5.  Will  do  any  work.  Box 
35106,  Editor  &  Publisher. 

NEWS,  FEATURE  WRITER.  Will  relocate. 
Experienced  editor,  rewrite,  layout,  clas¬ 
sified,  subscription.  Young,  experienced, 
eager,  ambitious.  Contact:  Carl 
Weinschenk,  3C61  Grand  Av,  Baldwin  NY 
11510.  (516)  868-0905  evenings  and  be¬ 
fore  9  am. 

JOURNALISM/ECONOMICS  GRAD  seeks 
reporting  position.  Editor  college  paper; 
experience  on  metro  daily,  suburban 
dailies  and  weekly.  Willing  to  move  any¬ 
where.  Spanish  proficiency.  For  resume 
and  clips,  notify  Mark  Clausen,  5349  E 
Maple,  Grand  Blanc  Ml  48439;  (313)  743- 
7736. 

EDITORIAL  WRITER— Experienced  page 
editor  and  writer  with  100,(X)0  class  news¬ 
papers.  Skilled  in  all  phases.  Box  35090, 
j  Editor  &  Publisher. 

{  YOUNG,  AWARD-WINNING  lifestyle  editor 
with  flair  for  headlines  and  layout  seeks 
copy  editing  position  on  medium-sized  or 
large  daily  in  Zone  5.  Box  34918,  Editor  & 
Publisher. 


FEATURE  ME— 1  year  daily  paper  ex¬ 
perience;  currently  on  65,CX)0  New  York 
City  area  daily,  seeks  feature  writing/re- 

rrter  spot.  Handle  camera.  Prefer  Zone 
will  consider  others.  Box  34889,  Editor 
&  Publisher. 


A  REQUEST  TO  ALL  ADVERTISERS: 

To  help  us  expedite  your  questions,  claims  and  payments 
regarding  classified  invoices,  please  indicate  the  invoice 
number  (to  be  found  in  the  upper  right  hand  corner  of 
your  biil)  on  all  correspondences,  and  checks.  This  will 
assure  proper  credit  to  your  account. 

THANK  YOU-EAP  CLASSIFIED  DEPARTMENT 


EXTENSIVE  EXPERIENCE  in  supervising 
newsroom  of  medium-size  daily,  layout 
award  winner;  5  years  newspaper  report¬ 
ing,  editing  and  design  experience;  seek 
desk  position  on  large  daily  or  top  of  mid¬ 
level  management  spot  on  medium  size 
daily.  Box  $1706,  Editor  &  Publisher. 

MULTI-AWARD  WINNERS— Photographer 
husband  and  feature  writer  wife,  desire 
work  on  daily  or  weekly  with  good  lamut 
and  freedom  to  be  creative.  Box  35082, 
Editor  &  Publisher. 

EX-NIGHT  EDITOR,  33,  wants  copy  editor 
position  on  medium  to  large  daily.  12  years 
editing  and  reporting  experience,  6  years 
on  47,0(X}  daily.  Award-winning  work,  ex¬ 
cellent  references,  4  years  VCJT.  Locate 
anywhere.  Bob  Yoho,  912  W  6th,  Pratt  KS 
67124,  (316)  672-2428. _ 

ACCOMPLISHED,  talented  writer  seeks 
full  time  reporter  position  in  greater  Bos¬ 
ton  area.  Will  cover  sports,  entertainment, 

fovernment,  etc.  Previous  experience, 
tory  copies  available.  Please  respond  to 
Box  35080,  Editor  &  Publisher. 

AGGRESSIVE,  AWARD-WINNING  enter¬ 
tainment/weekend  editor  now  on  mid-size 
daily  seeks  greater  scope  and  challenge  on 
100,000+  paper.  Exceptionally  strong  in 
layout,  graphics,  concept,  planning.  11 
years  solid  experience  in  all  phases  of  edit¬ 
ing,  writing;  VDT  trained.  Self-starter  who 
introduced  entertainment  coverage  where 
none  existed.  Prefer  Zocies  3,  4,  8,  9;  will 
consider  others.  Box  35076,  Editor  & 
Publisher. 

EXPERIENCED  editor  and  reporter  seeks 
editorial  management  position  in  New  Eng¬ 
land.  Trade  paper  background;  knowledge 
and  experience  in  all  aspects  of  editorial 
process.  Dedicated,  bright,  ambitious, 
energetic  professional.  Box  35072,  Editor 
&  Publisher. 

IDEAS  are  what  I'm  selling,  plus  depth  and 
perspective.  I'm  a  generalist  with  expertise 
in  energy,  law,  medicine,  government,  bus¬ 
iness  and  computers.  15  years  experience, 
from  cops  to  editor.  Prefer  Northwest  or 
Northeast.  Box  35059,  Editor  &  Publisher. 

FINANCIAL  REPORTER/EDITOR  for 
18,(X)0  daily  seeks  comparable  position  in 
California.  1  year  experience  on  daily 
newspaper;  2  years  experience  as  econo¬ 
mist-researcher  at  (California  Department 
of  Justice,  California  Public  Utilities  Com¬ 
mission,  Lawrence  Berkeley  lab.  Also  con¬ 
tributing  editor  with  continuing  series  in 
statewide  arts  quarterly.  BA  in  economics, 
BS  natural  resource  economics,  summa 
cum  laude.  University  of  California,  Ber¬ 
keley.  References  no  problem.  Nancy  Lit- 
terman,  2114  N  42nd  Dr,  Phoenix  AZ 
85009;  work  (602)  977-8351. 

WRITER/PHOTOGRAPHER— Experienced 
general,  society,  feature,  and  farm  news. 
Also  print  shop  background— layout, 
paste-up,  darkroom,  typesetting.  Want 
position  on  Mid-South  weekly  or  daily. 
Bonnie  Osborn.  9353  Deadfall  Rd,  Mil¬ 
lington  TN  3Wm. 


FEATURE  WRITER— 9  years  proven  ex¬ 
perience.  Sports,  spot,  investigative,  daily 
column.  Employed,  ready  for  new  chal¬ 
lenges.  Write  Box  35068,  Editor  & 
Publisher. 

MAY  GRAD,  editor-in-chief  of  first  rate  col¬ 
lege  paper  seeks  entry  level  work.  Ambi¬ 
tious,  energetic.  Will  do  anything!  Box 
350M,  Editor  &  Publisher. 

EDITOR — Young,  aggressive,  award¬ 
winning  newsman  seeks  top  sjxt  on  small 
or  moderate-size  daily,  preferably  in  a 
competitive  situation.  Zone  2.  Box  35060, 
Editor  &  Publisher. 

_ FREELANCE _ 

FREELANCE  MATERIAL  for  newspapers, 
magazines.  Two  newspaper  veterans  can 
provide  features  and  people  stories,  espe¬ 
cially  in  sports,  business  and  religion.  Box 
34842,  Editor  &  Publisher. 

WRITER/EOITOR/PROOFREAOER  avail¬ 
able  for  freelance  work.  Gertrucle  Olshaker 
(212)  275-1254. 


PHOTOJOURNAUST 

DEDICATED  AND  IMAGINATIVE  photog¬ 
rapher  with  three  years  “stringer”  experi¬ 
ence  at  AP  Wire  Service  Los  Angeles 
Bureau,  seeks  position  on  photo-conscious 
large  newspaper.  Will  put  camera  in  the 
most  “unique"  position  for  that  best  pic¬ 
ture.  Excellent  portfolio  and  references. 
Will  relocate.  Box  34904,  Editor  & 
Publisher. 

_ PRODUCTION _ 

EXPERIENCED  SUPERVISOR— Camera, 
color  separation,  conventional  and  laser 
platemaking  qualifications.  Experienced 
supervisor.  Newspaper.  Box  34845,  Editor 
&  Kiblisher. 

PUBUC  INFORMATION 


AMBITIOUS  writer,  BS  degree  journal¬ 
ism/PR,  seeks  employer  willing  to  give  her 
a  chance.  Speech,  marketing  Mills.  Willing 
to  learrr-relocate.  Contact  S.  Hinton,  RR  2 
Box  One,  Tell  City  IN  47586. 


PUBUC  RELATIONS 

REPORTER  with  4  years  experience  on 
dailies  and  J-school  degree  seeks  public 
relations  position,  preferably  in  Zone  1  or 
2.  Box  ^  1(X),  Editor  &  Publisher. 

NEWSPAPERMAN  and  longtime  Kansas 
Citian  bred  of  the  daily  news  grind  and 
looking  for  a  communications  or  public  re¬ 
lations  position  with  a  quality  Kansas  CiW 
area  agency  or  company.  I  m  under  30, 
bright  and  stubborn.  Box  35095,  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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CJR’s  article  on  UPl 
rapped  by  News  Council 


By  Lenora  Williamson 

The  National  News  Council  has  de¬ 
cided  that  a  Columbia  Journalism  Re¬ 
view  article  on  United  Press  Internation¬ 
al’s  Latin  American  department  commit¬ 
ted  “several  serious  departures  from 
journalistic  standards.” 

The  Council,  in  its  June  12-13  delibera¬ 
tions  in  New  York  City,  considered  a 
complaint  filed  by  Enrique  Durand,  who 
was  editor-in-charge  of  the  UPl  depart¬ 
ment  for  7  years  and  now  is  in  Washing¬ 
ton.  He  charged  the  article  in  the  Nov¬ 
ember/December,  1979,  issue  of  CJR 
was  a  “biased,  bigoted  ‘hatchet  job’  ” 
and  demonstrated  a  “lack  of  documenta¬ 
tion,  doctoring  of  news  reports  and  un¬ 
founded  attacks  on  both  (the)  moral  and 
professional  capabilities”  of  UPl. 

The  Council  voted  9-0  that  Durand’s 
complaint  about  the  article — written  by 
the  Review’s  executive  editor,  Michael 
Massing,  and  headlined  “Inside  the 
wires’  banana  republics” — was  war¬ 
ranted.  Four  council  members  did  not 
participate  in  the  discussion  or  vote  be¬ 
cause  of  a  connection  with  either  the  Re¬ 
view  or  UPl.  They  were  Chairman  Nor¬ 
man  E.  Isaacs,  Loren  F.  Ghiglione,  Elie 
Abel,  and  William  A.  Rusher. 

The  Council,  in  another  case,  ruled  a 
complaint  about  a  Gannett  News  Service 
story  published  in  the  Camden  (N.J.) 
Courier-Post  on  the  Pauline  Fathers  fi¬ 
nancial  difficulties  was  “unwarranted” 
and  termed  the  news  service  report  “ac¬ 
curate  and  fair.”  The  complaint  had  been 
filed  by  the  Catholic '  League  for  Reli¬ 
gious  and  Civil  Freedom. 

Another  “unwarranted”  vote  came 
when  the  Council  considered  an  Ameri¬ 
can- Arab  Relations  Committee  charge  of 
bias  on  the  part  of  CBS  News  Radio  in 
failing  to  attribute  to  Israeli  sources  an 
April  7  report  that  a  baby  was  killed  in  a 
raid  by  Palestinians  on  an  Israeli  kibbutz. 

The  Council  voted  to  take  another 
print  journalism  case  out  of  “warranted” 
or  “unwarranted”  grievance  action  and 
instead  utilize  it  in  a  broader  position 
statement  on  ethics  in  investigative  jour¬ 
nalism  for  the  next  meeting  September 
18-19  at  Drake  University  in  Des 
Moines. 

The  complaint  had  been  made  to  the 
Council  by  Bill  Clede,  Wethersfield, 
Conn.,  a  member  of  the  Outdoor  Writers 
Association  of  America,  that  a  New  York 
Post  correspondent  had  violated  Federal 
and  State  laws  “in  order  to  demonstrate 
how  easy  it  is”  to  buy  and  transport  a 
handgun  across  state  lines.  The  article  by 
Post  correspondent  Pat  Smith  ran  in  the 
February  27,  1980,  headlined,  “Hot  on 
the  trail  of  a  killer’s  gun.” 
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Issues  of  ethics  and  policies  raised  by 
the  complaint  about  the  gun  story  will  be 
considered  in  a  September  “white  pa¬ 
per”  on  investigative  reporting  stan¬ 
dards,  police-press  relations  and  con¬ 
tradictions  in  television  and  newspaper 
approaches  where  reporters  or  camera 
crews  arrange  to  accompany  police  on 
raids  or  stakeouts. 

The  Council  decided  on  the  study  fol¬ 
lowing  submission  of  a  staff  memoran¬ 
dum  from  A.  H.  Raskin,  associate  direc¬ 
tor,  arising  out  of  a  letter  filed  with  the 
Council  alleging  an  “unusual  symbiotic 
relationship”  between  Channel  7  in 
Miami  and  the  police.  The  letter  was 
from  Ron  Sachs,  editor  of  Miami 
magazine  and  then  president-elect  of  the 
Greater  Miami  Chapter  of  The  Society  of 
Professional  Journalists/Sigma  Delta 
Chi.  Raskin’s  report  did  not  recommend 
action  on  specifics  but  rather  asked  for 
broader  inquiry  into  issues  raised  by  the 
letter. 

“A  morass  of  utterly  contradictory 
approaches”  is  how  Raskin  charac¬ 
terized  policies  on  the  state  of  police- 
press  relations  for  E&P.  His  memoran¬ 
dum  cited  confusion  and  contradictions 
in  both  electronic  and  print  media  on 
where  the  boundary  line  should  be 
drawn,  if  at  all,  in  press-police  collabora¬ 
tions,  and  media  responsibility  in  rela¬ 
tions  with  law  enforcement. 

Raskin  observed:  “Neither  the  Ameri¬ 
can  Society  of  Newspaper  Editors  nor 
the  Radio  Television  News  Directors 
Association  has  any  explicit  standards 
on  what  constitutes  sound  journalistic 
practice  or  proper  concern  for  the  public 
interest  where  reporters  or  camera  crews 
arrange  to  accompany  police  on  raids  or 
stakeouts.  The  same  obscurity  surrounds 
enterprise  stories  in  which  arrests  are 
made  in  connection  with  acts  of  corrup¬ 
tion  uncovered  through  press  initiative 
and  investigation.  Individual  stations, 
networks  and  newspapers  seem  to  apply 
widely  varying  policies  in  such  situa¬ 
tions;  often  they  have  no  definable  policy 
at  all.” 

Three  new  members  were  sitting  on 
the  Council  for  the  first  time  during  the 
June  deliberations:  Elie  Abel  of  Stanford 
University;  Jeffrey  Bell,  board  member 
of  the  American  Conservative  Union  and 
Lucy  Wilson  Benson,  a  former  Assistant 
Secretary  of  State. 

Robert  H.  Wills,  editor  of  the  Mil¬ 
waukee  Sentinel,  was  present  as  an  ob¬ 
server  for  the  ethics  committee  of  the 
American  Society  of  Newspaper 
Editors. 

Elected  to  the  Council  was  Robert  C. 
Maynard,  editor  of  the  Oakland  (Calif.) 
Tribune.  His  election  fills  one  vacancy 


created  by  the  resignation  of  Ralph  Ot- 
well,  editor  of  the  Chicago  Sun-Times 
and  a  charter  member  of  the  Council, 
whose  second  and  final  term  expires 
later  this  year.  Otwell  resigned  early,  cit¬ 
ing  editorial  duties  during  the  presiden¬ 
tial  election  and  also  in  an  effort  to  ease 
replacement  load  at  the  end  of  the  year 
when  four  other  charter  members  will  be 
leaving  after  serving  two  terms. 

In  its  action  statement  finding  Enrique 
Durand’s  complaint  against  the  Colum¬ 
bia  Journalism  Review  article  warranted, 
the  Council  said  it  agreed  with  former 
UPl  executive  Rogert  Tatarian’s  charac¬ 
terization  of  the  article  as  “overblown, 
overdone  and  exaggerated”  and  added, 
“This  makes  doubly  distressing  the  de¬ 
fensiveness,  lack  of  care  and  lack  of 
analysis  that  flawed  the  Review’s  re¬ 
sponse.” 

The  Council  in  detailing  its  criticisms, 
included  elements  of  factual  errors,  un¬ 
named  sources,  inadequate  understand¬ 
ing  of  the  working  of  a  wire  service  and 
sensationalist  descriptives. 

In  part,  the  statement  commented; 
“Reliance  on  unnamed  sources  as  a 
foundation  for  broad  generalizations  and 
for  aspersions  on  a  person’s  character  is 
always  a  peril-fraught  process.  It  is  to¬ 
tally  unacceptable  when  the  source  gives 
his  information  with  the  explicit  under¬ 
standing  that  the  substance  of  the 
charges  cannot  be  conveyed  to  the  per¬ 
son  being  criticized  for  response,  even 
with  the  confidentiality  of  the  source 
protected  .  .  .” 

The  Council  added,  “.  .  .  In  one  in¬ 
stance,  UPl  operations  clearly  outside 
the  function  and  control  of  the  Latin- 
American  desk  were,  through  confusion, 
used  as  an  illustration  of  the  in¬ 
adequacies  and  bias  of  that  desk.” 

Use  of  such  terms  as  “mafia”  and 
“godfather”  to  describe  Durand  and  his 
operation,  particularly  concerned  the 
Council  because  these  originated  from 
unnamed  sources.  Criticism  was  also  di¬ 
rected  at  the  use  of  “banana  republic”  in 
the  headline. 

Concurring  in  finding  Durand’s  com¬ 
plaint  warranted  were:  Jeffrey  Bell, 
Lucy  Wilson  Benson,  William  H.  Brady, 
Jr.,  Margo  Huston,  Ray  Miller,  Michael 
E.  Pulitzer,  Sylvia  Roberts,  Richard  S. 
Salant,  and  S.  William  Scott. 
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UPl  presents  a  very  logical  alternative 
to  the  free-use  receiving  dish 
offered  by  another  news  service. 

The  key  is  control;  we  believe  that — for  the  good  of  the  industry  as  a 
whole  and  for  each  of  us  individually — control  of  the  individual 
receiving  dish  must  remain  in  the  hands  of  the  individual  newspaper 
or  station. 

UPl  has  developed  a  plan  that  keeps  this  control  firmly  in  your  hands: 

You  purchase  the  receiving  dish  from  the  maker  at  a  discount  price 
arranged  by  UPl.  We’ll  then  credit  your  UPl  account  up  to  $1,200  a 
year  (providing  your  rate  meets  national  policy  standards)  for  five  years. 

You  buy  the  earth  station,  we  help  foot  the  bill. 

It’s  your  earth  station ...  so  you  get  all  the  investment  tax  credit  and  tax 
benefits  from  day  one.  It’s  your  earth  station  ...  so  you  can  use  it  for 
any  other  available  satellite-delivered  services,  anytime  you  wish. 

UPl  has  been  the  leader  in  satellite  news  delivery  since  1977  when  the 
first  field  experiments  started.  Now  we’re  continuing  to  maintain  that 
lead  by  offering  a  system  that  keeps  your  expenses  to  a  minimum 
while  keeping  your  control  at  the  maximum. 

There’s  a  lot  more  you’ll  want  to  learn  about  this  offer. 

Ask  your  local  UPl  representative  for  the  details. 
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